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I  ew  technology  has  opened  the  door  to  many  improvements  in 


newsrooms. 


There  is  better  database  reporting.  More  background  information 
obtained  online.  Faster  transmission  of  photographs.  Better  archiving  of 
information. 

At  Gannett,  we  use  all  of  these.  And  one  more  -  based  on  the  simple 
but  significant  concept  of  sharing  ideas  and  information. 

To  help  our  reporters  and  editors  build  expertise,  we  established  the 
Gannett  Connection. 

It  is  an  internal,  online  information  exchange.  It  offers  electronic 
mailing  lists  and  Web  pages  dedicated  to  specific  coverage  areas. 
Hundreds  of  newsroom 


staffers  now  “connect.” 

The  Gannett  Connection 
pages  allow  reporters  and 
editors  to  share  detailed 
information  on  such  topics 
as  education,  politics, 
health,  environment  and 
business. 


Using  Technology  to 
Connect  With  Readers 
and  the  Newsroom 


The  e-mail  lists  boost  information  access  to  another  level.  Participants 
can  chat  online  about  specific  coverage,  exchange  story  ideas  and  share 
expertise  in  responding  to  questions  raised  by  colleagues. 

The  Connection  helps  in  newsroom  management,  too.  City  editors, 
copy  editors,  librarians,  editorial-page  editors,  systems  editors  and  news 
trainers  have  their  own  exchanges.  And  more  are  on  the  way. 

All  of  these  tools  help  build  better  news  reports  and  newspapers. 

In  turn,  we  better  connect  with  our  readers. 
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industry  in  FPP,  Free  Paper 
Publisher.  It’s  the  only  maga¬ 
zine  exclusively  serving  the 
free  paper  industry. 
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•  Conference  Wrap-ups 

•  Technical  Updates 

•  New  Media 

•  Awards 

•  People 

•  Ownership  Changes 
...and  much  more 


THE  F.0URTH  ESTATE 


THE  COMMUNICATION  LINK  OF  THE  NEWSPAPER  INOUSTRY  PUBLISHER  INOEPENOENTLY  EVERY  WEEK  SINCE  1884 


I  E&P  NEWS  &  FEATURES 


Cover  Story:  Hallelujah!  Getting  religion  28 

Editors  and  reporters  on  the  faith  beat  are  finding  that  religion 
is  getting  more  and  more  coverage  in  America’s  newspapers 

Cover  art:  Pat  McDonogh 
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i  Pakistani  press  freedom  endangered  18 

j  Several  journalists  assaulted,  arrested  by  govt,  officials 

!  Reporter  fabricates  battle  with  cancer  19 

j  Fired  by  Ky.  daily,  she  claims  to  have  AIDS  but  recants  again 


RwhJ-MiKu-^ 

Coloi  Blind 


JS.  Moses 

Religion  is  getting  even 
more  attention  in  daily 
and  weekly  newspapers 
across  America.  -  p.  28 
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for  6  months! 
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I  New  Media 

;  Online  newspeople  organize  club,  finally 

Recruitment 

!  The  dreaded  postcard  and  other  internship  rejections 

Marketing  &  Sales 

Ad  dollars  exit  off  ‘tobacco  road’  to  unknown  destinations 

Syndicates/News  Services 

j  Comics,  combat,  and  computers  at  comics  convention 

Technology/Press 

Des  Moines  (Iowa)  Register  automates  newspaper  handling 

Shoptalk  at  Thirty 

One  editor’s  relationship  with  God 


“It’s  over,  Charlie  Brown.” 
Charles  Schultz,  creator 
of  “Peanuts,”  believes 
the  golden  age  of  comics 
has  passed.  -  p.  42 
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20-23  Minority  Writers  Seminar,  Vanderbilt 
University,  Nashville,  Tenn. 

23-26  Newspaper  Association  of  America 
Cooperative  Marketing  and  Sales 
Conferenece,  Westin  Tabor  Center,  Denver 
23-26  International  Newspaper  Marketing 


Association  International  Conference,  International  Hotel,  Miami 


25-28  Newspaper  Association  of  America  Newspaper  in  Education 
Conference,  Hilton  Palacio  Del  Rio,  San  Antonio 

25- 29  Association  of  Free  Community  Papers  Annual  Convention,  Ritz 

Carlton  Pentagon  City,  Arlington,  Va. 

26- 28  Catholic  Press  Association  Convention,  Westin  Hotel,  Chicago 

27- 29  Association  of  Alternative  Newsweeklies  Annual  Convention, 

Peabody  Hotel,  Memphis,  Tenn. 
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2- 4  Inland  Press  Association  Online  Manage¬ 

ment  Conference,  Swis.sotel,  Chicago 

3- 6  Investigative  Reporters  and  Editors  Annual 

Conference,  Marriott,  Kansas  City,  Mo. 
10-11  American  Association  of  Advertising 


Agencies  Financial  Conference,  Grand  Hyatt  Union  Sq.,  San  Francisco,  Calif. 


13-15  Newspaper  Association  of  America  Classified  Conference,  Hotel 
Vancouver,  Vancouver,  British  Columbia 


13-15  Newspaper  Association  of  America  Research  Conference,  Hyatt 
Regency  Vancouver,  Vancouver,  British  Columbia 

13- 16  52nd  World  Newspaper  Congress,  6th  World  Editors  Forum,  Info 

Services  Expo  ’99,  Zurich,  Switzerland 

14- 17  NEXPO  ’99,  Newspaper  Association  of  America,  Las  Vegas 

Convention  Center,  Las  Vegas,  Nev. 

16- 19  Association  of  American  Editorial  Cartoonist  Annual  Convention, 

Marriot  Hotel,  Chattanooga,  Tenn. 

17- 20  National  Society  of  Newspaper  Columnists  Annual  Convention, 

Galt  House  Hotel,  Louisville.  Ky. 

30-3  NPPA  ’99  Annual  Convention,  National  Press  Photographers 
Association  Inc.,  Adams  Mark  Hotel,  Denver 


JULY 
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HOT  TYPE 


The  boredom  of 
civic  journaiism 

Don’t  count  Tribune  Publishing  Co. 
president  and  chief  executive  officer  Jack 
Fuller  among  the  fans  of  civic  journalism. 

“It’s  certainly  earnest  and  decent  in  its 
intention  —  but  it  is  unbearably  dull  in  its 
execution ,’’  Fuller  says.  “It’s  hard  for  me 
to  imagine  that  the  dull  things  I’ve  seen 
done  in  the  name  of  [civic  journalism] 
will  re-ignite  the  passion  for  newspapers 
among  readers.’’ 

Fuller,  the  Pulitzer  Prize-winning,  for¬ 
mer  editor  of  the  Chicago  Tribune,  deliv¬ 
ered  his  withering  assessment  of  civic 
journalism  in  response  to  a  question  at  the 
annual  meeting  of  the  Organization  of 
News  Ombudsmen  in  Chicago  May  12. 
Ironically,  his  speech  to  the  group  decried 
what  he  said  was  the  public’s  increasing 
withdrawal  from  political  or  civic 
involvement  because  they  no  longer 
expect  the  truth  from  leaders. 

Fuller  says  he  just  doesn’t  think  civic 
journalism  has  any  real  chance  to  turn 
around  that  attitude.  “The  execution  of 
some  of  the  things  I’ve  seen  —  you’d  have 
to  be  someone’s  parent  to  make  your  way 
through  it,’’  he  says.  —  Mark  Fitzgerald 

Don’t  mess  with 
Texas’  lettuce 

After  Oprah  Winfrey  beat  a  lawsuit  from 
Texas  cattle  ranchers  and  focused  embar¬ 
rassing  national  attention  on  the  state’s 
“veggie  libel’’  law,  many  thought  it  was  just 
a  matter  of  time  before  it  was  repealed. 

Guess  again;  By  a  lopsided  vote  of  80- 
57,  the  Texas  House  of  Representatives 
rejected  an  attempt  to  repeal  the  law, 
more  formally  known  as  the  Agriculture 
Disparagement  Act. 

The  law  permits  ranchers,  farmers,  and 
other  producers  to  sue  those  who  knowing¬ 
ly  make  false  and  disparaging  statements 
about  perishable  agriculture  products. 
Democratic  Rep.  Ruth  Jones  McClendon 
sponsored  the  repeal  bill,  arguing  that  the 
veggie  libel  law  encourages  frivolous  law¬ 
suits  while  discouraging  free  speech. 

Winfrey  became  the  best  known  defen¬ 
dant  when  she  was  sued  based  on  a  remark 
she  made  on  her  televised  talk  show  April 
16,  1996.  She  said  her  guest’s  description 
of  “mad  cow  disease”  in  England  led  her  to 
vow  she  would  never  eat  another  hamburg¬ 
er.  A  federal  jury  found  in  her  favor  in  the 
lawsuit  that  followed. —  Mark  Fitzgerald 


Parade  exec 
bolts  to  Hachette 

Parade  executive  vice  president  Jack 
Kliger,  a  longtime  loyalist  at  Advance 
Publications,  is  jumping  ship  to  become 
top  dog  at  Hachette  Filipacchi 
Magazines,  publishers  of  Woman’s  Day, 
Elle,  and  Road  and  Track. 

The  New  York  Post  reports  that  Kliger, 
a  former  G.Q.  publisher  and  executive  at 
Glamour,  will  rake  in  a  rumored  $2  mil¬ 
lion  to  $3  million  per  year. 

Kliger,  52,  replaces  David  Pecker, 
who  left  three  months  ago  to  join 
Evercore  Partners  in  the  $773  million 
takeover  of  American  Media,  publishers 
of  The  Star  and  the  National  Enquirer. 

At  Advance,  Kliger  was  expected  to 
replace  longtime  Parade  leader  Carlo 
Vittorini  when  the  CEO  retires.  But,  says 
the  Post,  Vittorini  shows  no  signs  of 
slowing  down.  —  Joe  Strupp 

Forget  Waldo, 
where’s  Jesse? 

When  the  New  York  Post  and  the  New 
York  Daily  News  covered  the  May  2 
return  of  three  American  soldiers  who 
had  been  captured  by  Serbian  troops 
through  the  help  of  the  Rev.  Jesse 
Jackson,  both  used  the  same  Reuters 
photo  of  the  former  POW’s  on  the  front 
page,  but  with  one  minor  difference.  The 
Post  cropped  out  Jackson’s  image,  while 
the  News  ran  it  as  is.  —  Joe  Strupp 

Gender  suit 
settled  in  Seattie 

Before  placing  that  help  wanted  ad 
for  a  new  columnist,  better  check  your 
gender-specific  rules  or  you  may  wind 
up  in  court. 

A  former  Seattle  Post-Intelligencer 
sports  reporter  who  complained  that  he 
lost  out  on  a  columnist  job  five  years  ago 
because  the  newspaper  wanted  a  woman, 
settled  out  of  court  after  the  newspaper 
agreed  to  pay  him  an  undisclosed 
amount. 

The  agreement  was  reached  May  4 
between  Lawrence  “Bud”  Withers  and 
the  morning  newspaper  after  about  four 
hours  of  negotiations,  lawyers  say. 

Withers  had  accused  the  Post- 
Intelligencer  of  using  gender  as  a  “sub¬ 
stantial  factor”  when  it  hired  the  woman 


I  for  the  job  instead  of  him  in  1994. 
Withers,  who  now  works  at  the  compet¬ 
ing  Seattle  Times,  agreed  to  the  settle¬ 
ment  following  a  mistrial  last  month  that 
occurred  when  a  jury  split,  4-2,  in  favor 
of  the  newspaper.  —  Joe  Strupp 

Do  you  have  a 
license  for  that? 

If  U.S.  newspaper  publishers  think 
they  have  it  tough  with  rising  newsprint 
prices,  shrinking  circulation  and  the 
daily  battle  for  advertising,  try  publish¬ 
ing  in  Egypt,  where  the  only  sin  worse 
than  libel  is  publishing  without  a  license. 

Two  Egyptian  journalists  who  dared 
to  publish  a  newspaper  without  a  gov¬ 
ernment  permit  will  go  to  trial  May  22, 
according  to  the  Associated  Press. 

Hussein  al-Mataani  and  Shehata 
Naguib  Ayoub  published  eight  issues  of 
the  weekly  Sahebat  al-Galala  without 
the  government-issued  paperwork 
before  being  charged,  officials  say. 

Al-Mataani  is  also  under  investiga¬ 
tion  for  creating  the  Independent 
Journalists  Syndicate  without  a  license. 
Better  watch  out  Newspaper  Guild,  this 
may  give  Washington,  D.C.  ideas. 

—  Joe  Strupp 

All  the  news 
that’s  fit  to  surf 

New  York  Times  officials  say  they  are 
adding  4,500  registered  users  from  out¬ 
side  the  United  States  to  their  Web  site 
each  day  and  want  to  add  more  real-time 
news  to  the  site  in  the  future. 

In  a  keynote  address  to  the  d:tech 
online  media  conference  earlier  this 
month  in  San  Francisco,  New  York  Times 
Company  chairman  Arthur  Sulzberger 
said  the  Times  now  has  seven  million  reg¬ 
istered  Web  users,  including  80%  from 
outside  the  New  York  area.  Sixty  percent 
of  all  Web  users  have  never  read  the  news¬ 
paper’s  print  version,  Sulzberger  says. 

“The  golden  age  of  the  Internet  is  just 
ahead  of  us,”  Sulzberger  says.  “We  will 
begin  to  move  more  original  [Web]  content, 
updated  regularly.”  Sulzberger  says  the 
Times,  which  also  owns  The  Boston  Globe 
and  21  other  newspapers,  will  “knit  togeth¬ 
er  the  most  valuable  user  database  on  the 
Internet.”  What’s  next  for  the  Times?  An 
A.M.  Rosenthal  hip-hop  video? 

—  Joe  Strupp 
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NEWS 

S.F.  Chronicle  stirs  speculation 

Rumors  abound  again  over  possible  sale  of  daily  to  rival  Examiner 


by  Lucia  Moses 

The  company  that  publishes  the  San 
Francisco  Chronicle  has  hired  an 
investment  banking  firm  to  evaluate 
its  holdings,  rekindling  speculation  that  it 
will  sell  all  or  part  of  the  company  and 
putting  employees  on  edge. 

The  Chronicle  Publishing  Co. 
released  a  terse  statement  saying  it 
hired  Donaldson,  Lufkin  &  Jenrette 
of  New  York  to  evaluate  its  fmancial, 
business  and  strategic  plans. 
Chronicle  Publishing  chief  executive 
John  Sias  would  not  comment  further 
on  the  announcement. 

Several  industry  analysts  and 
observers  say  that  hiring  an  investment 
banking  firm  usually  means  the  compa¬ 
ny  plans  to  sell  part  or  all  of  its  assets. 
“They  are  putting  up  a  ‘For  Sale’ 
sign,”  says  one  former  Chronicle 
columnist.  “When  you  bring  in  anyone 
to  go  over  the  books,  you’re  saying, 

‘Tell  us  what  we’re  worth,  find  someone 
who  might  be  interested,  and  tell  us 
the  price’.”  Some  employees  say  this 
rumor,  unlike  ones  before  it,  seems  to 
have  more  weight. 

In  addition  to  the  Chronicle,  family- 
owned  Chronicle  Publishing  owns  two 
other  papers,  the  Bloomington,  Ill., 
Pantograph  and  the  Worcester,  Mass., 
Telegram  &  Gazette.  It  also  has  three 
television  stations;  KRON  in  San 
Francisco;  KAKE  in  Wichita,  Kan.;  and 
WOWT  in  Omaha,  Neb.  Other  proper¬ 
ties  are  Chronicle  Books;  MBI,  a 
Wisconsin  book  publisher;  and  cable 
news  channel  Bay  TV.  Chronicle 
Publishing  and  its  joint  operating  agree¬ 
ment  partner,  the  San  Francisco 
Examiner,  Jointly  own  SFGate,  a  Bay- 
area  information  service.  The  company 
employs  about  3,200  in  all. 

Over  the  years,  the  Chronicle  and 
Examiner  have  been  the  subject  of 
rumors  that  one  will  buy  out  the  other  or 
that  the  two  will  merge.  In  the  often-cited 
scenario.  Examiner  parent  Hearst  Corp., 
which  has  first  crack  at  buying  the  Chronicle, 
would  buy  its  competitor  and  shut  it  down. 

Hearst  vice  president  and  general  manag¬ 
er  George  Irish  declined  to  comment  for  this 
story.  In  the  past,  Hearst  has  steadfastly 


denied  any  intentions  of  folding  the  133- 
year-old  Examiner,  its  first  newspaper. 

Under  the  joint  operating  agreement, 
which  was  signed  in  1%5  and  expires  in 
2005,  the  two  papers  operate  separate  news¬ 
rooms  and  share  other  operations  such  as 
printing,  circulation,  and  advertising,  split¬ 
ting  revenues  evenly.  The  Chronicle  publish¬ 
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Recent  record  prices  paid 
for  independent  newspapers 

•  Minneapolis  Star  Tribune, 

$1.2  billion,  by  McClatchy  Co.,  1998 

•  The  Boston  Globe, 

$1.1  billion,  by  New  York  Times  Co.,  1993 

•  Houston  Chronicle, 

$415  million,  by  Hearst  Corp.,  1987 

•  Baltimore  Sun, 

$400  million,  by  Times  Mirror  Co.,  1986 

•  Louisville  Courier-Journal  and  Times, 
$319  million,  by  Gannett  Co.,  1986 

Source:  Dirks,  Van  Essen  &  Associates 


es  in  the  morning,  the  Examiner  in  the  after¬ 
noon.  The  two  put  out  a  joint  Sunday  edition. 

Both  papers  are  losing  circulation.  In  the 
past  decade,  the  Chronicle's  weekday  circu¬ 
lation  fell  15.3%  to  475,000  from  561,000. 
while  the  Examiner's  weekday  circulation 


fell  19.5%  to  1 1 1,000  from  138,000,  accord¬ 
ing  to  the  Audit  Bureau  of  Circulations.  The 
combined  Sunday  Examiner-Chronicle's  cir¬ 
culation  fell  18.4%  to  592,000  from  726,000 
in  the  same  period. 

“You  can  make  a  lot  more  money  pub¬ 
lishing  one  newspaper  in  a  community  than 
two,”  says  John  Morton,  a  Silver  Spring, 
Md.-based  newspaper  analyst. 

The  Chronicle  was  founded  in  1865  by  the 
de  Young  family,  whose  descendants  still 
own  the  parent  company.  A  10-member 
board  of  directors  consisting  of  five 
family  members  and  five  non-family 
members  runs  the  company.  Over  the 
years,  relatives  have  disagreed  on 
whether  to  sell  off  parts  of  the  compa¬ 
ny  and  have  increasingly  relied  on  out¬ 
side  managers  to  run  the  business. 
Until  recently,  a  majority  of  sharehold¬ 
ers  favored  keeping  the  company 
together,  but  that  coalition  has  since 
broken  down. 

The  privately-held  Chronicle 
Publishing  doesn’t  disclose  its 
finances.  Morton  says  using  common 
circulation  multiples,  the  Chronicle 
could  command  $400  million  to  $1  bil¬ 
lion.  Generally,  high  prices  paid  for 
newspapers  these  days  make  it  a  good 
time  to  sell. 

On  the  plus  side,  the  large  amount  of 
national  advertising  that  the  Examiner  and 
Chronicle  get  would  make  the  Chronicle 
more  attractive  to  an  outside  buyer. 
(National  ads  account  for  28%  of  overall 
ad  revenue).  On  the  other  hand,  the  JOA 
profit  split  and  competition  from  the 
Examiner  and  surrounding  papers  would 
tend  to  lower  the  price,  Morton  says. 

Having  been  told  little  about  the 
announcement,  employees  at  both  news¬ 
papers  are  left  to  speculate.  Chronicle 
executive  editor  Matthew  Wilson  says  the 
hiring  of  DU  could  suggest  a  possible 
sale.  Addressing  the  newsroom  May  10, 
he  advised  staffers  to  stay  focused  on 
putting  out  the  paper.  Lingering  ques¬ 
tions  concern  whether  the  union  con¬ 
tracts  would  apply  in  the  event  of  a  sale,  if 
pensions  would  be  affected,  and  how  layoffs 
would  be  done,  should  one  of  the  papers  fold. 
Editorial,  ad,  and  clerical  staffs  at  both 
papers  and  craftspeople  for  joint  operations 
are  covered  by  several  bargaining  units. 
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While  all  the  answers  aren’t  known, 
union  officials  say  they’re  confident  that  the 
union  contracts  would  apply  if  the  paper  is 
sold,  although  employment  isn’t  guaran¬ 
teed.  The  contracts  expire  in  2005,  but  either 
side  may  seek  to  renegotiate  the  contracts 
during  an  opt-out  period  in  early  2001,  says 
Doug  Cuthbertson,  executive  officer  of  the 
Northern  California  Media  Workers,  which 
has  members  at  both  papers. 

Cuthbertson  says  Chronicle  employees 
wonder  if  there  will  be  a  repeat  of  San 
Antonio,  Texas,  if  Hearst  buys  the 
Chronicle.  Hearst  bought  the  San  Antonio 
Express-News  from  Rupert  Murdoch’s 
News  Corp.  Ltd.  in  1993  and  folded  its  own 
paper,  the  San  Antonio  Light.  Under  the 
sale  agreement,  Hearst  offered  continued 
employment  to  all  Express-News  staffers 
but  laid  off  all  the  Light's  employees. 

Concerned  that  one  of  the  papers  would 
eventually  close.  Chronicle  and  Examiner 
employees  won  additional  severance  pay¬ 
ments  in  the  1994  contract  in  case  of  lay¬ 
offs  due  to  a  merger  but  were  unable  to  get 
an  agreement  on  a  layoff  procedure. 

Larry  D.  Hatfield,  vice  president  of  the 
Northern  California  Media  Workers  Guild, 
which  represents  about  200  editorial  and 
clerical  workers  at  the  Examiner,  says  he’s 
skeptical  about  the  latest  rumors,  having 
heard  many  in  his  30  years  at  the  Examiner. 

“This  one  seems  to  be  a  little  more  con¬ 
crete  because  they  seem  to  be  moving  into 
position  to  sell  the  paper  or  the  whole 
property,”  Hatfield  says,  “but  who  knows?” 

Some  observers  are  taking  a  wait-and-see 
attitude,  noting  that  the  company  has  sought 
outside  advice  before,  in  1992  and  1997. 

“We’re  very  accustomed  to  rumors  and 
stories,  and  it  gets  to  the  point  where,  after  a 
while,  you  sort  of  become  immune  to  it,” 
says  Steven  Falk,  president  and  CEO  of  the 
San  Francisco  Newspaper  Agency,  which 
handles  shared  operations  for  the  JOA. 

Reuters  aligns 
with  Motley  Fool 

Reuters  has  begun  supplying  financial 
news  to  The  Motley  Fool,  a  personal 
finance  Web  site  (www.fool.com),  and 
both  companies  will  sell  ads  on  Motley 
Fool  pages  containing  Reuters  news. 

Reuters  also  will  place  Motley  Fool 
banner  ads  on  its  Reuters  News  Network 
pages  that  are  found  on  five  Web  sites 
such  as  Yahoo!  and  Lycos.  Reuters  has 
used  such  agreements  to  expand  its  pres¬ 
ence  on  the  Web,  spokesman  Robert 
Crooke  says.  —  Lucia  Moses 


History  in  the  making 

S.F.  newspapers  have  a  rich  legacy,  spanning  a  century 


by  Joe  Strupp 

While  news  executives  at  both  The 
San  Francisco  Chronicle  and 
San  Francisco  Examiner  offer 
little  in  the  way  of  speculation  about  either 
newspaper’s  future,  a  peek  into  their  pasts 
indicates  that  both  have  enjoyed  quite  a 


Hearst  won  the  newspaper  as  part  of  a  gam¬ 
bling  debt  from  its  former  owners.  After 
several  years  of  trying  to  juggle  the  news¬ 
paper  with  his  other  political  and  business 
ventures,  Hearst  turned  the  Daily  E.xaminer 
over  to  his  son,  William  Randolph  Hearst. 

The  younger  Hearst,  who  took  the  helm 
at  the  ripe  old  age  of  23,  invested  in 
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ride  and  will  leave  behind  a  legacy  of  news 
reporting  not  soon  forgotten. 

The  Chronicle  was  the  first  on  the  scene 
among  the  two,  launched  on  Jan.  16,  1865, 
as  the  Daily  Dramatic  Chronicle  by 
Charles  de  Young,  19,  and  his  17-year-old 
brother,  Michael.  Legend  has  it  they  started 
the  paper  with  the  proceeds  from  a  $20 
gold  piece  borrowed  from  their  landlord. 

In  only  a  few  months,  the  Chronicle  had 
arguably  its  most  famous  scoop  with  the 
first  word  of  President  Lincoln’s  assassina¬ 
tion,  which  Michael  de  Young  heard  while 
visiting  a  local  telegraph  office  and  rushed 
into  a  morning  extra. 

When  murder,  robbery,  and  prostitution 
from  the  seedy  Barbary  Coast  underworld 
began  to  worsen  in  the  latter  part  of  the  cen¬ 
tury,  the  Chronicle  took  it  up  as  an  issue, 
running  huge  exposes  on  corrupt  politicians 
such  as  Rev.  Issac  Kalloch,  who  was  shot 
by  Charles  de  Young  following  an  argu¬ 
ment  over  election  coverage  in  1877. 
Kalloch  survived  and  three  years  later,  after 
Kalloch  was  elected  mayor,  his  son,  also  a 
minister,  showed  up  in  the  Chronicle  news¬ 
room  and  shot  Charles  de  Young  dead. 

The  Examiner's  official  history  marks  its 
beginning  in  1880  when  Senator  George 


advanced  printing  presses  and  equipment, 
revised  the  newspaper’s  appearance,  and 
hired  new,  experienced  reporters. 

Hearst  took  the  first  step  in  1 895  toward 
creating  today’s  Hearst  Corporation  with 
the  purchase  of  the  Ne\i’  York  Journal, 
which  eventually  led  to  other  newspapers  in 
Albany,  N.Y.,  Seattle,  and  Houston  coming 
under  the  Hearst  umbrella,  which  now 
spans  12  dailies. 

As  the  19th  Century  turned  into  the  20th 
Century,  both  newspapers  were  among  the 
mix  of  daily  sheets  scrambling  to  cover  the 
Bay  Area’s  big  events,  including  the  1906 
earthquake  and  fire  that  had  to  be  reported 
through  a  combined  edition  of  the 
Chronicle,  E.xaminer  and  Morning  Call, 
which  was  printed  out  of  the  Oakland 
Tribune's  offices  after  their  own  home 
bases  were  destroyed  or  damaged. 

The  Roaring  20’s  saw  the  heyday  of 
newspaper  coverage  in  San  Francisco, 
which  ranged  from  building  and  business 
expansion  to  the  sudden  death  of  President 
Warren  G.  Harding  at  San  Francisco’s 
Palace  Hotel. 

In  1935,  San  Francisco  news  coverage 
changed  forever  when  27-year-old  Chronicle 
editor  Paul  Smith  hired  Herb  Caen  to  write  a 


www.medjainfo.com 


EDITOR  a  PUBLISHER  /  MAY  15,  1999 


9 


radio  column.  Caen  continued  as  a  columnist 
for  the  next  42  years,  which  included  a  short 
stint  at  the  Examiner  in  the  1950s. 

The  1950s  saw  the  beginnings  of  a 
major  circulation  battle  between  the 
Examiner  and  Chronicle,  with  the 
Examiner  leading  among  all  Northern 
California  dailies  at  that  time.  William 
Randolph  Hearst  died  in  1951. 

The  1960s  brought  the  end  of  the  last 
competing  newspaper  when  the  News  Call- 
Bulletin  folded  and  the  Examiner  and 
Chronicle  entered  a  joint  operating  agree¬ 
ment  in  1965.  The  60s  also  saw  the 
Chronicle  take  a  lead  in  the  circulation  war, 
selling  about  363,000  copies  per  day,  a 
60,000  lead  over  the  Examiner. 

A  52-day  newspaper  strike  in  1968 
forced  both  newspapers  to  cut  back  for 
weeks,  with  some  editions  put  out  by  edi¬ 
tors  using  a  copying  machine.  Another 
strike  in  1994  ended  after  two  weeks  of 
raucous  picketing,  the  use  of  scab  writers, 
and  the  death  of  one  union  member  who 
was  electrocuted  while  attempting  to  short- 
circuit  a  printing  plant  generator.  HI 

Journalistic  pillar 
Greenfield  dies 

Meg  Greenfield,  a  Washington,  D.C. 
journalistic  mainstay  who  touted  humanity 
but  slammed  fluff  during  more  than  30 
years  in  the  nation’s  capital,  died  May  13. 
She  was  68. 

A  Pulitzer  Prize-winning  editor  and 
Newsweek  columnist,  Greenfield  passed 
away  at  her  Washington  home  after  a  three- 
year  battle  with  breast  cancer  that  forced 
her  to  stop  writing  columns  in  March. 

After  1 1  years  with  the  former  Reporter 
magazine,  Greenfield  joined  The  Post  in 
1968  and  became  deputy  editorial  page 
editor  two  years  later.  In  1979,  she  became 
editor  of  that  page,  a  post  she  held  until 
her  death.  She  started  her  Newsweek  col¬ 
umn  in  1974.  —  Joe  Strupp 

Burleigh  named 
Scripps  chairman 

William  R.  Burleigh,  president  of  the 
E.W.  Scripps  Co.,  has  been  named  chair¬ 
man  of  the  media  industry  corporation. 
Burleigh,  63,  has  been  a  member  of  the 
board  of  directors  since  1990  and  president 
and  chief  executive  officer  since  1996. 
Burleigh  succeeds  Lawrence  A.  Leser,  who 
held  the  post  for  nearly  five  years  and  did 
not  seek  re-election. 

1  0 


No  special  privileges 

Hearing  over  subpoena  for  pics  of  Mich,  riots  set 


by  David  Noack 

A  hearing  is  sched¬ 
uled  this  week  in 
a  Michigan  court¬ 
room  over  whether  1 1 
news  organizations,  includ¬ 
ing  the  Lansing  State 
Journal  and  The  Detroit  Free 
Press,  must  turn  over  unpublished  pho¬ 
tographs  and  videotape  of  rioting  at 
Michigan  State  University. 

The  news  media  outlets  will  attempt, 
on  May  19,  to  quash  a  second  round  of 
subpoenas  in  District  Court  for  unpub¬ 
lished  photographs  and  videotape  of  riot¬ 
ing  that  took  place  on  campus  in  the  city 
of  East  Lansing. 

The  latest  legal  salvos  were  issued  two 
weeks  ago  by  Ingham  County  Prosecutor 
Stuart  J.  Dunnings  III  to  get  the  unused 
photo  and  videotape  coverage  of  the  riot¬ 
ing  that  took  place  in  late  March,  which 
caused  $145,000  in  damages.  In  April,  the 
state’s  highest  court  overturned  earlier 
subpoenas  for  unused  material. 

Dunnings  asserted  that  members  of  the 
news  media  are  not  afforded  any  special 
privilege  because  they  witness  a  crime. 
“This  is  a  situation  in  which  they’re  just 
like  any  other  witness  to  a  crime.  . . .  The 
camera  was  the  eye  and  the  film  was  the 
memory.  The  press  is  trying  to  make  this 
into  something  it’s  not,”  he  says. 

The  rioting,  which  police  say  involved 
more  than  5,000  people  rampaging 
through  the  university  campus  and  East 
Lansing,  was  supposedly  sparked  by  the 
university’s  loss  to  Duke  University  in  the 
NCAA  Final  Four  playoffs.  So  far,  83 
people  have  been  arraigned  for  allegedly 
participating  in  the  rioting. 

In  addition  to  the  two  daily  newspa¬ 
pers,  the  other  news  organizations  to  get  a 
second  subpoena  include:  the  State  News 
—  the  MSU  student  newspaper  —  and 
television  stations  WJBK,  WKBD,  and 
WXYZ  in  Detroit;  WJRT  in  Flint;  WILX 
in  Onondaga  outside  Lansing;  WLNS  in 
Lansing;  WWMT  in  Kalamazoo;  and 
WZZM  in  Grand  Rapids. 

Steve  Crosby,  executive  editor  of  the 
State  Journal,  says  the  newspaper  intends 
to  fight  the  subpoena.  “At  the  beginning  I 
was  very  surprised.  I’ve  never  had  a  prose¬ 
cutor  try  do  that  before.  It  has  been  con¬ 


sidered  crossing 
the  line.  In  this 
case,  I  believe  they 
were  overwhelmed 
by  the  magnitude 
of  the  riot,  and 
basically,  there 
were  230  police 
officers  out  there, 
and  they  made  a  decision  to  protect  life 
and  as  much  property  as  they  could.  ... 
They  made  very  little  effort  to  arrest  any¬ 
body  and  didn’t  dedicate  a  whole  lot  of 
resources  to  collecting  evidence,”  says 
Crosby. 

He  says  that  the  rioting  should  not  have 
come  as  a  surprise,  since  there  had  been 
talk  and  e-mails  about  such  an  incident. 

“I  didn’t  happen  to  have  five  photogra¬ 
phers  out  there  that  night  just  for  yucks. 
...  There  were  e-mails  going  on  across 
the  state  at  least  a  week  beforehand.  ...  If 
you  look  back  at  earlier  incidents,  it  sort 
of  escalated  to  this  run.  There  were  small¬ 
er  riots  a  short  time  beforehand,  and 
apparently  a  certain  group  of  people 
thought  that  we  can  go  out  there  and  act 
however  I  want,”  asserts  Crosby. 

Last  month,  an  initial  round  of  subpoe¬ 
nas  for  the  unpublished  photos  and  video¬ 
tape  was  tossed  out  by  the  Michigan 
Supreme  Court,  which  ruled  that  the  pros¬ 
ecutor  had  issued  the  wrong  type  of  sub¬ 
poena.  This  time  Dunnings  issued  the  so- 
called  “investigative  subpoena”  which  is 
used  by  prosecutors  to  find  evidence  of 
criminal  actions. 

The  Detroit  Free  Press  attorney 
Herschel  Fink,  in  a  motion  to  quash  the 
subpoenas,  says  that  if  the  media  is  forced 
comply  it  “would  annex  news  organiza¬ 
tions  as  arms  of  the  police,  stripping  them 
of  their  constitutionally  protected  indepen¬ 
dence  and  role  as  informers  of  the  public, 
not  the  government.”  He  said  the  law 
allowing  investigative  subpoenas  exempts 
news  media  organizations,  unless  they  are 
the  taiget  of  the  probe. 

“Recognizing  the  sensitive  nature  of 
giving  prosecutors  this  very  broad  power 
and  the  fact  that  it  could  come  into  con¬ 
flict  with  the  First  Amendment,  expressly 
limited  the  use  of  these  subpoenas  to 
broadcast  and  published  material  unless 
the  news  organization  is  itself  the  subject 
of  the  criminal  inquiry,”  says  Fink. 
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Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 

For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 


im 


Willes’  time  has  come 

Analysts  grow  demanding;  he’s  ready  for  challenge 


by  Luda  Moses 

Four  years  ago,  Mark  H.  Willes,  Times 
Mirror’s  new  chairman,  president  and 
CEO,  closed  the  money-losing  New 
York  Newsday,  slashed  staffs  at  the  Los 
Angeles  Times  and  the  Baltimore  Sun  and 
soon  became  a  new  star  on  Wall  Street. 

The  closing  of  the  Baltimore  Evening 
Sun  and  more  staff  cuts  followed.  Willes,  a 
fter  a  successful  run  at  General  Mills, 
brought  with  him  a  tough,  consumer-mind¬ 
ed  strategy  to  bring  back  readers. 

But  today  the  bloom  seems  to  have  faded. 
Times  Mirror  stock  has  leveled  off  in  the 
$50-to-$60  range,  and  financial  analysts  now 
characterize  the  stock  as  an  underperformer. 

This  year  looms  as  a  pivotal  one  for 
Willes,  whose  moves  to  bridge  the  news 
and  business  sides  has  made  him  one  of  the 
industry’s  most  controversial  figures. 

While  analysts  give  Willes  credit  for  cost¬ 
cutting  and  ambitious  plans  to  revamp  the 
flagship  LA.  Times,  the  time  has  come  to 
demonstrate  prospects  for  long-term  growth. 

“The  jury  is  out  on  whether  he  can  grow 
the  company,”  says  Peter  Appert,  analyst 
with  BT  Alex.  Brown  &  Sons. 

After  Times  Mirror  sold  off  a  number  of 
assets,  analysts  want  to  see  some  acquisi¬ 


tions.  So  far  this  year,  the  com¬ 
pany  has  made  only  small  pur¬ 
chases  —  a  preprint  advertising 
publication,  a  group  of  shop¬ 
pers,  a  group  of  weeklies. 

Willes  is  making  some 
progress  toward  his  goal  to 
grow  circulation  at  the  Times 
by  50%,  a  goal  some  analysts 
didn’t  take  seriously.  The 
Times  gained  just  0.3%  in  daily 
circulation  in  the  six  months 
ended  March  31,  but  it  was  the  Mark  H.  Willes 
sixth  consecutive  six-month 
period  increase.  Circulation  is  now  m 
1,098,000  daily,  1,386,000  Sunday,  down 
from  the  past  decade’s  high  of  1,243,000  m 
daily,  1,576,000  Sunday,  in  March  1991.  m 
Although  the  paper,  which  analysts  say  L 
accounts  for  about  40%  of  Times  Mirror’s  pi 
operating  profits,  continues  to  lag  financial-  L 
ly,  the  parent  company  continues  to  beat  tii 
analysts’  expectations,  in  1998  and  in  the  tii 
first  quarter  of  1999.  Willes  says  savings 
from  cost  cutting  at  the  Times  had  not  been  in 
fully  realized  in  the  first  quarter  but  that  he  C 
still  expects  the  company  to  meet  its  goal  of  le 
10%  eamings-per-share  growth  in  1999.  n< 

Meanwhile,  Willes’  ongoing  restructur-  th 

ing  at  the  Times  is  getting  mixed  reviews.  c( 
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After  adding  the  title  of  Times  publisher 
in  1997,  Willes  paired  marketers  with  edi¬ 
tors  to  reverse  circulation  declines. 

The  marketing  push,  while  copied  to  dif¬ 
ferent  degrees  by  other  papers,  made  many 
Times  staffers  uncomfortable.  Several  sea- 
soned  reporters  left  and  were 
hired  by  The  New  York  Times. 

At  the  nation’s  fourth  largest 
newspaper,  key  newsroom  lead¬ 
ers  and  marketers  have  been 
replaced.  Willes  says  top  peo¬ 
ple  who  left  didn’t  agree  with 
his  strategy  but  that  resistance 
isn’t  a  problem  anymore. 

One  strong  supporter  is  Frank 
del  Olmo,  who  oversees  the 
Times'  Latino  coverage.  Before 
ss  Willes,  he  says,  he  couldn’t  get 

the  needed  support  to  expand 
minority  coverage. 

Del  Olmo  says  the  marketing  depart¬ 
ment  helps  him  to  promote  stories  and  has 
not  interfered  with  coverage.  An  important 
Latino  story,  for  example,  may  be  played 
prominently  in  the  paper  and  promoted  on 
Latino  radio  stations.  “This  is  being  no¬ 
ticed,”  he  says.  “The  next  challenge  is  get¬ 
ting  the  word  out  to  nonsubscribers.” 

Some  critics  give  the  Times  credit  for 
improving  ethnic  coverage.  Sig  Gissler  of 
Columbia’s  Graduate  School  of  Journalism 
led  a  workshop  that  studied  more  than  210 
newspapers  and  TV  stations  and  honored 
the  Times  for  its  overall  ethnic  and  Latino 
coverage.  “It’s  good  to  have  a  fresh  breeze 
blowing  through  the  paper,”  he  says. 

But  some  other  academics  and  former 
Times  staffers  say  the  paper  has  suffered 
from  the  loss  of  some  of  its  experienced 
journalists.  They  say  they  see  more  fluffy 
stories  and  fewer  in-depth  stories,  once  the 
Times'  hallmark. 

They  also  pan  the  quality  level  of  “Our 
Times,”  a  new  series  of  community  news 
pages  that  provide  neighborhood  news.  The 
newly  launched  national  edition,  which  cir¬ 
culates  in  California  and  Nevada  and  along 
the  East  Coast,  hasn’t  impressed  either. 

Willes  says  he’s  only  just  begun.  Now  that 
he’s  gotten  the  right  people  and  cost  structure 
in  place,  he  says,  he  plans  to  start  marketing  in 
earnest.  “It’s  very  hard  to  swing  an  entire  orga¬ 
nization  around  and  get  both  the  attitude  right 
and  then  the  skill  set  right  and  the  cost  struc¬ 
ture  right  so  you  can  do  it,”  he  told  E&  P. 

Willes  has  his  work  cut  out  for  him.  The 
industry  is  in  a  period  of  slower  ad  growth, 
the  Times  faces  an  ethnically  diverse  and 
spread  out  coverage  area,  and  is  getting  a 
run  for  its  money  in  the  city  and  the  suburbs 
from  competing  newspapers.  Hi 
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Lee  hires  former 
Times  Mirror  exec 

Mary  E.  Junck,  who  ran  Times 
Mirror’s  big  East  Coast  newspapers 
for  two  years  until  resigning  in  March,  is 
heading  home  to  the  Midwest. 

Junck,  51,  who  was  president  of  Tunes 
Mirror’s  Eastern  Newspapers  Division, 
was  named  executive  vice  president  and 
chief  operating  officer  of  Davenport,  Iowa- 
based  Lee  Enterprises  Inc. 

She  will  fill  the  position  held  by  Lloyd 
G.  Schermer,  who  will  retire  in  January 
2000.  At  that  time,  Junck  also  will  become 
president  and  Richard  D.  Gottlieb,  current 
Lee  president  and  CEO,  will  become 
chairman  while  remaining  CEO. 

Junck  says  she  welcomes  the  job  op¬ 
portunity  and  chance  to  return  to  Iowa, 
where  she  grew  up  and  still  has  family. 
The  move  was  an  unexpected  one  for 
Junck,  who  in  March  said  that  she  planned 
to  pursue  business  opportunities  in  the 
Baltimore  area,  where  she  is  heavily 
involved  in  the  community.  She  plans  to 
move  with  her  husband  and  two  children 
and  start  at  Lee  in  the  summer. 

Gottlieb  says  he  has  known  Junck  since 
the  late  1980s,  when  she  was  publisher  of 
Knight  Bidder’s  St.  Paul  Pioneer  Press 
and  he  was  general  manager  at  the 
Wisconsin  State  Journal  in  Madison.  He 
says  in  addition  to  her  experience,  he 
admires  her  direct  style  and  team 
approach  to  management. 

Junck  worked  for  Knight  Ridder  for  20 
years  before  coming  to  Times  Mirror  in 
1993.  At  Times  Mirror,  her  realm  included 
Newsday,  the  Baltimore  Sun,  and  The 
Hartford  Courant.  At  Lee,  she  will  over¬ 
see  a  large  number  of  small-  and  medium¬ 
sized  papers,  as  well  as  classified  papers, 
shoppers,  and  television  stations. 

Lee  owns  21  daily  papers  and  16  televi¬ 
sion  stations,  more  than  75  weekly,  classi¬ 
fied  and  specialty  publications,  and  a  com¬ 
mercial  printing  division.  Its  papers 
include,  in  addition  to  the  State  Journal, 
the  Lincoln  (Neb.)  Star  Journal,  the  Quad- 
City  Times  in  Davenport,  and  the  Billings 
(Meat.)  Gazette. 

Lee  had  revenues  of  $517  million  in  its 
1998  fiscal  year  ended  Sept.  30,  a  15.8% 
increase  over  the  prior  year.  Revenues 
were  driven  by  acquisitions.  Net  income 
was  $62  million  in  fiscal  year  1998,  down 
3.1%  from  the  year  before,  reflecting  the 
cost  of  new  investments.  —  Lucia  Moses 


1  4 


El  Nuevo  Die  settles  suit 
vs.  Puerto  Rice  gov. 


by  Mark  Fitzgerald 

Puerto  Rican  government  advertising 
will  begin  running  again  in  El 
Nuevo  Dia  next  week  —  two  years 
after  the  San  Juan  tabloid  alleged  the 
island’s  governor  punished  the  paper  for 
its  investigative  stories  by  pulling  ads 
worth  $6  million  annually. 

El  Nuevo  Dia  reached  a  settlement  May 
11  in  its  federal  lawsuit  against  Puerto 
Rican  Gov.  Pedro  Rossell6  and  six  other  top 
officials.  Under  terms  of  the  agreement,  the 
government  will  begin  publishing  ads  in  El 
Nuevo  Dia  within  15  days  and  will  schedule 
future  media  ads  from  its  $30  million  annu¬ 
al  budget  by  using  “objective  criteria  such 
as  the  cost  per  thousand  readers  reached,” 
the  newspaper  says  in  a  statement. 

In  its  lawsuit  filed  Dec.  9,  1997,  El 
Nuevo  Dia  contended  Rossello  ordered  18 
government  agencies  to  pull  their  ads  from 
El  Nuevo  Dia  because  he  was  angry  about 
articles  on  alleged  government  corruption. 
In  addition,  the  newspaper  alleged  the 
Rosselld  administration  also  tried  to  punish 


the  paper  by  shutting  down  construction 
projects  that  were  contracted  to  Puerto  Rico 
Cement,  a  company  partly  owned  by  the 
family  that  owns  El  Nuevo  Dia. 

“Since  the  14th  of  April  (1997),  El 
Nuevo  Dia  has  been  subjected  to  a  system¬ 
atic  campaign  by  the  Rosselld  administra¬ 
tion  to  block  our  reporters  from  access  to 
government  news,”  the  newspaper’s  presi¬ 
dent  and  editor,  Antonio  Luis  Ferre,  said  at 
the  time  the  lawsuit  was  filed. 

Under  terms  of  the  settlement,  the  con¬ 
struction  projects  will  be  restarted  and  El 
Nuevo  Dia  reporters  will  have  equal  access 
to  public  documents  and  news.  For  its  part, 
the  paper  and  the  cement  company  agreed 
to  drop  its  demand  for  unspecified  millions 
of  dollars  in  damages. 

Rosselld  denied  the  allegations  in  the 
lawsuit,  saying  the  ads  were  pulled  because 
the  newspaper’s  rates  were  too  high.  At 
2(X),(X)0  circulation,  El  Nuevo  Dia  is  the 
second-largest  on  the  island,  trailing  only 
the  257,(XX)-circulation  El  Vocero. 

As  part  of  the  settlement,  Rosselld  on 
May  1 1  signed  an  executive  order  acknowl- 


Settlement  terms: 

El  Nuevo  Dia  vs.  Gov.  Rossell6 


Following  are  key  terms  of  the  settle¬ 
ment  between  the  Puerto  Rican  gov¬ 
ernment  and  El  Nuevo  Dia,  accord¬ 
ing  to  the  paper’s  editor  and  president. 
Antonio  Luis  Ferre: 

1  Official  advertising  or  publicity  can¬ 
not  be  used  to  punish  or  reward  any 
news  organization. 

2  The  Puerto  Rican  press  has  the  right  to 
disseminate  infomiation  freely,  inde¬ 
pendently  and  objectively  without  fear  of 
reprisals  or  repression. 

3  All  journalists,  including  those  from 
El  Nuevo  Dia,  may  have  unrestricted 
access  to  any  public  document. 

4  The  governor,  by  executive  order, 
shall  establish  a  public  policy  on  gov¬ 
ernment  advertising  that  guarantees  the 
efficient  use  of  public  funds  and  protects 
the  press  from  reprisals.  The  policy  will 
use  objective  criteria  such  as  the  cost  per 
thousand  readers  reached. 

The  following  are  excerpts  from  the 


executive  order  signed  by  Gov.  Pedro 
Rossell6  May  1 1: 

The  implementation  and  execution  of 
this  policy  on  advertising  strategy  and 
media  use  must  be  supervised  by  the 
Central  Office  for  Communications  (OCC, 
in  Spanish  initials)  for  the  benefit  of  the 
Puerto  Rican  people,  assuring  that  commu¬ 
nications  are  far-reaching  and  cost-effective 
and  verifying  that  the  placement  of  govern¬ 
ment  advertising  or  publicity  is  rooted  in 
legitimate  reasons  and  not  in  reprisal  for 
news  coverage  ...  The  OCC  will  place 
advertising  using  the  following  parameters: 
available  budget  for  media,  market  penetra¬ 
tion  of  a  media  property,  strategic  value, 
and  an  analysis  of  the  market  and  cost  effi¬ 
ciency.  In  the  case  of  print  media,  the  OCC 
will  consider  cost  per  thousand;  prevailing 
discounts,  including  volume  discounts 
offered  the  government;  demographics  of  a 
print  organization  based  on  readership  stud¬ 
ies;  and  audited  or  sworn  circulation. 
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edging  that  government  advertising  cannot 
be  used  “in  reprisal  for  news  coverage.” 
Government  ad  expenditures  must  be 
based  on  objective  criteria  such  as  the 
reach  and  cost-efficiency  of  a  particular 
media  business,  the  order  says. 

In  a  statement,  Rosselld  says  the  settle¬ 
ment  “puts  our  people’s  interest  first.”  He 
says  the  administration  has  always  sup¬ 
ported  freedom  of  the  press  “without  reser¬ 
vation”  and  never  tried  to  influence  El 
Nuevo  Dia's  news  coverage. 

The  lawsuit  had  damaged  Rosselld’s 
reputation,  however.  In  1998,  the  Inter 
American  Press  Association  sent  a  study 
group  to  investigate  El  Nuevo  Dia's 
charges.  During  a  televised  interview, 
Rosselld  ended  up  in  a  shouting  match 
with  one  lAPA  delegate.  The  group  later 
concluded  the  Rosselld  administration  had 
engaged  in  “a  pattern  of  coercion  and 
harassment”  against  reporters,  especially 
those  from  El  Nuevo  Dia. 

El  Nuevo  Dia  president  and  editor  Ferr6 
says  the  newspaper  settlement  achieves  what 
the  newspaper  wanted  from  its  lawsuit. 

“This  agreement  represents  a  victory 
not  only  for  the  press  and  the  public,  but 
for  our  democracy,”  FeiT6  writes  in  an 
editorial  that  ran  May  12.  “As  a  result  of 
this  agreement  and  the  precedent  it  sets, 
freedom  of  the  press  is  reinforced.  We  are 
confident  future  governors  will  abstain 
from  making  decisions  that  affect  one  of 
the  pillars  of  our  democracy  . . .  We’re  par¬ 
ticularly  proud  that  the  executive  order 
reduces  the  risk  that  whoever  the  gover¬ 
nor  may  be  will  try  to  gag,  pressure,  or 
influence  the  news  media  by  using  the 
government  advertising  budget.” 

Ferr^  says  more  than  the  newspaper  and 
his  family  businesses  were  harmed  by  the 
administration’s  actions. 

“For  the  space  of  more  than  two  years, 
millions  of  daily  readers  of  El  Nuevo  Dia 
did  not  have  access  to  [government]  infor¬ 
mation,”  he  writes. 

“All  because  the  government  didn’t 
agree  with  the  news  published  in  this 
paper.” 

The  settlement  came  just  days  before 
the  scheduled  start  of  the  trial  in  U.S. 
District  Court  in  San  Juan.  Federal  judge 
Jos^  A.  Fust6  had  urged  both  sides  to  set¬ 
tle,  and  negotiations  had  been  going  on 
since  January,  the  newspaper  reported. 

In  addition  to  Gov.  Rosselld,  the  El 
Nuevo  Dia  lawsuit  named  as  defendants 
Government  Secretary  Angel  Morey; 
Secretary  of  State  Norma  Burgos;  Press 
Secretary  Pedro  Rosario  Urdaz;  and  two 
other  government  officials.  IH 
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S.0.S  for  Latfn  press 

OAS:  Authoritarian  impulses  sabotaging  journalists 


by  Mark  Fitzgerald 

Latin  America  is  sabotaging  its  transi¬ 
tion  to  democratic  liberty  because  it 
threatens  the  free  press  with  a  mixture 
of  bad  laws,  weak  judicial  systems,  and 
unpunished  violence,  says  the  Organization  ; 
of  American  States’  (OAS)  first-ever  special  j 
report  on  freedom  of  expression.  ! 

With  more  than  1 50  journalists  assassinat¬ 
ed  in  the  last  decade  because  of  their  work, 
Latin  America  is  an  extraordinarily  violent 
region  for  the  press.  But  OAS  rapporteur  Dr. 
Santiago  Alejandro  Canton,  an  Argentine 
lawyer,  says  the  new  democracies  of  Latin 
America  do  almost  as  much  damage  to  the 
free  press  by  borrowing  the  laws  and  tradi¬ 
tions  of  the  region’s  overthrown  strongmen. 

“Undoubtedly  in  the  last  decades,  free¬ 
dom  of  expression  has  increased  because  of 
the  democratic  opening.  However,  this 
development  has  not  impeded  the  continu¬ 
ing  authoritarian  impulses  in  various  coun¬ 
tries,  which  continue  to  seek  mechanisms 
that  limit  the  right  to  free  expression  of  cit¬ 
izens  of  the  Americas,”  Canton  says  in  his 
first  report  to  the  OAS. 

Latin  America  can  ill-afford  to  hamper 
the  press  because  in  many  nations  it  is  the 
only  institution  acting  as  a  check  on  official 
or  criminal  abuse.  Canton  says. 

“Today  in  various  Latin  American 
democracies  there  is  a  weakness  in  public 
institutions  charged  with  controlling  au¬ 
thorities  and  citizens,”  he  writes. 

“For  instance,  in  many  cases,  the  judicial 
system  is  inefficient  when  it  tries  to  effec¬ 
tively  investigate  actions  that  come  to  its 
attention  or  to  sanction  those  responsible; 
corruption  and  narcotics  trafficking,  in 
numerous  cases,  has  eroded  public  institu¬ 
tions.  In  these  nations,  it  is  the  press  that  has 
been  transformed  into  the  principal  instru¬ 
ment  of  control  over  authorities  and  citizens, 
bringing  to  public  debate  wrongdoing  or 
abuses  that  either  evade  government  controls 
—  or  that  are  allied  with  government  in  cor¬ 
ruption.  ...  The  press  in  many  cases  is  trans¬ 
formed  into  the  most  effective  instrument  for  i 
societal  control  and  a  restraint  on  those  ille¬ 
gal  acts  or  abuses  by  authorities  or  private  : 
persons.”  Canton  adds:  “This  has  occasioned  ; 
many  and  varied  dangers  against  the  press.” 

Canton’s  report  notes  that  numerous 
democratic  nations  —  including  the  long-  I 


time  democracy  in  Costa  Rica  —  have 
adopted  so-called  “disrespect”  or  “insult” 
laws  that  impose  jail  terms  and  substantial 
fines  for  criticism  of  national  leaders.  In 
addition,  many  nations  continue  to  regu¬ 
late  who  can  practice  journalism  by  requir¬ 
ing  membership  in  colegios,  government- 
licensed  associations  or  schools. 

“A  system  of  control  over  free  expres¬ 
sion  in  the  name  of  supposedly  guarantee¬ 
ing  that  corrections  or  truthful  information 
reach  society  can  be  a  source  of  great 
abuse  and,  at  bottom,  violates  the  right  to 
information  of  that  society,”  Canton  writes. 

The  Interamerican  Commission  on 
Human  Rights  has  explicitly  ruled  that  the 
practice  violates  the  charter  OAS  member 
nations  pledge  to  follow.  Yet  the  OAS 
found  mandatory  colegio  membership  per¬ 
sists  in  Bolivia,  Brazil,  Honduras,  Panama, 
and  Venezuela. 

Canton  is  especially  critical  of  two 
nations:  Panama,  where  he  says  the  legal 
structure  “seriously  limits  freedom  of 
expression,”  and  Chile,  where  numerous 
“national  security”  laws  criminalize  criti¬ 
cism  of  a  wide  range  of  high  authorities. 

These  laws  are  not  just  gathering  dust 
on  the  shelf,  Canton  says.  He  alleges  at  one 
point  in  the  report  that  he  has  seen  docu¬ 
mentation  of  a  plot  by  Peru’s  State 
Intelligence  Service  to  harass  a  large  group 
of  prominent  journalists,  who  had  written 
about  the  agency’s  alleged  abuses,  by 
framing  them  on  charges  of  crimes  against 
the  government  or  army. 

“Several  of  the  journalists  who  figure  in 
this  document  have  been  threatened  with 
death  on  several  occasions  and  one  of  them, 
Jose  Arieta  Matos,  had  to  flee  the  country. 
This  document  indicates  the  intention  of 
several  sectors  of  the  Peruvian  government 
to  silence  those  journalists  who  have 
expressed  critical  views  of  authorities,” 
Canton  wrote. 

Canton,  who  was  appointed  to  the  new 
position  last  November,  says  he  wants  to 
form  “a  hemispheric  network  for  the  pro¬ 
tection  of  freedom  of  expression,  com¬ 
posed  of  different  non-government  organi¬ 
zations,  media  organizations,  and  journal¬ 
ists  in  a  way  that  facilitates  communica¬ 
tions  between  network  members  about  pos¬ 
sible  violations  of  freedom  of  expression 
that  occur  in  OAS  member  states.” 
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A  hearty  welcome  back  to  newspapers 
for  the  Dean  of  the  Washington  Press  Corps. 


DPI  White  House  Bureau  Chief 

Helin  Thomas 

is  now  syndicated  by  ParadigmTSA. 

Her  weekly  columns 

Backstairs  At  The  White  House 

and 

Washinoton  Window 

are  once  again  available  for 
publication  in  the  world's  newspapers. 

“Who  says  you  can't  go  home  again?"  says  Thomas. 

"I  am  thrilled  to  be/n  synd^tion  in  association  with  ParadigmTSA. " 


And  Helen  Is  not  our  only  new  armouncernent. 
These  other  nationally  recognized  personalities 
are  also  now  syndicated  by  ParadigmTSA. 


Gil  Gross  Sharon  Haver  Gary  Varvel 


Nationauy  Syndicated  Nationally  Syndicated  Award  Winning  Cartoonist 

Radio  Columnist  Fashion  &  Beauty  Columnist,  for  the  Indianapolis  Star 

Gross  Point  Formerly  with  Scripps  FHoward  News  Service  Editorial 

A  HUMOR  COLUMN  Focus  ON  Styls  Cartoons 

There's  only  one  way  to  carry  these  great  features. 

Give  us  a  call  today. 

ParadigmTSA 

RQ.  Box  1  1  1  372  •  Stamford,  CT  •  □6911-1372 

Phone:  (877)  BBB-PTSA  •  Fax:  (203)  97B-0945 
For  Rates  and  Availability,  Call  Jacque  Parsons:  (352)  472-6545  or  Vin  Crosbie:  (203)  863-9405 

Email  us  at  Paradigm@Paracligm-TSA.com  or  Visit  us  at  www.paradigm-tsa.com 


Pakistani  press  buiiied 

Several  journalists  assaulted  and  arrested 


by  Joe  Strupp 

Several  Pakistan  journalists  have 
been  subjected  to  harassment, 
assaults,  and  even  abductions  by 
government  officials  in  the  past  two  weeks 
after  cooperating  with  a  British  television 
series  that  sought  to  expose  corruption  in 
the  Pakistan  government,  according  to 
international  press  freedom  groups. 

“People  in  Pakistan  say  they  have  never 
seen  anything  like  it,”  says  Kavita  Menon, 
Asian  program  coordinator  for  the  New 
York-based  Committee  to  Protect 
Journalists.  “Journalists  are  being  arrested 
and  beaten  simply  for  talking.” 

Menon  cites  five  instances  of  journal¬ 
ists  being  assaulted  or  arrested  since  May 
2,  with  each  having  some  connection  to 
the  BBC-produced  program  “Corres¬ 
pondent.”  The  show  is  planning  a  segment 
on  alleged  corruption  by  Pakistan  prime 
minister  Nawaz  Sharif. 

The  most  recent  incident  occurred  on 
May  7,  with  the  arrest  of  Najem  Sethi,  edi¬ 
tor  of  the  English-language  Friday  Times 
based  in  Lahore.  He  was  dragged  from  his 
bedroom,  without  shoes  or  glasses,  in  the 
early  morning  hours  by  police,  according  to 
his  wife,  Jugnoo  Mohsin.  She  says  the 
break-in  followed  threats  against  the  couple 
after  Sethi  gave  a  speech  in  India  that  criti-  i 
cized  Pakistan  officials.  He  has  yet  to  be  [ 
released,  but  a  high  court  justice  ordered  a  j 
report  on  his  whereabouts  last  week. 

“We’re  anxious  to  find  out  why  this  is  j 
happening,”  says  BBC  producer  Guy  1 
Smith,  who  has  produced  three  other  pro¬ 
jects  in  Pakistan  during  the  past  year  with 
no  problems.  “We’re  very  concerned  to 
hear  these  things  and  do  not  want  to  exac¬ 
erbate  the  situation.” 

Other  recent  efforts  to  punish  or  intim¬ 
idate  journalists  in  Pakistan  include: 

•  The  May  2  arrest  of  Mehmood  Ahmed 
Khan  Lodhi,  investigations  bureau  chief 
for  the  Lahore  edition  of  The  News,  an 
English-language  daily,  who  was  captured 
and  interrogated  for  two  days  before  being 
released.  His  freedom  came  about  only 
after  journalists  covering  the  Punjab 
Assembly  refused  to  report  on  legislative 
activity  until  Lodhi  was  freed. 

•  The  May  4  arrest  by  Pakistan’s  Federal 
Investigation  Agency  of  veteran  journalist 
Hussain  Haqqani,  a  columnist  for  the 
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Friday  Times  and  the  Urdu-language  Jang, 
who  remains  detained  and  is  expected  to  be 
charged  with  sedition.  His  brother,  Hassan 
Haqqani,  a  colonel  in  Pakistan’s  army,  also  j 
was  arrested  and  reportedly  tortured  for  j 
several  hours  before  being  released.  ! 

•  A  May  4  incident  in  which  Ejaz  Haider,  | 

Friday  Times  news  editor,  received  a  hand-  i 
written,  unsigned  note  warning  him  to  “put  I 
up  bulletproof  windows  on  your  car.”  i 

•  The  May  5  vandalism  of  a  car  belonging  j 
to  Imtiaz  Alam,  current  affairs  editor  for  | 
The  News  in  Lahore,  who  saw  two  men  set  j 
fire  to  one  of  his  two  cars  after  breaking  into  : 
his  gated  residence  and  pushing  the  vehicles  j 
into  the  street.  He  also  says  he  has  received  j 
numerous  threats  by  phone  in  recent  weeks,  i 

The  recent  wave  of  assaults  and  arrests  j 
prompted  the  U.S.  State  Department  to  \ 
issue  a  statement  last  week  calling  for  an  j 
end  to  the  restrictive  behavior.  j 

“The  actions  on  the  part  of  the  govern-  ! 
ment  of  Pakistan  raise  serious  doubts  with¬ 
in  the  international  community  about  the  ‘ 
commitment  of  Pakistan  to  freedom  of  the  | 
press  and  the  rule  of  law,”  the  statement  j 
read.  “We  strongly  urge  the  Pakistan  gov-  | 
emment  to  release  Najam  Sethi  and  others  i 
j  being  held  and  terminate  immediately  this  ' 
unacceptable  crackdown  against  members 
of  the  journalistic  community  in  Pakistan.” 

Observers  who  monitor  press  freedom  ; 
worldwide  say  Pakistan  reporters  have  j 
always  been  subjected  to  mild  harassment 
and  scrutiny  but  call  the  recent  wave  of 
abuse  harsher  than  most.  “It’s  not  usually  so  j 
overt,”  says  Menon,  whose  organization  sent  ; 
a  letter  to  the  Pakistan  government  on  May  ‘ 
5  demanding  action  to  free  the  arrested  jour¬ 
nalists  and  stop  future  harassment.  “This  is 
very  blatant  government  censorship.”  i 

Menon  says  the  behavior  also  has  | 
affected  other  Pakistan  journalists,  who  i 
she  says  are  afraid  to  speak  out  or  cover  i 
some  news  for  fear  of  similar  retribution,  j 
“Journalists  don’t  want  to  talk  on  the  i 
phone  because  they  are  increasingly  wor-  | 
ried  that  their  phones  are  tapped,”  she  I 
says.  “It  is  very  unusual.”  i 

Shaheen  Senbai,  Washington,  D.C.,  cor-  | 
respondent  for  Dawn,  Pakistan’s  largest  | 
English-language  daily,  says  the  harassment  , 
is  an  obvious  response  to  the  BBC  program.  I 
“It  is  a  panic  reaction  of  the  government  to  ! 
something  they  did  not  expect,”  says  Senbai.  i 
“The  government  really  lost  its  cool.”  Hi 


Bus  wreck  wreaks 
havoc  on  weekly 

by  Joe  Strupp 

The  biggest  story  in  last  week’s 
LaPlace  (La.)  L’ Observateur  should 
have  been  coverage  of  a  local  high  school 
track  meet  and  baseball  playoff  finals.  But 
when  a  bus  carrying  riverboat  gamblers 
crashed  on  May  9  in  nearby  New  Orleans, 
killing  21  people  from  LaPlace,  the  5,0(X)- 
circulation  weekly  had  to  shift  into  high 
gear  to  give  full  attention  to  one  of  the 
worst  tragedies  in  the  area’s  history. 

Putting  its  only  full-time  reporter  to 
work  virtually  around  the  clock,  sticking  a 
newsroom  receptionist  on  the  phone  to  dig 
up  victim  background  information,  and 
shuttling  a  part-time  photographer  to  New 
Orleans  and  back  to  shoot  wreckage  and 
funerals,  the  small  weekly  managed  to 
pull  together  a  24-page  paper,  with  one- 
third  of  the  space  devoted  to  the  tragedy. 

“It  is  very  hard  for  two  people  to  do 
everything  that  is  necessary,”  says  editor 
Sandy  Seal,  who  also  had  to  edit  a  week¬ 
ly  shopper  and  install  a  new  computer 
system  in  the  days  following  the  crash. 
“We  have  been  meeting  every  hour  just 
to  see  where  we  are  at.” 

Reporter  Leonard  Gray,  who  was  cel¬ 
ebrating  Mother’s  Day  with  his  in-laws 
when  the  story  broke,  says  he  was  thrown 
into  a  whirlwind  of  phone  calls,  back¬ 
ground  checks,  and  reporting  that  did  not 
let  up  for  three  days.  “It  smacked  me  in 
the  face,”  he  says. 

Seal  says  her  budget  did  not  allow  for 
hiring  stringers  or  extra  help  but  says  her 
deadline  was  extended  by  about  five 
hours,  from  a  regular  3  p.m.  close  on 
Tuesday  to  8  p.m. 

The  260,00()-circulation  The  Times- 
Picayune  in  New  Orleans,  which  normal¬ 
ly  has  two  editors  and  five  reporters  on 
the  job  Sundays,  called  in  12  reporters,  10 
editors,  and  three  photographers  to  cover 
the  story,  which  took  up  the  entire  front 
page  the  next  day,  according  to  editor  Jim 
Amoss.  He  says  the  paper  also  printed 
6,000  extra  copies  of  the  May  10  paper, 
which  had  five  pages  of  crash  coverage. 

“It  was  hampered  by  the  fact  that  it 
was  Mother’s  Day,  and  people  tend  to 
be  out  and  not  watching  the  news  on 
that  day,”  Amoss  says  about  the  effort 
to  bring  in  extra  staff.  “I  had  to  cut 
some  celebrating  short,  but  that  is  the 
way  of  newspapers.” 
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Fired  over  false  stories 

Reporter  admits  fabricating  cancer  and  AIDS  battles 


by  Joe  Strupp 

A  Kentucky  newspaper’s  decision  to 
fire  a  reporter  who  fabricated 
columns  about  a  fictitious  battle 
with  cancer  —  claiming  she  lied  to  hide  the 
fact  that  she  had  AIDS  —  drew  mixed  reac¬ 
tions  from  journalism  veterans  over  what 
the  incident  means  to  newspaper  credibility 


things  make  it  a  slippery  slope.” 

Stacy,  33,  had  worked  at  the  newspaper 
for  Just  over  a  year  as  a  bureau  reporter 
covering  a  variety  of  local  news  beats, 
according  to  editor  Bob  Ashley.  He  says 
editors  asked  Stacy  to  write  the  columns  for 
the  Sunday  paper  after  she  told  them  sever¬ 
al  months  ago  that  she  had  terminal  cancer. 

Ashley  says  five  columns  were  pub¬ 


that  Stacy  had  claimed  to  have  cancer  sev¬ 
eral  years  ago  while  working  at  the  News- 
Express  but  told  her  employers  there  that  it 
had  been  cured  Just  prior  to  surgery. 

In  an  interview  with  The  Associated 
Press,  Stacy  apologized  for  the  deception  but 
said  she  feared  retribution  if  she  revealed  she 
had  AIDS  and  is  a  lesbian.  “I  grew  up  in  a 
small  town  atmosphere  where  you  are  cruci¬ 
fied  for  having  AIDS,”  she  said. 

A  second  Messenger-Inquirer  story  pub¬ 
lished  May  14  revealed  that  the  AIDS  claim 
also  was  a  hoax  and  quoted  Stacy  as  saying 
she  began  lying  about  her  health  when  she 
was  “having  trouble  with  my  blood  sugar 


and  how  newspapers  can  protect 
themselves  from  future  deception. 

Her  credibility  was  further  dam¬ 
aged  when  it  was  revealed  her  AIDS 
claim  also  was  fabricated.  Reporter 
Kim  Stacy  told  newspaper  editors 
last  week  that  the  recent  lies  were  the 
latest  in  a  string  of  false  stories  about 
her  health  she  began  spreading  years 
ago  “to  make  friends.” 

“I  don’t  know  where  the  idea  came 
from,”  Stacy  told  the  Owensboro 
(Ky.)  Messenger-Inquirer  in  a  story 
published  in  the  paper’s  May  14  edi¬ 
tion.  “I  don’t  remember  thinking  and 
planning  it.” 


iReporter  fired  after  fabricating  columns 


An  ^logy  to  our  readers  | 

I 


Steel  plflimjng 


and  going  to  the  doctor  a  lot  and 
everybody  was  real  nice  to  me.” 

Ashley  says  this  incident  will 
cause  him  to  scrutinize  reporters  and 
fact-checking  policies  more  in  the 
future.  “We  don’t  have  to  begin 
doubting  every  reporter,”  he  says. 
“But  I  hope  we  can  be  skeptical  in  a 
way  that  doesn’t  challenge  the  trust 
of  one  another.” 

Stacy’s  situation  is  the  latest  in  a 
string  of  fabrications  that  have 
rocked  the  newspaper  world  in  recent 
years. 

The  most  recent  examples  were  at 
The  Boston  Globe,  which  saw 


The  31,0(X)-circulation  newspaper  fired 
Stacy  on  May  10  after  she  revealed  that  six 
columns  she  had  written  since  April  4  were 
hoaxes.  News  executives  there  say  they  had 
no  choice  but  to  let  her  go  to  keep  the  news¬ 
paper’s  credibility  solid. 

“We  didn’t  have  much  of  a  discussion,” 
says  Ed  Riney,  publisher  of  the  A.H.  Belo 
Corp.-owned  newspaper.  “Our  credibility 
as  a  newspaper  is  imptortant  to  us,  and  we 
had  to  deal  with  it  in  a  direct  way.” 

Newspaper  observers  agree  that  any  sus¬ 
picions  about  honesty  automatically  make  a 
reporter  unsuitable  for  the  Job. 

“When  one  lie  is  revealed,  all  things  are 
suspect,”  says  Keith  Woods,  an  associate  in 
ethics  at  the  Poynter  Institute  for  Media 
Studies  in  St.  Petersburg,  Fla.  “I  don’t  know 
that  the  newspaper  had  many  alternatives.” 

Orville  Schell,  dean  of  the  Graduate 
School  of  Journalism  at  the  University  of 
California,  Berkeley,  strongly  agrees.  “It’s 
reprehensible  when  people  falsify  the  pub¬ 
lic  media,”  he  says.  “It  risks  the  trust.” 

But  Schell  also  says  that  more  false  sto¬ 
ries  are  not  a  surprise  given  today’s  news¬ 
room  pressure  to  break  stories  and  draw 
readers  in  the  age  of  Internet  and  24-hour 
news  competition.  “We  are  speeding  things 
up  to  get  a  big  story,  get  it  first,  and  per¬ 
sonalize  it,”  Schell  says.  “All  of  these 


lished,  including  one  that  was  picked  up  by 
The  Associated  Press  and  sent  to  newspa¬ 
pers  throughout  Kentucky.  He  says  a  sixth 
column  had  been  scheduled  to  run  on  May 
9  but  was  held  after  Stacy  called  the 
newsroom  the  night  before  to  advise  that  it 
be  held. 

When  Ashley  and  Riney  met  with  Stacy 
on  May  10,  she  told  them  she  had  falsified 
the  stories  because  she  did  not  want  to 
reveal  her  true  illness  —  AIDS.  Ashley  says 
the  newspaper  had  received  no  medical 
confirmation  that  Stacy  had  any  terminal 
illness  but  felt  sympathy  for  her. 

“We’ve  spent  a  lot  of  time  talking  about 
whether  we  could  have  prevented  this,” 
Ashley  says.  “You  have  to  trust  your  co¬ 
workers,  and  this  was  someone  who  did 
good  work.  We  became  emotionally 
involved  in  this  story.” 

The  paper  reported  on  the  fabrications 
and  Stacy’s  firing  in  a  front-page,  above- 
the-fold  story  published  May  11,  which 
also  included  an  apology  letter  from  Riney. 
The  story  discussed  how  the  columns 
began  and  also  reported  that  Stacy  had 
revealed  the  hoax  after  friends  at  her  for¬ 
mer  newspaper,  the  weekly  Appalachian 
News-Express  in  Pikeville,  Ky.,  began  to 
question  her  story. 

The  Messenger-Inquirer  also  reported 


Patricia  Smith  leave  the  newspaper  after 
admitting  she  fabricated  characters  and 
quotes,  and  asked  Mike  Bamicle  to  resign 
after  he  passed  off  some  stories  that  he 
received  from  others  as  his  own. 

Trust  in  newspapers  also  took  a  hit 
recently  when  former  Cincinnati  Enquirer 
reporter  Mike  Gallagher  revealed  a  confi¬ 
dential  source  he  used  in  a  series  on  the 
Chiquita  Banana  Company  that  drew  com¬ 
plaints  when  it  was  revealed  Gallagher 
stole  voice  mail  tapes  from  the  company. 

Some  say  newspapers  still  haven’t 
gained  back  all  the  credibility  they  lost  in 
1981  when  Washington  Post  reporter  Janet 
Cooke  resigned  and  gave  back  a  Pulitzer 
Prize  after  it  was  revealed  she  made  up  a 
story  about  a  drug-addicted  child. 

“It  is  considered  the  major  sin  by  Jour¬ 
nalists,  and  it  should  be,”  says  Deni  Elliott, 
a  former  Philadelphia  Inquirer  reporter 
and  director  of  the  practical  ethics  center  at 
the  University  of  Montana. 

Wendy  Myers,  president  of  the  Society 
of  Professional  Journalists,  says  one  of  the 
ways  to  prevent  similar  fabrications  is  to 
encourage  more  news  ethics  training. 

“I  think  it  needs  to  take  place  in  writing 
classes  as  well  as  legal  affairs  classes,” 
Myers  says.  “It  should  be  a  part  of  core 
reporting  courses.” 
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Hard  to  open  records 

Survey  by  1 3  papers  says  requests  denied  often 


by  David  Noack 

Local  government  officials  in  Penn¬ 
sylvania  denied  requests  for  public 
records  nearly  a  third  of  the  time, 
according  to  a  statewide  survey  conducted 
by  1 3  newspapers. 

In  addition,  when  the  papers  factored  in 
rejection  rates  for  police  logs  and  school 
and  county  financial  records,  the  overall 
refusal  jumped  to  43%.  Those  are  just  part 
of  the  findings  of  a  far-reaching  study  of 
how  the  public  fares  in  getting  access  to 
government  documents. 

In  a  test  of  the  Pennsylvania’s  “Right  to 
Know  Act,”  the  participating  newspapers 
sent  90  reporters  to  selected  government 
agencies  in  all  67  of  the  state’s  counties  to 
get  access  to  government  records  that  are 
considered  public  under  state  law.  The  audit 
was  conducted  in  mid-January,  with  follow¬ 
up  visits  and  phone  calls  made  in  February. 

The  stories  were  published  in  13  newspa¬ 
pers  on  April  25.  It  was  up  to  the  individual 
newspapers  to  decide  how  they  wanted  to 
play  the  stories.  The  Patriot-News  in 
Harri.sburg  published  an  eight-page  pull-out 
section  and  The  Morning  Call  in  Allentown 
used  five  stories  over  a  week’s  time. 

Other  survey  findings  include:  police 
records  were  denied  77%  of  the  time,  and  the 
state  police  refused  to  release  any  records. 
The  salaries  of  sch(X)l  superintendents  were 
denied  29%  of  the  time,  and  access  to  coun¬ 
ty  telephone  records  were  rejected  30%  of 
the  time.  On  a  positive  note,  access  to  coun¬ 
ty  meeting  minutes  was  100%  and  access  to 
local  animal  control  ordinances  was  97%. 

The  project  was  spearheaded  by  William 
Northrop  Sr.,  vice  president  and  co-publish¬ 
er  of  the  Observer-Reporter  in  Washington, 
Pa.,  who  embarked  on  personal  lobbying 
campaign  to  line  up  newspapers  to  partici¬ 
pate  in  the  project. 

Northrop,  who  has  long  been  involved  in 
pushing  for  greater  access  to  public  records 
and  open  government  meetings,  decided  to 
see  whether  other  newspapers  in  the  state 
would  be  interesting  in  participating  in  a 
public  records  audit,  which  is  modeled 
after  a  similar  project  conducted  in  Indiana. 
Since  then,  newspapers  in  Virginia  and 
New  Jersey  have  conducted  similar  “public 
record  audits”  using  Indiana  as  the  model. 
In  the  states  where  the  project  has 


been  duplicated,  the  results  have  been 
strikingly  similar. 

“We  made  it  simple  and  easy  to  comply 
with.  Nothing  strange.  We  researched  the 
legal  side  to  make 
sure  that  these  [pub¬ 
lic  record  requests] 
indeed  withstood 
court  tests.  There 
was  a  concern  that 
...  if  the  compliance 
was  really  good 
than  we  shot  our¬ 
selves  in  the  foot.” 
says  Northrop. 

The  unusual  col¬ 
laborative  effort 
was  an  offshoot  of 
earlier  work  to  gain 
access  to  public 
meetings  with  Op¬ 
eration  Open  Gov¬ 
ernment,  where 
newspaper  publish¬ 
ers  and  editors  joined  forces  to  strengthen 
the  state’s  “Sunshine  Law.”  The  new  effort, 
called  Project  Open,  was  created  to  test  the 
availability  of  public  records. 

Northrop  says  he  wasn’t  surprised  by  the 
results  of  the  survey. 

“We’ve  known  this  is  going  on,  but  most 
of  the  time,  you  get  from  local  officials  and 
legislators  that  it  isn’t  widespread:  it’s  just 
occasional;  they  have  good  reason;  [or] 
they  are  protecting  confidentiality.  For  an 
average  citizen  to  pursue  this  stuff  they 
have  to  sue,”  asserts  Northrop,  a  former 
president  of  the  Pennsylvania  Newspaper 
Association. 

Local  governments  in  Pennsylvania  are 
not  taking  the  survey  lying  down. 

In  a  memo  dated  April  28  to  members  of 
the  Pennsylvania  General  Assembly,  who 
would  vote  to  revamp  the  open  records  law, 
the  Pennsylvania  Local  Government 
Conference  is  disputing  parts  of  the  news¬ 
paper  project. 

They  contend  that  records  maintained  by 
local  governments  go  far  beyond  the  docu¬ 
ments  requested  by  the  newspapers,  such  as 
deeds,  mortgages,  wills,  land  use,  property 
assessments,  and  judicial  records. 

The  group  also  accu.ses  the  Pennsylvania 
Newspaper  Publishers  of  abandoning  an 
earlier  effort  to  revamp  the  current  law. 


Tim  Darragh,  assi.stant  city  editor  at  The 
Morning  Call,  says  the  reason  the  paper  ran 
five  stories  from  the  20-story  series  was 
based  on  space  considerations. 

“We  ran  an  installment  of  a  Morning 
Ca//-driven  project  that  we  started  earlier 
this  year  and  that  dominated  our  front  page, 
so  it  was  just  a  matter  of  competing  pro¬ 
jects,”  says  Darragh. 

Tracy  Collins,  assistant  managing  editor 
for  news  at  the  Pittsburgh  Post-Gazette, 
says  his  paper  did  a 
story  about  charter 
schools,  which  use 
public  money,  who 
don’t  feel  they  fall 
under  the  open 
records  law. 

“We  were  debat¬ 
ing  how  much  more 
to  do  because  we 
also  wanted  to  keep 
in  mind  the  public’s 
appetite  for  it,  and 
we  figured  that 
since  we  already 
had  a  budget  of  20 
stories,  we  were 
probably  at  capaci¬ 
ty,”  says  Collins. 

He  says  various 
aspects  of  the  project  were  divided  among 
the  newspapers,  with  the  Post-Gazette  copy 
editing  and  creating  graphics,  while  the  York 
Daily  Record  developed  the  audit  form  for 
reporters  to  take  in  the  field  and  document 
their  findings,  and  the  Patriot-News  did  a 
good  deal  of  the  writing. 

Patriot-NcH's  managing  editor  Tom  Baden 
says  when  the  project  was  planned,  the  aim 
was  to  “not  have  government  fail  in  this.” 

“This  was  not  to  get  records  that  are  in 
a  gray  area  or  ask  for  records  that  we 
knew  they  would  say  “no”  to  automatical¬ 
ly.  We  tried  to  ask  for  records  that  plain 
people  would  want.  What  we  found  was 
that  an  awful  lot  of  the  time,  too  much  of 
the  time,  you  can’t  get  records  and  that 
obtaining  them  is  a  process  that  is  much 
more  difficult,  more  intimidating  than  it 
should  be,”  says  Baden. 

Don  Asher,  Porter  County  editor  at  The 
Times  of  northwest  Indiana,  who  was  the 
driving  force  behind  the  Indiana  public 
records  project,  says  he’s  surprised  the  pro¬ 
ject  has  been  copied  elsewhere. 

“Never  in  my  wildest  imaginations  did  I 
ever  believe  the  Indiana  access  project 
would  be  replicated  to  the  degree  it  has  been. 
Four  states  now  have  published  access  pro¬ 
jects,  and  I  know  of  at  least  two  more  states 
in  the  process,”  says  Asher.  BfliP 


Times-News 
Tribune-Review 
The  Patriot-News 
The  Tribune-Democrat 
The  Bradford  Era 
Pittsburg  Post-Gazette 
Reading  Eagle 
The  Sunday  Times 
Centre  Daily  Times 
Observer-Reporter 
The  Times  Leader 
Warren  Times-Observer 
York  Daily  Record 


Pennsylvania  newspapers  participating 
in  the  project  include: 

Erie 

Greensburg 
Harrisburg 
Johnstown 
Bradford 
Pittsburg 
Reading 
Scranton 
State  College 
Washington 
Wilkes-Barre 
Warren 
York 
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Supplemental  Income 

The  Journal  plans  Sunday  insert  for  smaller  papers 


by  Michelle  Leder 

Are  business  editors  and  reporters  in 
danger  of  being  replaced  by  a  new 
Sunday  supplement  being  planned 
by  The  Wall  Street  JoiirnaP.  More  than  a 
few  business  journalists  say  they’re  worried. 

As  the  Journal  plans  to  launch  a  new 
four-page  supplement,  business  editors  and 
reporters  who  attended  the  Society  of 
American  Business  Editors  and  Writers 
recent  convention  in  Washington  D.C.  won¬ 
dered  how  it  is  going  impact  their  jobs.  One 
editor  even  asked  Journal  managing  editor 
Paul  Steiger  whether  the  newspaper  planned 
to  “pacman”  the  jobs  of  the  1 60-plus  people 
in  attendance. 

“Editors  will  be  able  to  marry  this  with 
their  own  business  section.  It’s  not  going  to 
replace  what  they  or  their  reporters  do,” 
Steiger  says.  “As  they  get  more  familiar 
with  it,  they’ll  find  that  it’s  not  a  threat  and 
that  it  probably  can  help.” 

Designed  to  run  on  Sundays,  the  section 
would  supplement  a  newspaper’s  existing 
Sunday  coverage,  not  replace  it,  Steiger 
stresses.  The  Journal  plans  to  launch  the 
weekly  four-page  news  supplement  begin¬ 
ning  Sept.  12  focusing  on  personal  finance, 
workplace/career  issues,  and  the  markets 
—  all  areas  where  Steiger  says  the  Journal 
has  expertise. 

Many  business  editors  already  have  access 
to  select  Wall  Street  Journal  stories  via  the 
AP’s  F-wire  Plus.  But  Steiger  says  this  would 
be  entirely  new  content.  The  Journal  plans  to 
create  a  staff  for  the  section  as  well  as  draw 
from  existing  Journal  reporters.  The  section 
would  be  clearly  identified  as  a  Journal  prod¬ 
uct,  and  its  design  would  be  similar  to  the 
Journal,  notes  Paul  Atkinson,  vice  president 
for  advertising  for  the  Journal.  On  the  busi¬ 
ness  side,  papiers  would  pay  for  the  supple¬ 
ment  based  on  their  size  and  would  receive  “a 
modest  royalty”  on  the  advertising  in  the  sec¬ 
tion,  which  the  Journal  would  sell.  Atkinson 
estimates  that  the  four-page  section  would  be 
evenly  split  between  editorial  and  advertising, 
but  the  details  have  yet  to  be  hammered  out. 

“The  whole  key  to  this  concept  is  that 
many  papers  are  not  generating  the  amount  of 
mutual  fund  and  personal  finance  types  of 
advertising,”  says  Atkinson,  adding  that  a 
recent  Competitrack  study  found  that  $  1  bil¬ 
lion  was  spent  last  year  on  print  and  broadcast 
investment-related  advertising.  Metro  news¬ 


papers  captured  about  10%  of  that;  mid-sized 
and  smaller  papers  got  an  even  smaller  piece. 

Several  newspapers  have  already  seen 
prototypes  of  the  section  and  Atkinson  says 
the  Journal  has  a  number  of  “handshake 
deals”  with  newspapers,  though  he  declined 
to  name  them.  Still,  he  says  he  expects  the 
section  to  reach  more  than  two  million 
readers  and  be  cash-flow  positive  to  the 
newspapers  that  run  it.  The  Journal  is  tar¬ 
geting  mid-sized  and  large  newspapers, 
though  Steiger  says  the  largest  new.spapers 
probably  wouldn’t  be  interested. 

Tim  McGuire,  editor  of  the  Star  Tribune 
in  Minneapolis  says  he’s  impressed  with  the 
prototypes  he’s  seen  and  says  the  paper, 
with  a  Sunday  circulation  of  674,000  plans 
to  run  it  come  Sept.  12. 

“I  think  it’s  typical  Wall  Street  Journal 
quality,  and  it  will  help  to  extend  their  brand 
and  enhance  our  brand,”  McGuire  says,  dis¬ 
missing  concerns  that  the  section  would 
interfere  with  existing  Star  Tribune  cover¬ 
age.  “There’s  certainly  lots  of  room  for 
everybody.  This  is  going  to  allow  us  to  ded¬ 
icate  our  resources  to  the  local  issues  we 
need  to  be  focusing  on.”  Advertising  revenue 
generated  by  the  section  is  an  added  bonus, 
though  McGuire  says  he’s  not  expecting  that 
much  —  about  $100,000  to  $200,000. 

Other  editors  who  haven’t  seen  the  section 
say  they’re  interested  in  taking  a  look,  but 
aren’t  ready  to  commit.  "The  name  of  our 
Sunday  section  is  Your  Money,  so  we  already 
have  a  strong  personal  finance  slant,”  says 
Jeff  Zimmer,  business  editor  of  the  The 
Herald-Sun,  a  family-owned  paper  in 
Durham,  N.C.,  with  a  Sunday  circulation  of 
63,000.  “1  have  to  wonder  if  people  really 
need  a  double-dose  of  personal  finance.” 

Scott  Fagerstrom,  business  editor  of  The 
San  Diego  Union-Tribune  with  a  Sunday 
circulation  of  453,000  .says  his  Sunday  sec¬ 
tion  is  also  heavily  focused  on  personal 
finance,  with  a  local  personal  finance 
columnist  and  several  syndicated  features. 
On  Mondays,  the  focus  shifts  to  careers  and 
workplace  issues  —  another  coverage  area 
the  Journal  plans  to  focus  on. 

Says  Steiger:  "This  is  going  to  give  more 
substance  to  Sunday  sections.”  M 


Leder  is  a  freelance  business  writer 
based  out  of  New  York's  Hudson  River 
Valley.  She  can  be  reached  at  micled- 
er@hotmail.com 
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Making  Deadlines 

Time  magazine,  the  Associated  Press 
and  the  New  York  Daily  Ams,  with 
four,  three,  and  two  awards  respectively, 
led  winners  of  awards  from  the 
Deadline  Club,  the  New  York  chapter  of 
the  Society  of  Professional  Journalists. 

One  of  the  two  Daily  News  awards 
was  the  Deadline  Club’s  most  presti¬ 
gious  honor.  The  James  Wright  Brown 
Public  Service  Award,  honoring  the 
long-time  leader  of  Editor  &  Publisher. 
The  award  was  for  a  series  on  “Asthma: 
The  Silent  Killer,”  by  Joe  Calerone, 
Kevin  Flynn,  Tom  Robbins,  and  Raphael 
Sugarman.  The  Daily  Ne^’s  also  won  the 
award  for  Best  Editorial  Writing  for 
“City  University  of  New  York  (CUNY).” 

Time's  awards  were  for  Best  Series  of 
Investigative  Reporting,  Magazines, 
for  an  article  on  “Corporate  Welfare”; 
Best  Feature  Reporting,  for  “A  Week 
in  the  Life  of  a  Hospital”;  Best  Personal 
Column,  Christine  Gorman’s  “Deadly 
Drug  Duos”;  and  Minority  Issues 
Reporting,  for  “Dead  Teen  Walking.” 

The  Associated  Press  was  honored  for 
Best  Feature  Reporting,  for  Todd 
Lewan’s  “Storm  Gods  and  Heroes”;  for 
Best  Spot  News  Photo.  Dave  Martin’s 
“Hurricane  Georges”;  and  for  Best 
Feature  Photo,  J.  Scott  Applewhite’s 
“Impeachment  Inquiry.” 

Also  in  print:  Best  Spot  News 
Reporting.  Large  Circulation 
Newspapers.  New  York  Post,  “A  Final 
Act  of  Courage”;  Best  Series  or 
Investigative  Reporting,  Large 
Circulation  Newspapers,  The  Wall 
Street  Journal,  for  Alix  M.  Freedman’s 
“Population  Bomb”;  Best  Reporting, 
Smaller  Circulation  Newspapers, 
Staten  Island  Advance,  for  Robin 
Eisner’s  “Landfill  Deadline  in 
Jeopardy?”;  Best  Reporting,  Non-Daily 
Newspapers,  The  Village  Voice,  for 
Jennifer  Gonnerman’s  “The  Terrorist 
Campaign  Against  Abortion”;  Best 
News  Reporting,  Magazines,  Fortune, 
for  Richard  Behar’s  “Wall  Street’s  Most 
Ruthless  Financial  Cannibal”;  Best 
Editorial  Cartoon,  The  Record,  for 
Jimmy  Margulies’  “I’m  Sorry  I  Let  You 
Down”;  Best  Sports  Reporting,  Print, 
Newsday,  for  Shaun  Powell’s  “Last 
Dance  Like  First  Five”;  Best  Sports 
Reporting.  Feature,  The  Nation,  for 
Mark  Rosentraub’s  “Why  Baseball 
Needs  New  York  to  Just  Say  No”;  Best 
Web  site:  Bloomberg  News. 
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Hard  to  open  records 

Survey  by  1 3  papers  says  requests  denied  often 


by  David  Noack 

Local  government  officials  in  Penn¬ 
sylvania  denied  requests  for  public 
records  nearly  a  third  of  the  time, 
according  to  a  statewide  survey  conducted 
by  1 3  newspapers. 

In  addition,  when  the  papers  factored  in 
rejection  rates  for  police  logs  and  school 
and  county  financial  records,  the  overall 
refusal  Jumped  to  43%.  Those  are  just  part 
of  the  findings  of  a  far-reaching  study  of 
how  the  public  fares  in  getting  access  to 
government  documents. 

In  a  test  of  the  Pennsylvania’s  “Right  to 
Know  Act,”  the  participating  newspapers 
sent  90  reporters  to  selected  government 
agencies  in  all  67  of  the  state’s  counties  to 
get  access  to  government  records  that  are 
considered  public  under  state  law.  The  audit 
was  conducted  in  mid-January,  with  follow¬ 
up  visits  and  phone  calls  made  in  February. 

The  stories  were  published  in  1 3  newspa¬ 
pers  on  April  25.  It  was  up  to  the  individual 
newspapers  to  decide  how  they  wanted  to 
play  the  stories.  The  Patriot-News  in 
Harrisburg  published  an  eight-page  pull-out 
section  and  The  Morning  Call  in  Allentown 
used  five  stories  over  a  week’s  time. 

Other  survey  findings  include:  police 
records  were  denied  77%  of  the  time,  and  the 
state  police  refused  to  release  any  records. 
The  salaries  of  school  superintendents  were 
denied  29%  of  the  time,  and  access  to  coun¬ 
ty  telephone  records  were  rejected  30%  of 
the  time.  On  a  positive  note,  access  to  coun¬ 
ty  meeting  minutes  was  100%  and  access  to 
local  animal  control  ordinances  was  97%. 

The  project  was  spearheaded  by  William 
Northrop  Sr.,  vice  president  and  co-publish¬ 
er  of  the  Obserx’er-Reporter  in  Washington, 
Pa.,  who  embarked  on  personal  lobbying 
campaign  to  line  up  newspapers  to  partici¬ 
pate  in  the  project. 

Northrop,  who  has  long  been  involved  in 
pushing  for  greater  access  to  public  records 
and  open  government  meetings,  decided  to 
see  whether  other  newspapers  in  the  state 
would  be  interesting  in  participating  in  a 
public  records  audit,  which  is  modeled 
after  a  similar  project  conducted  in  Indiana. 
Since  then,  newspapers  in  Virginia  and 
New  Jersey  have  conducted  similar  “public 
record  audits”  using  Indiana  as  the  model. 
In  the  states  where  the  project  has 


been  duplicated,  the  results  have  been 
strikingly  similar. 

“We  made  it  simple  and  easy  to  comply 
with.  Nothing  strange.  We  researched  the 
legal  side  to  make 
sure  that  these  (pub¬ 
lic  record  requests] 
indeed  withstood 
court  tests.  There 
was  a  concern  that 
...  if  the  compliance 
was  really  good 
than  we  shot  our¬ 
selves  in  the  foot,” 
says  Northrop. 

The  unusual  col¬ 
laborative  effort 
was  an  offshoot  of 
earlier  work  to  gain 
access  to  public 
meetings  with  Op¬ 
eration  Open  Gov¬ 
ernment.  where 
newspaper  publish¬ 
ers  and  editors  joined  forces  to  strengthen 
the  state’s  “Sunshine  Law.”  The  new  effort, 
called  Project  Open,  was  created  to  test  the 
availability  of  public  records. 

Northrop  says  he  wasn’t  surprised  by  the 
results  of  the  survey. 

“We’ve  known  this  is  going  on,  but  most 
of  the  time,  you  get  from  local  officials  and 
legislators  that  it  isn’t  widespread;  it’s  just 
occasional;  they  have  good  reason;  [or] 
they  are  protecting  confidentiality.  For  an 
average  citizen  to  pursue  this  stuff^  they 
have  to  sue,”  asserts  Northrop,  a  former 
president  of  the  Pennsylvania  Newspaper 
Association. 

Local  governments  in  Pennsylvania  are 
not  taking  the  survey  lying  down. 

In  a  memo  dated  April  28  to  members  of 
the  Pennsylvania  General  Assembly,  who 
would  vote  to  revamp  the  open  records  law, 
the  Pennsylvania  Local  Government 
Conference  is  disputing  parts  of  the  news¬ 
paper  project. 

They  contend  that  records  maintained  by 
local  governments  go  far  beyond  the  docu¬ 
ments  requested  by  the  newspapers,  such  as 
deeds,  mortgages,  wills,  land  use,  property 
assessments,  and  judicial  records. 

The  group  also  accuses  the  Pennsylvania 
Newspaper  Publishers  of  abandoning  an 
earlier  effort  to  revamp  the  current  law. 


Tim  Darragh,  assistant  city  editor  at  The 
Morning  Call,  says  the  reason  the  paper  ran 
five  stories  from  the  20-story  series  was 
based  on  space  considerations. 

“We  ran  an  installment  of  a  Morning 
Ca//-driven  project  that  we  started  earlier 
this  year  and  that  dominated  our  front  page, 
so  it  was  just  a  matter  of  competing  pro¬ 
jects,”  says  Darragh. 

Tracy  Collins,  assistant  managing  editor 
for  news  at  the  Pittsburgh  Post-Gazette, 
says  his  paper  did  a 
story  about  charter 
schools,  which  use 
public  money,  who 
don’t  feel  they  fall 
under  the  open 
records  law. 

“We  were  debat¬ 
ing  how  much  more 
to  do  because  we 
also  wanted  to  keep 
in  mind  the  public’s 
appetite  for  it,  and 
we  figured  that 
since  we  already 
had  a  budget  of  20 
stories,  we  were 
probably  at  capaci¬ 
ty,”  says  Collins. 

He  says  various 
aspects  of  the  project  were  divided  among 
the  newspapers,  with  the  Post-Gazette  copy 
editing  and  creating  graphics,  while  the  York 
Daily  Record  developed  the  audit  form  for 
reporters  to  take  in  the  field  and  document 
their  findings,  and  the  Patriot-News  did  a 
good  deal  of  the  writing. 

Patriot-News  managing  editor  Tom  Baden 
says  when  the  project  was  planned,  the  aim 
was  to  “not  have  government  fail  in  this.” 

“This  was  not  to  get  records  that  are  in 
a  gray  area  or  ask  for  records  that  we 
knew  they  would  say  “no”  to  automatical¬ 
ly.  We  tried  to  ask  for  records  that  plain 
people  would  want.  What  we  found  was 
that  an  awful  lot  of  the  time,  too  much  of 
the  time,  you  can’t  get  records  and  that 
obtaining  them  is  a  process  that  is  much 
more  difficult,  more  intimidating  than  it 
should  be,”  says  Baden. 

Don  Asher,  Porter  County  editor  at  The 
Times  of  northwest  Indiana,  who  was  the 
driving  force  behind  the  Indiana  public 
records  project,  says  he’s  surprised  the  pro¬ 
ject  has  been  copied  elsewhere. 

“Never  in  my  wildest  imaginations  did  I 
ever  believe  the  Indiana  access  project 
would  be  replicated  to  the  degree  it  has  been. 
Four  states  now  have  published  access  pro¬ 
jects,  and  I  know  of  at  least  two  more  states 
in  the  process,”  says  Asher.  HI 


Pennsylvania  newspapers  participating 
in  the  project  include; 

Times-News  Erie 

Tribune-Review  Greensburg 

The  Patriot-News  Harrisburg 

The  Tribune-Democrat  Johnstown 

The  Bradford  Era  Bradford 

Pittsburg  Post-Gazette  Pittsburg 

Reading  Eagle  Reading 

The  Sunday  Times  Scranton 

Centre  Daily  Times  State  College 

Observer-Reporter  Washington 

The  Times  Leader  Wilkes-Barre 

Warren  Times-Observer  Warren 

York  Daily  Record  York 


20 


EDITOR  &  PUBLISHER  /  MAY  15,  1999 


www.medjainfo.com 


NbWS 


Supplemental  income 

The  Journal  plans  Sunday  insert  for  smaller  papers  1 


by  Michelle  Leder 

Are  business  editors  and  reporters  in 
danger  of  being  replaced  by  a  new 
Sunday  supplement  being  planned 
by  The  Wall  Street  JournaH  More  than  a 
few  business  journalists  say  they’re  worried. 

As  the  Journal  plans  to  launch  a  new 
four-page  supplement,  business  editors  and 
reporters  who  attended  the  Society  of 
American  Business  Editors  and  Writers 
recent  convention  in  Washington  D.C.  won¬ 
dered  how  it  is  going  impact  their  jobs.  One 
editor  even  asked  Journal  managing  editor 
Paul  Steiger  whether  the  newspaper  planned 
to  “pacman”  the  jobs  of  the  160-plus  people 
in  attendance. 

“Editors  will  be  able  to  marry  this  with 
their  own  business  section.  It’s  not  going  to 
replace  what  they  or  their  reporters  do,” 
Steiger  says.  “As  they  get  more  familiar 
with  it,  they’ll  find  that  it’s  not  a  threat  and 
that  it  probably  can  help.” 

Designed  to  run  on  Sundays,  the  section 
would  supplement  a  newspaper’s  existing 
Sunday  coverage,  not  replace  it,  Steiger 
stresses.  The  Journal  plans  to  launch  the 
weekly  four-page  news  supplement  begin¬ 
ning  Sept.  12  focusing  on  personal  finance, 
workplace/career  issues,  and  the  markets 
—  all  areas  where  Steiger  says  the  Journal 
has  expertise. 

Many  business  editors  already  have  access 
to  select  Wall  Street  Journal  stories  via  the 
AP’s  F-wire  Plus.  But  Steiger  says  this  would 
be  entirely  new  content.  The  Journal  plans  to 
create  a  staff  for  the  section  as  well  as  draw 
from  existing  Journal  reporters.  The  section 
would  be  clearly  identified  as  &  Journal  prod¬ 
uct,  and  its  design  would  be  similar  to  the 
Journal,  notes  Paul  Atkinson,  vice  president 
for  advertising  for  the  Journal.  On  the  busi¬ 
ness  side,  papers  would  pay  for  the  supple¬ 
ment  based  on  their  size  and  would  receive  “a 
modest  royalty”  on  the  advertising  in  the  sec¬ 
tion,  which  the  Journal  would  sell.  Atkinson 
estimates  that  the  four-page  section  would  be 
evenly  split  between  editorial  and  advertising, 
but  the  details  have  yet  to  be  hammered  out. 

“The  whole  key  to  this  concept  is  that 
many  papers  are  not  generating  the  amount  of 
mutual  fund  and  personal  finance  types  of 
advertising,”  says  Atkinson,  adding  that  a 
recent  Competitrack  study  found  that  $1  bil¬ 
lion  was  spent  last  year  on  print  and  broadcast 
investment-related  advertising.  Metro  news- 


I  papers  captured  about  10%  of  that;  mid-sized 
and  smaller  papers  got  an  even  smaller  piece. 

Several  newspapers  have  already  seen 
I  prototypes  of  the  section  and  Atkinson  says 
I  the  Journal  has  a  number  of  “handshake 
deals”  with  newspapers,  though  he  declined 
I  to  name  them.  Still,  he  says  he  expects  the 
j  section  to  reach  more  than  two  million 
I  readers  and  be  cash-flow  positive  to  the 
!  newspapers  that  run  it.  The  Journal  is  tar- 
I  geting  mid-sized  and  large  newspapers, 

■  though  Steiger  says  the  largest  newspapers 
i  probably  wouldn’t  be  interested. 

Tim  McGuire,  editor  of  the  Star  Tribune 
\  in  Minneapolis  says  he’s  impressed  with  the 
I  prototypes  he’s  seen  and  says  the  paper, 
!  with  a  Sunday  circulation  of  674,000  plans 
j  to  run  it  come  Sept.  12. 
i  “I  think  it’s  typical  Wall  Street  Journal 
\  quality,  and  it  will  help  to  extend  their  brand 
1  and  enhance  our  brand,”  McGuire  says,  dis- 
!  missing  concerns  that  the  section  would 
interfere  with  existing  Star  Tribune  cover¬ 
age.  “There’s  certainly  lots  of  room  for 
everybody.  This  is  going  to  allow  us  to  ded¬ 
icate  our  resources  to  the  local  issues  we 
need  to  be  focusing  on.”  Advertising  revenue 
i  generated  by  the  section  is  an  added  bonus, 

I  though  McGuire  says  he’s  not  expecting  that 
i  much  —  about  $100,000  to  $200,000. 
i  Other  editors  who  haven’t  seen  the  section 

I  say  they’re  interested  in  taking  a  look,  but 
!  aren’t  ready  to  commit.  “The  name  of  our 
Sunday  section  is  Your  Money,  so  we  already 
have  a  strong  personal  finance  slant,”  says 
Jeff  Zimmer,  business  editor  of  the  The 
i  Herald-Sun,  a  family-owned  paper  in 
Durham,  N.C.,  with  a  Sunday  circulation  of 
I  63,000.  “I  have  to  wonder  if  people  really 
need  a  double-dose  of  personal  finance.” 

Scott  Fagerstrom,  business  editor  of  The 
\  San  Diego  Union-Tribune  with  a  Sunday 
i  circulation  of  453,000  says  his  Sunday  sec- 
I  tion  is  also  heavily  focused  on  personal 
finance,  with  a  local  personal  finance 
columnist  and  several  syndicated  features, 
i  On  Mondays,  the  focus  shifts  to  careers  and 
workplace  issues  —  another  coverage  area 
I  the  Journal  plans  to  focus  on. 

Says  Steiger:  “This  is  going  to  give  more 
i  substance  to  Sunday  sections.” 


i  Leder  is  a  freelance  business  writer 
based  out  of  New  York's  Hudson  River 
I  Valley.  She  can  be  reached  at  micled- 
!  er@hotmail.com 


Making  Deadlines 

Time  magazine,  the  Associated  Press 
and  the  New  York  Daily  News,  with 
four,  three,  and  two  awards  respectively, 
led  winners  of  awards  from  the 
Deadline  Club,  the  New  York  chapter  of 
the  Society  of  Professional  Journalists. 

One  of  the  two  Daily  News  awards 
was  the  Deadline  Club’s  most  presti¬ 
gious  honor.  The  James  Wright  Brown 
Public  Service  Award,  honoring  the 
long-time  leader  of  Editor  &  Publisher. 
The  award  was  for  a  series  on  “Asthma: 
The  Silent  Killer,”  by  Joe  Calerone, 
Kevin  Flynn,  Tom  Robbins,  and  Raphael 
Sugarman.  The  Daily  News  also  won  the 
award  for  Best  Editorial  Writing  for 
“City  University  of  New  Yoiic  (CUNY).” 

Time'%  awards  were  for  Best  Series  of 
Investigative  Reporting,  Magazines, 
for  an  article  on  “Corporate  Welfare”; 
Best  Feature  Reporting,  for  “A  Week 
in  the  Life  of  a  Hospital”;  Best  Personal 
Column,  Christine  Gorman’s  “Deadly 
Drug  Duos”;  and  Minority  Issues 
Reporting,  for  “Dead  Teen  Walking.” 

The  Associated  Press  was  hcwiored  for 
Best  Feature  Reporting,  for  Todd 
Lewan’s  “Storm  Gods  and  Heroes”;  for 
Best  Spot  News  Photo,  Dave  Martin’s 
“Hurricane  Georges”;  and  for  Best 
Feature  Photo,  J.  Scott  Applewhite’s 
“Impeachment  Inquiry.” 

Also  in  print;  Best  Spot  News 
Reporting,  Large  Circulation 
Newspapers,  New  York  Post,  “A  Final 
Act  of  Courage”;  Best  Series  or 
Investigative  Reporting.  Large 
Circulation  Newspapers,  The  Wall 
Street  Journal,  for  Alix  M.  Freedman’s 
“Population  Bomb”;  Best  Reporting, 
Smaller  Circulation  Newspapers, 
Staten  Island  Advance,  for  Robin 
Eisner’s  “Landfill  Deadline  in 
Jeopardy?”;  Best  Reporting,  Non-Daily 
Newspapers,  The  Village  Voice,  for 
Jennifer  Gonnerman’s  “The  Terrorist 
Campaign  Against  Abortion”;  Best 
News  Reporting,  Magazines,  Fortune, 
for  Richard  Behar’s  “Wall  Street’s  Most 
Ruthless  Financial  Cannibal”;  Best 
Editorial  Cartoon,  The  Record,  for 
Jimmy  Maigulies’  “I’m  Sorry  I  Let  You 
Down”;  Best  Sports  Reporting,  Print, 
Newsday,  for  Shaun  Powell’s  “Last 
Dance  Like  First  Five”;  Best  Sports 
Reporting,  Feature,  The  Nation,  for 
Mark  Rosentraub’s  “Why  Baseball 
Needs  New  York  to  Just  Say  No”;  Best 
Web  site:  Bloomberg  News. 


www.mediainfo.com 


EDITOR  a  PUBLISHER  /  MAY  15.  1999 


21 


E&? 


THE  BUSINESS  Oh  TMEWSPAPERS 


Ex-Belo  exec  starts 
own  chain  in  Coiorado 


by  Mark  Fitzgerald 

Six  months  after  leaving  behind  a 
24-year  career  at  A.H.  Belo  Corp.’s 
The  Dallas  Morning  News  where 
he  had  risen  to  president  and  general  man¬ 
ager,  Jeremy  L.  Halbreich  is  launching  his 
own  chain  with  the  purchase  of  four 
Colorado  newspapers. 

Halbreich’s  Dallas-based  venture, 
American  Consolidated  Media,  has  pur¬ 
chased  the  Telluride  Daily  Planet,  a 
4,000-circuiation  Monday  through 
Thursday  paper;  and  three  weeklies:  the 
6,500-circulation  Telluride  Weekly  Planef, 
the  5,700-circulation  Crested  Butte 
Chronicle  &  Pilot;  and  the  3,000-circula¬ 
tion  Gunnison  Country  Times. 

“This  is  something  I’d  been  thinking 
about  on  and  off  for  a  couple  of  years,” 
says  Halbreich,  46.  “I  just  decided  if  it 


was  something  I  really  wanted  to  do,  I  had 
to  do  it.  I’ve  really  spent  well  over  90%  of  i 
my  time  [since  leaving  the  Morning 
News]  looking  at  get¬ 
ting  this  going,  looking 
at  properties  and  talking 
to  equity  and  financial 
sources.” 

Halbreich  was  a  col¬ 
lege  friend  of  Belo  heir 
and  now  chairman 
Robert  Decherd  and 
Joined  the  Morning 
News  right  out  of  school 
in  1974.  Within  five 
years  he  had  created  the 
paper’s  first  marketing 
department.  By  1987  he 
was  general  manager, 
and  he  added  the  title  of 
president  in  1991.  He 


resigned  last  September. 

The  Colorado  purchases,  which 
Halbreich  says  he  was  able  to  finance 
through  “family  and  friends,”  are  intended 
to  be  just  the  start. 

“Generally,  we’re  looking  for  high- 
growth  opportunities.  It  makes  sense  to  us 
to  cluster  our  properties  reasonably  close 
as  we  have  in  Colorado.  And  obviously. 
I’d  like  to  find  situations  that  are  relative¬ 
ly  under-managed.  In  the  case  of  these 
papers  I  think  even  the 
owners  would  agree 
they  were  under-man- 
aged  on  the  business 
side,”  Halbreich  says. 

“I  would  be  the  first 
to  agree  with  that,”  says 
former  co-owner  Mike 
Ritchey  in  a  phone 
interview  from  his 
Telluride  home.  'Tony 
Daranyi  and  I  were 
always  people-oriented, 
and  we  came  up  from 
the  editorial  side,  and  so 
it  was  important  that  we 
create  a  strong  product. 
“But  I’ll  tell  you 


It 


Jeremy  L  Halbreich 


E&P  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


5/13/99 

5/6/99 

5/13/98 

1 

5/12/99 

5/6/99 

5/5/98 

A.H.  Belo  Corp.  (NY)+ 

23.812 

22.312 

27.094 

1 

McClatchyCo.  (NY) 

36.500 

37.125 

29.875 

American  Media  Inc.  (NY) 

6.937 

6.937 

7.063 

Media  General  Inc.  (AM) 

50.500 

50.562 

47.500 

Central  Newspapers  Inc.  (NY) 

34.000 

34.250 

36.594 

New  York  Times  Co.  (NY)+++ 

35.187 

34.937 

35.469 

Dow  Jones  &  Co.  Inc.  (NY) 

54.187 

55.375 

47.625 

' 

News  Corp.  Ltd. 

35.000 

33.250 

25.250 

E.W.  Scripps  Co.  (NY) 

48.625 

50.750 

52.688 

Pearson  Ltd. 

21.125 

22.000 

15.625b 

Gannett  Co.  Inc.  (NY) 

71.312 

70.625 

67.375 

Pulitzer  Inc.  (NY) 

44.812 

44.437 

44.750 

Gray  Comm.  Sys.  (NY) 

15.812 

16.250 

15.125 

Quebecor  Inc.  Class  A 

21.250 

21.250 

20.375a 

Harte-Hanks  Inc.  (NY)++ 

23.687 

24.187 

21.688 

Thomson  Corp.  (TSE) 

46.250 

44.000a 

43.100a 

Hollinger  International  (NY) 

13.875 

14.812 

16.375 

Times  Mirror  Co.  (NY) 

59.875 

59.312 

63.563 

Journal  Register  Co.  (NY) 

16.500 

15.500 

20.063 

Tribune  Co.  (NY)** 

80.625 

81.812 

67.875 

Knight  Bidder  (NY) 

54.000 

53.375 

58.875 

Washington  Post  Co.  (NY) 

561.375 

570.000 

550.375 

Lee  Enterprises  Inc.  (NY) 

29.000 

28.750 

30.813 

*  Initial  public  offering  closed  on  12/15/97  +  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

**  Adjusted  for  2-for-1  stock  split  ++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98  (b)  British  pounds 

+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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this.”  he  adds.  “We  would  never  have  sold  it  to  Jeremy  unless  we 
were  sure  he  was  a  people  person,  too.” 

The  only  personnel  change  planned  is  at  the  top,  Halbreich  says. 

Gary  D.  Dickson,  who  has  held  publisher  and  management 
positions  with  Thomson  Newspapers  and  Harris  Enterprises, 
was  named  publisher  of  the  Telluride  papers  and  general 
manager  of  the  newspapers’  holding  company,  Colorado 
Consolidated  Media  LP. 

Halbreich  says  his  new  papers  reflect  what  the  industry  at 
large  should  be  doing  to  combat  falling  circulation. 

“Editorially,  they  were  already  in  great  shape,”  he  says.  “For 
too  long  newspapers  have  kind  of  taken  it  for  granted  that  we 
would  grow  with  household  growth.  There  was  not  the  attention 
to  quality  products.” 

The  sellers,  DP  News  LLC,  were  represented  in  the  transac¬ 
tion  by  Michael  D.  Lindsey  of  Media  Consultants  Inc.  in 
Cheyenne,  Wyo. 

Terms  of  the  transaction  were  not  released,  but  after  kick¬ 
ing  tires  for  six  months,  how  does  Halbreich  evaluate  news¬ 
paper  prices? 

“I  think  they  are  close  to  value,”  he  says.  “Historically,  it’s  on 
the  high  end.  but  I  .see  it  plateauing.  1  don’t  see  the  multiples 
continuing  to  grow.” 

Iowa  weeklies  bought 

Dubuque,  Iowa-based  Woodward  Communications  has 
bought  two  Iowa  weeklies  from  Bob  LeMay  of  Northeast  Iowa 
Publishers  Inc.  Purchased  were  the  Dyersville  Commercial  and 
Cascade  Pioneer-Advertiser,  with  a  combined  circulation  6,500 
weekly.  Terms  were  not  disclosed.  The  two  papers  will  be  oper¬ 
ated  with  Woodward’s  Eastern  Iowa  Shopping  News  and  run  by 
Deb  Weigel,  general  manager  for  the  Shopping  News. 

Woodward  Communications  also  owns  one  daily,  the 
Telegraph  Herald  in  Dubuque,  a  printing  division,  eight  radio 
stations,  and  seven  shoppers. 

ECM  buys  Minn,  weekiies 

Coon  Rapids,  Minn.-based  ECM  has  bought  the  Dakota 
County  Tribune  in  Minnesota,  a  paid  weekly,  and  Thisweek 
Newspapers,  which  publishes  six  free  weeklies,  from  Dan  and 
Joe  Clay  of  Burnsville,  Minn.  Terms  were  not  disclosed. 

The  Dakota  County  Tribune  has  a  circulation  of  500; 
Thisweek  Newspapers  has  a  combined  distribution  of  63,000 
households  and  comprises  Apple  Valley  Thisweek,  Burnsville 
Thisweek,  Eagan  Thisweek,  Rosemount  Thisweek,  Farmington 
Thisweek,  and  Lakeville  Thisweek.  No  staff  changes  are  planned. 

ECM  now  publishes  25  weeklies  and  shoppers  in  Minnesota 
and  Wisconsin. 

Lee  to  buy  Pulitzer  daiiy 

Pulitzer  Inc.  has  agreed  to  sell  its  Ravalli  Republic  in 
Hamilton,  Mont.,  a  5,200-circulation  daily,  to  Lee  Enterprises 
Inc.  through  a  subsidiary.  Terms  were  not  disclosed.  Pulitzer  Inc. 
operates  the  newspaper  publishing  and  new  media  businesses 
formerly  run  by  Pulitzer  Publishing  Co.  Pulitzer  acquired  the 
110-year-old  Ravalli  Republic  when  it  bought  Scripps  League 
Newspapers  in  1996. 


HOW  TO  CONTACT  EDITOR  &  PUBLISHER 

■  Mail:  11  West  19th  Street,  New  York,  NY  1001 M234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  6754380 

■  Fax:  Editorial/Permissions  (212)  691-7287 
Advertising/Mail  Lists/Reprints  (212)691-6939 
New  Media/Conferences  (212)  929-1894 

NEWS.  STORY  IDEAS,  PRESS  RELEASES, 

JOB  CHANGES.  OBITUARIES 

■  Please  address  all  news  items  to:  Kimberly  Scheck,  news 
editor.  Email:  kimberlys@mediainfo.com  Fax:  (212)  691-7287. 
Newspeople,  awards  and  obits  should  be  sent  to  Vemelle  Dravil’s 
attention  or  emailed  to  newspeople@mediainfo.c(»n 

LETTERS/ARTICLE  SUBMISSIONS 

■  Please  include  your  name,  company  affiliation  and/or 
residence,  and  phone  number  (for  verification)  on  letters 
intended  for  publication.  Please  send  to  “Letters 

to  the  Editor”  or  email  them  to  letters@mediainfo.com 

■  Submit  (nonretumable)  queries  for  “Shop  Talk  at  Thirty”  to 
Steve  Yahn.  Email:  shoptalk@mediainfo.com 

ARCHIVES 

■  Online  access  to  E6fP  magazine  archives  and  our  entire  Web 
site  archives  -  Editor  &  Publisher  Interactive  -  is  available  at 
http://www.mediainfo.com/Library.htm.  Charges  are  outlined 
on  our  Web  site  or  call  our  new  media  division  at  ext.  505. 

■  Editor  &  Publisher  is  available  in  microfilm  and  electronic 
products  form  from  UMl,  300  N.  Zeeb  Rd.,  P.O.  Box  1346, 
Ann  Arbor,  MI  48106-1346.  Phone:  (800)  521-0600. 

EDITORIAL  REPRINTS/PERMISSIONS 

■  To  order  reprints  of  articles  contact  Reprint  Services. 

Phone:  (612)  582-3800 

■  To  obtain  permission  to  use  any  part  of  E^,  contact 
editorial  services  coordinator  Shqipe  Malushi  at  ext.  351. 

SUBSCRIBER  SERVICES  &  BACK  ISSUES 

■  New  subscriptions,  renewals,  subscription  payments,  change 
of  address,  back  copies,  annual  directories,  billing  questions, 
write  to:  E6fP  Subscription  Dept.,  P.O.  Box  3000,  Denville, 
NJ  07834-3000.  Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.- 
9  p.m.;  Sat.,  9  a.m.4  p.m.  EST.  Fax:  (973)  627-5872. 

MAILING  LISTS 

■  Editor  &  Publisher  occasionally  allows  selected  companies  to 
send  mail  to  our  subscribers.  If  you  would  rather  not  receive 
these  mailings,  please  send  your  current  mailing  label  or  an 
exact  copy  to  Editor  &  Publisher,  Circulation  Dept. 

■  The  comprehensive  database  of  the  Editor  &  Publisher 
International  Year  Book  is  available  in  hard  copy, 

CD-ROM  and  customized  lists  on  labels  or  disk. 

Contact  our  CD-ROM/database  representative  at  exL  172. 

WEB  SITE/CONFERENCES/OTHER  SERVICES 

■  Access  information  about  E6fP  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 

WHERE  YOU  CAN  PURCHASE  E^ 

■  Editor  &  Publisher  is  available  from  selected  book  and 
magazine  sellers  across  the  country.  For  a  complete  list 
of  sales  locations,  please  see  our  EdTP  Web  site, 
(http://www.mediainfo.com/getEP.htm). 
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E&P  VIEWPOINT 


The  new  Etiitor  &  Publisher 

Sure,  many  of  you  noticed  when  we  redesigned  the  magazine  last  September,  moving  the 
ad  position  that  dominated  tlie  cover  for  nearly  eight  decades  to  an  inside  spread.  Less 
visible,  but  significantly  more  noteworthy,  have  been  the  changes  in  content,  mix, 
and  direction  of  Editor  &  Publisher  over  the  last  six  months. 

The  redesign  was  just  a  beginning.  Our  goal  is  to  be  constantly  achieving.  As  with  many 
media  companies,  we  are  on  an  exciting  journey  where  the  destination  is  a  moving  target. 
Our  task  at  present  is  to  highlight  our  progress  and  clarify  where  we  are  today  and  where 
we  hope  to  go  tomorrow.  Editor  &  Publisher  magazine,  the  bible  of  our  industry,  is  in  the 
process  of  rededicating  itself  to  its  1 15-year  heritage  of  chronicling  our  industry.  To  that  end 
we  have  increased  the  number  of  pages  devoted  to  news,  moved  our  deadlines  back  to 
emphasize  timeliness,  and  put  renewed  vigor  into  original  reporting  on  the  news  of  our 
industry.  If  it  happened  last  week  in  our  industry,  if  it  was  important  or  noteworthy,  then 
you’ll  find  it  in  our  pages,  or  in  our  archives. 

It’s  not  enough  to  provide  the  who,  what,  when,  and  where  of  our  business.  We  must  pro¬ 
vide  breadth,  depth,  context,  and  meaning:  the  why,  the  how,  the  reaction,  and  what  it 
means.  We  at  E&P  are  moving  aggressively  in  that  direction  with  the  development  of  our 
weekly  cover  stories,  as  well  as  continuing  improvements  to  our  departmental  coverage  — 
New  Media,  Marketing/Advertising/Promotion/Circulation,  Fourth  Estate/Business, 
Technology,  and  Syndicates/News  services. 

Editor  &  Publisher,  the  magazine,  today  is  more  indispensable  than  it  has  ever  been.  More 
news,  more  analysis,  more  value.  Yet  news  about  the  news  industry  is  nonstop,  24/7.  Stuff 
happens  between  Saturday  publication  dates.  You  —  and  we  —  are  often  too  impatient  to  wait 
for  the  Monday  mail  delivery.  News:  its  usefulness  and  its  value  are  often  measured  in  min¬ 
utes  and  seconds.  To  verify  the  rumors  spread  in  chats  around  the  water-cooler  —  or  across 
the  Internet  —  turn  to  Editor  &  Publisher  Interactive,  E&P's  Web  site  (www.mediainfo.com). 
Every  Monday  through  Friday  you’ll  find  up  to  a  dozen  new,  original  bulletins  and  reports 
about  our  industry.  News  waits  for  no  one,  and  you’ll  find  it  all  here.  We’ve  sharpened  our 
focus  to  provide  a  mix  of  headline  news  and  original  reporting. 

But  you  won’t  find  Editor  &  Publisher  magazine  there.  To  get  a  complete  overview  of 
the  industry  52-weeks  a  year,  you’ll  need  to  check  the  magazine  AND  the  Web  site.  There’s 
no  duplication,  no  overlap.  But  there  is  integration.  Our  Web  site  provides  the  who,  what, 
where,  and  when.  Our  magazine  delivers  the  why,  the  how,  the  context,  the  industry  reac¬ 
tion,  and  what  it  all  means.  Editor  &  Publisher  Interactive  (www.mediainfo.com)  is  the 
industry’s  early  warning  system.  Editor  &  Publisher  magazine  delivers  the  knowledge  to 
navigate  our  fast-changing  industry.  Our  Web  site  will  alert  you  to  relevant  information 
appearing  in  upcoming  magazines.  Our  magazine  will  often  refer  you  to  additional,  sup¬ 
plemental  information  on  our  Web  site.  Together  the  magazine  and  Web  site  provide  com¬ 
prehensive  coverage  of  our  dynamic  industry.  To  rely  on  just  one  of  these  valuable  resources 
is  to  deny  yourself  the  information  and  knowledge  you  need  to  do  your  job  better,  to  pro¬ 
vide  better  value  to  your  company  and  to  your  industry. 

Subscribe  to  Editor  &  Publisher.  Bookmark  www.mediainfo.com.  You’ll  be  better  informed. 
You’ll  be  better  equipped  to  make  the  important  decisions  necessary  for  your  success. 

Brian  L.  Steffens,  senior  vice  president  for  news  and  editor 

The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March  22,  1884;  Newspaperdom,  March  1892; 

The  Fourth  Estate,  March  1,  1894;  Editor  &  Publisher,  June  29,  1901;  Advertising,  June  22,  1925. 

OFFICES:  General:  1 1  W.  19th  St.,  New  York,  NY  10011,  voice:  (212)  675-4380;  Editorial  fax:  (212)  691-7287; 
Advertising  fax:  (212)  691-6939;  Circulation:  (212)929-1894;  Corporate  e-mail:  edpub@mediainfo.com; 
Web  Site;  http://www.mediainfo.com.  Chicago:  6505  W.  Palatine  Ave.,  Chicago.  II  60631;  (773)  792-3512;  fax  (773) 
792-3513.  Mark  Fitzgerald.  Editor  at  Large.  Denver;  700  N.  Colorado  Blvd.,  Suite  349,  Denver,  CO  80206;  (303)  333- 
9840;  fax  (303)  333-2924.  Ramona  D.  Cox,  Central  Regional  Advertising  Manager.  Monterey:  177  Webster  St.,  Suite 
A-294,  Monterey,  CA  93940;  (831)  625-6902;  fax  (831)  625-691 1.  Jill  Martin.  Western  Regional  Advertising  Manager. 
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Cox  Interactive  is 
a  stand-aione  unit 

While  I’m  flattered  at  how  much  print 
and  online  attention  your  august  journal  has 
paid  to  our  little  Internet  company  in  recent 
weeks,  I  fear  there  must  be  some  mistake. 
You  see,  you  keep  referring  to  “Cox”  as  a 
“newspaper  company.” 

“Cox,”  as  you  put  it,  is  demonstrably  not  a 
newspaper  company.  While  our  newspaper 
division  consistently  delivers  readership  and 
operating  results  that  place  it  amongst  the 
very  top  performers  in  the  newspaper  indus¬ 
try,  Cox  Enterprises  is  a  multidimensional 
corporation.  Our  broadcasting  division  owns 
and  operates  a  dozen  TV  stations  and  is  the 
majority  shareholder  of  Cox  Radio,  the  fifth 
largest  (by  revenue)  radio  group  in  the  United 
States.  Cox  Communications  is  one  of  the 
largest  cable  television  companies  in  the 
country.  And  Manheim  Automotive  Auctions 
is  the  largest  such  company  in  the  world. 

Cox  Interactive  Media,  the  purported  sub¬ 
ject  of  your  recent  attention,  is  an  indepen¬ 
dent  operating  unit  with  responsibility  for 
building  successful  Web  businesses  in  mar¬ 
kets  where  our  sister  divisions  have  already 
established  a  strong  media  presence.  So,  if 
we  do  something,  please  don’t  assume  it’s 
the  action  of  a  “newspaper  company.”  It’s 
potentially  embarrassing  for  our  friends  and 
colleagues  based  in  Cox  Newspapers,  espe¬ 
cially  when  you  malign  us. 

Besides,  when  you  talk  about  our  arrange¬ 
ment  with  companies  like  Realtor.com  as 
“the  first  significant  partnership  between  that 
company  and  a  newspaper  company,”  you 

50  YEARS  AGO... 

NEWSPAPERDOMm 

from  Editor  &  Publisher,  May  14, 1949 

The  first  international  treaty  estab¬ 
lishing  rights  of  foreign  correspondents 
was  completed  in  the  United  Nations 
this  week. 

The  Chicago  Sun-Times  announced 
it  would  pay  $100,000  in  rewards  for 
clues  that  will  clear  up  the  first  20 
unsolved  murders  in  Chicago  with  con¬ 
victions  in  the  courts.  The  offer  is 
$5,000  for  each  of  the  20  cases. 


Freedom  of  the  press  is  guaranteed 
in  the  Consitution  of  Western  Germany, 
which  was  adopted  this  week  by  the 
Parlimentary  Council  at  Bonn. 


badly  miss  the  point.  And,  it’s  factually 
incorrect. 

I’ll  send  the  writer  at  fault,  Martha  Stone, 
an  annual  report  so  she  has  no  excuse  in  the 
future.  And,  if  you’ll  allow  one  final  and  pre¬ 
sumptuous  point,  you  might  want  to  focus 
more  on  what  Yahoo!,  Excite,  and  Microsoft 
are  doing,  since  they  have  more  reach  in  the 
markets  of  the  newspapers  you  serve  than 
those  newspapers  themselves  do.  In  the  con¬ 
text  of  that  competition,  we’re  just  a  little 
company  down  here  in  the  South  doing  the 
very  best  we  can. 

Peter  M.  Winter 
president  of  Cox  Interactive  Media 
Atlanta,  Ga. 

Duke  in  Durham 

Please  note  that  Duke  University  is 
located  in  Durham,  North  Carolina,  not 
Raleigh  {E&P,  p.  34).  The  Herald-Sun  of 
Durham  is  Duke’s  hometown  newspaper. 
We  have  become  quite  experienced  at 
covering  national  championships  and  our 
plans  for  an  expected  victory  were  sec¬ 
ond  to  none. 

David  Hughey, 
president  and  publisher 

The  Herald-Sun 

Ticked  at  Ehrlich 

Regarding  Dan  Ehrlich’s  May  1  Shop 
Talk  column  {E&P,  p.  78)  about  his  brief 
experience  at  ANG  Newspapers,  your  read¬ 
ers  deserve  the  full  story.  As  a  Newspaper 
Guild  steward  at  The  Oakland  Tribune,  I 
never  thought  I’d  be  defending  this  compa¬ 
ny’s  honor,  but  Ehrlich’s  column  requires 
refutation. 

Tme,  ANG  staffers  earn  less  than  peers  in 
other  markets;  this  remains  a  bargaining 
issue  between  the  Guild  and  management. 
But  in  the  few  weeks  Ehrlich  was  here,  he 
showed  a  basic  inability  to  grasp  our  unusual 
editorial  structure  —  an  inability  that  ulti¬ 
mately  precluded  him  from  working  here. 

ANG  Newspapers  consists  of  five  shops 
in  the  San  Francisco  Bay  area:  The  Oakland 
Tribune  and  Alameda  Times-Star,  The 
(Hayward)  Daily  Review,  The  (Fremont) 
Argus,  the  (Pleasanton)  Tri-Valley  Herald 
and  the  San  Mateo  County  Times.  Each 
shop  has  its  own  reporting  and  editing  staff 
to  handle  most  daily  copy,  while  a  regional 
staff  —  based  at  the  Tribune  —  develops 
in-depth  stories  relevant  to  all.  Ehrlich 
sought  an  editing  job  with  this  regional 
staff,  for  which  I  report. 

Ehrlich  steadfastly  refused  to  acknowl¬ 
edge  the  regional  staff’s  mission  of  produc¬ 


ing  weekenders  and  long-term  projects.  He 
writes  he  found  “hard  to  take  ...  having 
reporters  dictate  to  me  what  they  would 
and  wouldn’t  cover  on  their  beats,”  but 
regional  reporters  and  editors  alike  tried  to 
explain  to  him  that  we  don’t  snap  up  every 
release  coming  through  the  fax.  Granted, 
after  a  few  weeks  of  his  obstinate  and  ill- 
timed  fax  deliveries,  our  explanations  were 
less  cordial. 

“Gone  was  the  hustle  and  bustle  of  the 
city  room,”  he  writes,  and  “You  apparently 
can’t  talk  above  a  whisper  at  today’s  news¬ 
papers  because  reporters  can  no  longer  cre¬ 
ate  in  a  noisy  atmosphere.”  It’s  hard  to 
believe  he’s  writing  of  the  Tribune,  where 
reporters  work  at  close  quarters  and  high 
decibels  every  day.  Perhaps  he  refers  to  the 
dirty  looks  fired  his  way  when  he  would 
approach  regional  reporters  on  deadline  or 
on  the  phone  to  discuss  a  “juicy”  news 
release  on  the  latest  hair-loss  cure. 

I  hardly  think  someone  who  worked 
abroad  and  mostly  alone  for  20  years  is  an 
authority  on  the  group  dynamics  of  the  mod¬ 
em  American  newsroom.  And  his  character¬ 
ization  of  staffers  “either  indignant  or  near 
tears  because  I  made  constructive  criticism 
of  their  work”  is  laughable. 

We’re  a  tough,  largely  tearless  pack  of 
hacks,  and  the  only  indignation  I  saw 
toward  Ehrlich’s  editing  came  when  he 
tried  to  spice  up  leads  by  making  them  fac¬ 
tually  incorrect.  Perhaps  that’s  a  trick  he 
learned  in  London.  ANG  doesn’t  lend  itself 
to  prima  donnas  and  couldn’t  be  less  con¬ 
cerned  with  “keeping  staffers  happy  at  all 
costs”  —  this  is  a  competitive,  high-pres¬ 
sure  workplace  with  staffers  striving  to 
produce  meaningful  stories  despite  meager 
resources.  ANG  also  doesn’t  lend  itself  to 
those  who  seek  to  single-handedly  “shake 
up  American  journalism”  at  the  expense  of 
accuracy  and  professionalism. 

Josh  Richman 
regional  reporter 
ANG  Newspapers 
Oakland,  Calif. 

Corrections 

In  E&P's  story  on  Sunday  magazines 
(Feb.  27),  Parade  magazine’s  parent  compa¬ 
ny  was  incorrectly  identified  as  Conde  Nast. 
Parade  is  a  stand-alone  division  of  Advance 
Publications.  Also,  Parade  will  continue 
to  publish  in  the  Sunday  San  Francisco 
Examiner  &  Chronicle  in  May  when  USA 
Weekend  begins  its  own  distribution  in 
this  newspaper. ...  In  the  March  13  story  on 
Latino  media,  the  Los  Angeles  Times'  associ¬ 
ate  editor  is  Frank  del  Olmo,  not  Omo,  as  it 
appeared  in  the  story. 
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COMMUNITY  NEWSPAPER  CO. 

ROBIN  LORENZEN  to  vice  presi¬ 
dent  of  promotions  for  the  company,  from 
promotion  director. 


THE  DALLAS  MORNING  NEWS 

EDWARD  DUFNER  to  business  editor 
for  the  Texan  paper,  from  business  reporter. 
He  succeeds  CHARLES  B.  CAMP  who 
becomes  senior  editor  for  business  news. 


CHANDHOK 
TIMES 
MIRROR  CO. 


PELIZZA 
TIMES 
MIRROR  CO. 


WALLER 
TIMES 
MIRROR  CO. 


CONE 
THE  MIAMI 
HERALD 


JOURNAL  AND  COURIER 

SHARON  HOUGHTON  to  director 
of  market  development  for  the  daily  in 
Lafayette,  Ind.,  from  market  development 
director  at  the  Press  &  Sun-Bulletin  in 
Binghamton,  N.Y. 


THE  MIAMI  HERALD 

WILLIAM  (WILLIE)  CONE  to  gen¬ 
eral  manager  and  executive  producer  of 
events  division  for  the  Florida  daily,  from 
corporate  event  planner  for  Knight  Bidder, 
the  paper’s  parent  company. 


DELAWARE  COUNTY  DAILY 

PHILIP  E.  HERON  to  editor  of  the 
paper  in  Primos,  Pa.,  from  associate  edi¬ 
tor.  He  succeeds  STEVE  LAMBERT 
who  becomes  editor  of  the  Eagle-Tribune 
in  Lawrence,  Mass. 


THE  NEWS  JOURNAL 

RANDELL  BECK  to  managing  edi¬ 
tor  of  the  daily  in  Wilmington,  Del.,  from 
assistant  managing  editor.  He  replaces  E. 
J.  MITCHELL  who  moved  to  executive 
editor  of  The  Statesman  Journal  in 
Salem,  Ore. 


JOURNAL  STAR 

SALLY  MCKEE  to  assistant  manag¬ 
ing  editor/Sunday  features  and  services  of 
the  daily  in  Peoria,  Ill.,  from  Sunday  and 
features  editor. 

LAURA  HOLSTROM  to  Sunday  edi¬ 
tor,  from  assistant  Sunday  editor. 


FREEDOM 

COMMUNICATIONS  INC. 

RICK  THOMASON  to  publisher  of 
one  of  the  group’s  dailies.  Delta  Democrat 
Times,  in  Greenville,  Miss.,  from  editor  of 
The  Walton  Sun,  a  weekly  in  Santa  Rosa 
Beach,  Fla.  He  succeeds  ED  NICHOLS 
who  moves  to  the  group’s  paper,  the  Daily 
Press,  in  Victorville,  Calif. 


JOURNAL-WORLD 

RICHARD  BRACK  to  managing  edi¬ 
tor  of  the  daily  in  Lawrence,  Kan.,  from 
business  editor. 


ST.  PETERSBURG  TIMES 

SARA  FRITZ  to  Washington  bureau 
chief  for  the  Florida  daily,  from  managing 
editor  of  the  Congressional  Quarterly's 
Weekly  Report. 


GRAY  COMMUNICATIONS 
SYSTEMS  INC. 

JOHN  L.  REYNOLDS  to  publisher  of 
one  of  the  group’s  newly  acquired  dailies. 
The  Goshen  (Ind.)  News,  from  publisher 
of  New  River  Newspapers,  a  group  of  paid 
semiweekly  community  newspapers,  and 
a  commercial  printing  operation  in 
Blacksburg,  Va. 


LANDMARK  COMMUNITY 
NEWSPAPERS  INC. 

JANIE  BUNTAIN  to  editor  and  gener¬ 
al  manager  of  the  group’s  weekly  paper,  the 
Springfield  (Ky.)  Sun,  from  composition 
supervisor  at  Anderson  News,  a  weekly 
paper  in  Lawrenceburg,  Ky. 


TIMES  MIRROR  CO. 

RAJENDER  K.  CHANDHOK  to 
vice  president  and  treasurer,  from  staff 
vice  president,  investment,  and  risk  man¬ 
agement. 

ROGER  H.  MOLVAR  to  senior  vice 
president  and  controller,  from  vice  presi¬ 
dent  and  controller. 

ELLEN  PELIZZA  to  president  of  the 
Times  Mirror  Resource  Management  Co., 
from  general  manager. 

MICHAEL  E.  WALLER  to  senior 
vice  president  of  the  company,  from  vice 
president  of  the  company,  and  publisher 
and  CEO  of  the  Baltimore  Sun. 


Ufe  specialize  in  assisling  owners 
in  exploring  and  negotiating  the  sale 
of  their  dail 


TIMES  UNION 

TERESA  BUCKLEY  to  senior  fea¬ 
tures  editor  of  the  daily  in  Albany,  N.Y., 
from  executive  news  editor. 

CELINA  OTTAWAY  to  features 
reporting  staff,  from  education  reporter 
for  the  Times  Herald-Record  in 
Middletown,  N.Y. 

MARK  SOMMER  to  executive  arts 
and  entertainment  editor,  from  executive 
features  editor. 

MICHAEL  VIRTANEN  to  executive 
features  editor,  from  features  editor. 

JAMES  M.  WHITE  to  executive  news 
editor,  from  news  editor. 


tzpooiii. 
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ExS*?  OBITUARIES 


JOHN  R.  HERBERT,  a  longtime 
New  England  journalist  whose  career 
spanned  newspapers  and  banking,  died 
on  May  10  at  his  home  in  Spring  Hill, 
Fla.  after  years  of  declining  health.  He 
was  90. 

Bom  in  Boston,  Mass,  on  Nov.  30, 
1908,  Herbert  attended  Boston  Uni¬ 
versity,  where  he  received  a  Bachelor  of 
Science  degree  in  1931  and  several  sub¬ 
sequent  honorary  degrees.  He  joined  the 
Quincy  (Mass.)  Patriot-Ledger  in  1931  as 
a  reporter,  rising  to  the  post  of  editor  in 
1955,  a  job  he  held  until  he  left  the  news¬ 
paper  in  1966. 

In  1%7,  Herbert  joined  the  Boston 
Herald  as  editor  and  later  became  execu¬ 
tive  editor  of  the  Boston  Herald-Traveler 
in  1970,  a  post  he  held  until  1972. 

Herbert  eventually  became  executive 
director  of  the  Massachusetts  Newspaper 
Publishers  Association  in  1974  and  later 
president  of  the  Quincy  Cooperative 
Bank  in  1975,  serving  in  that  post  until 
1983,  when  he  became  chief  operating 
officer  of  the  Boston  Bank  of  Commerce. 

In  1984,  Herbert  served  briefly  as  pres¬ 
ident  of  Park  Avenue  Leasing,  before 
retiring  that  same  year. 

Herbert  was  an  active  member  in  the 
Inter  American  Press  Association, 
American  Society  of  Newspaper  Editors, 
Sigma  Delta  Chi  and  the  Overseas  Press 
Club  of  New  York.  He  also  founded  the 
Inter  American  Press  Association  techni¬ 
cal  center  in  Miami,  which  trains  Latin 
American  newspaper  workers  in  editorial, 
business  and  production  techniques. 

Herbert  also  organized  a  program  in 
which  the  association  collected  printing 
presses  donated  by  U.S.  newspapers  for 
use  in  Latin  American  countries. 

Herbert’s  first  wife.  Else,  whom  he 
married  in  1934,  died  in  1980.  He  mar¬ 
ried  his  second  wife,  Margot,  in  1981.  He 
is  survived  by  his  second  wife;  two  sons, 
John  A.  Herbert  of  S 

pring  Hill,  Fla.,  and  Robert  “Buzz” 
Herbert  of  New  Hampshire;  three  grand¬ 
children;  five  great-grandchildren;  and 
three  stepchildren.  Funeral  services  were 
held  on  May  13  at  St.  Andrew’s  Episcopal 
Church  in  Spring  Hill. 

WILLIAM  WOODWARD  HI.  54, 
former  reporter  for  the  New  York  Post,  fell 
to  his  death  from  a  Manhattan  high-rise 
on  May  2.  Woodward,  who  was  recently 
under  psychiatric  care,  worked  as  a 

www.inediainfo.com 


reporter  for  the  Post  from  1968  to  1971.  | 

I 

XU  XINGHU,  29,  and  his  wife  ZHU  i 
YING,  27,  who  worked  for  the  Beijing  i 
based  official  newspaper,  Guangming  ; 
Daily,  and  SHAO  YUNHUAN,  48,  a  cor-  ; 
respondent  for  the  official  Xinhua  News  ; 
Agency,  were  the  three  Chinese  journalists  | 
killed  in  NATO’s  accidental  bombing  of  i 
the  Chinese  embassy  in  Belgrade,  j 
Yugoslavia.  | 

Yunhuan  covered  Yugoslavia  and  I 
Bosnia  between  1990  and  1993.  She 
reportedly  volunteered  to  return  to  J 
Belgrade  in  March.  State  media  has  | 
reported  she  is  the  first  correspondent  | 
killed  while  covering  the  news  in  40  | 
years.  Her  husband,  who  is  a  diplomat  at  j 
the  embassy,  was  also  injured.  Journalists  | 
Xinghu  and  Ying  are  reported  to  have  ; 
been  based  in  Belgrade  since  the  summer  ’ 
of  1998,  shortly  after  their  wedding. 


ExSfP  AWARDS 


The  Record  of  Hackensack,  N.J.,  | 
received  67  awards  (more  than  any  other  j 
newspaper  in  the  state)  from  the  New 
Jersey  Press  Association’s  Better  , 
Newspaper  Contest.  The  award  for  | 
Journalist  of  the  Year  went  to  staff  | 
writer  Doug  Most.  President  of  The  j 
Record,  Jon  Markey,  attributes  the  ! 
paper’s  success  in  the  contest,  especially  j 
against  some  of  the  more  nationally  rec-  i 
ognized  papers  like  the  Baltimore  Sun  ' 
and  The  Washington  Post,  to  leadership  of  | 
vice  president  and  editor  Vivian  Waixel  | 
and  managing  editor  Jody  Calendar  and  | 
the  standard  they  set  for  excellence. 

The  PEN  Freedom-to-Write  Committee 
honored  Mosley  High  School  teacher  and 
advisor  for  the  school  paper,  ReLeah  Lent, 
in  Panama  City,  Fla.,  with  the  1999 
PEN/Newman’s  Own  First  Amendment 
Award.  Lent  was  removed  as  advisor  for 
the  school’s  newspaper  because  she  criti-  : 
cized  the  restriction  of  the  John  Steinbeck’s  i 
novel  “Of  Mice  and  Men”  from  the  school ’s  I 
reading  list.  Lent  successfully  sued  the  | 
school  to  stop  them  from  removing  the  j 
book  from  the  list.  She  will  receive  the  ! 
award  that  was  established  by  actor  Paul  | 
Newman,  along  with  $25,(XX)  and  a  limited  j 
edition  sculpture  by  Mark  di  Suvero. 

The  winners  of  the  Phillips  Foundation  | 
journalism  fellowships  are  Lila  Arzua,  edi-  : 
torial  board  fellow  at  USA  TODAY,  and  | 
Matthew  Robinson,  national  news  and  edi- 


by  Vernelle  Dorvit 

torial  writer  for  Investor's  Business  Daily  in 
Los  Angeles.  Each  w'ill  receive  a  $50,000 
gold  award.  Tara  Servatius,  a  reporter  for 
The  Leader,  a  weekly  in  Charlotte,  N.C., 
won  the  $25,(XX)  silver  award. 

During  Arzua’s  fellowship,  she  will 
examine  “The  Toll  of  Feminism  on 
American  Women  and  Society.” 
Robinson’s  full-time  fellowship  will  be 
devoted  to  writing  a  series  of  essays 
focusing  on  the  limitations  of  political 
polls,  their  connection  to  the  ideals  of 
representative  democracy,  and  the  effects 
of  public  opinion  on  political  leadership. 
Servatius  will  use  her  part-time  fellow¬ 
ship  to  analyze  the  use  of  the  slate 
endorsement  system  to  manipulate  and 
control  voting  in  the  new  South. 

The  Society  of  American  Business 
Editors  and  Writers,  awarded  the  AP’s 
financial  news  journalists  John  Cunniff, 
business  news,  and  Chet  Currier,  Wall 
Street,  investing  and  personal  finance, 
with  the  distinguished  achievement 
award  at  their  annual  conference  in 
Washington,  D.C.,  on  May  4.  It  is  the  first 
time  the  the  society  chose  two  people  to 
be  honored  with  the  award  in  one  year. 
The  honorees  were  picked  by  the  board 
based  on  a  comaiittee’s  nominations. 

Harvard  names  12  American  journal¬ 
ists  to  the  1999-2(XX)  Nieman  class.  Later 
this  month,  twelve  international  journalist 
will  also  be  chosen  to  join  the  Americans 
for  one  academic  year  of  study,  in  any 
part  of  the  of  the  University.  The  Nieman 
fellowship  is  available  only  to  working 
journalists. 

The  62nd  class  of  Nieman  fellows  are: 
Carol  Eisenberg,  health  reporter,  Newsday 
in  Long  Island,  N.Y;  Bill  Krueger,  inves¬ 
tigative  reporter.  The  News  &  Observ  er  in 
Raleigh,  N.C.;  Mary  Kay  Magistad,  China 
correspondent.  National  Public  Radio; 
Patrick  McDonnell,  staff  writer,  Los 
Angeles  Times;  David  Molpus,  workplace 
correspondent.  Nation  Public  Radio, 
based  in  Chapel  Hill,  N.C.; 

Jim  Morrill,  chief  political  writer.  The 
Charlotte  (N.C.)  Observer;  Lori 
Olszewshi,  education  writer,  San  Francisco 
Chronicle;  Deborah  Schoch,  staff  writer, 
Los  Angeles  Times,  Orange  County  edition; 
Stephen  Smith,  health  writer.  The  Miami 
(Fla.)  Herald;  Thrity  Umrigar,  feature 
writer,  Akron  (Ohio)  Beacon  Journal; 
Michael  Paul  Williams,  columnist  and 
reporter,  Richmond  (Va.)  Times-Dispatch; 
and  Jerry  Zremski,  Washington  correspon¬ 
dent,  The  Buffalo  (N.Y.)  News. 

R  a  PUBLISHER  /  MAY  15,  1999  27 


AspHiAi.wa^L 


(f^KSonian 


Spirituality  beat 


When  President  Clinton 
sought  counseling 
from  his  pastor  last 
year  after  his  affair  with  Monica 
Lewinsky,  Austin  American- 
Statesman  reporter  Kim  Sue  Lia 
Perkes  brought  the  story  home 
by  profiling  religious  leaders 
who  minister  to  Texas  Gov. 
George  W.  Bush  and  other  local 
politicans. 

At  a  major  science  conference, 
Chicago  Tribune  writer  Steve 
Kloehn’s  reporting  augmented 
discussion  of  new  drugs  and 
research  results  by  examining 
how  the  scientists  balance  their 
religious  faith  with  often-conflict¬ 
ing  scientific  law. 

And,  when  Indianapolis  saw  its 
murder  rate  climb  for  the  third 
straight  year  in  1998, 
Star  and  News 
reporter  Judith  Cebula 
went  beyond  political 
and  police  officials  to 
-  I  get  reaction  from  local 
pastors  who  began  hold¬ 
ing  vigils  at  murder  sites. 
^  These  are  just  a  few  of 

the  ways  that  newspapers 
are  expanding  religion  cov¬ 
erage  beyond  the  usual 
church  news  and  parish  hap¬ 
penings  to  include  in-depth 
studies  of  how  readers  are 
practicing  religion  and  what 
beliefs  they  hold. 

Instead  of  relying  solely  on 
the  latest  archdiocese  programs 
and  pastoral  reaction  to  religious 
'  issues,  reporters  and  editors  say 
they  are  giving  readers  more  issue- 
driven  stories,  covering  faiths  out 
of  the  mainstream  religious  com¬ 
munity,  and  pushing  the  issue  on 
Page  One. 

“My  marching  orders  have  been 
not  to  write  church  news,  but  how 


religion  affects  the  broader  public,” 
says  Kloehn,  who  has  held  the 
Tribune  religion  beat  for  three  years. 
“Religion  affects  not  only  those  prac¬ 
ticing  it,  but  the  entire  population.” 

Other  news  veterans,  such  as 
Deborah  Howell,  Washington  D.C. 
bureau  chief  for  Newhouse  News 
Service,  which  owns  Religion  News 
Service,  say  reader  interest  in  reli¬ 
gion  is  not  new,  but  the  willingness 
of  editors  to  focus  on  it  is. 

“I  think  readers  have  been  clam¬ 
oring  for  more  coverage,  but  editors 
are  just  now  taking  a  look,”  says 
Howell.  “It  has  always  cropped  up  in 
reader  surveys,  but  now,  to  a  greater 
extent,  editors  are  listening  to  what 
readers  want.” 

Howell,  who  started  the  first 
Washington  bureau-based  religion 
beat  in  1990,  says  religion  also  is 
showing  up  more  in  other  is.sues.  “It  is 
really  expanding  in  the  ’90s,”  she  says. 

A  1993  survey  from  the  Freedom 
Forum  says  that  90%  of  Americans 
believe  in  God  or  a  higher  power, 
80%  pray  regularly,  and  70%  identi¬ 
fy  with  a  religious  group.  “More 
people  go  to  church  than  go  to  sport¬ 
ing  events,  than  vote,  than  own 
stock,  or  go  on  the  Internet,”  Rick 
Warren,  senior  pastor  at  Saddlebrook 
Community  Church  in  Mission 
Viejo,  Calif.,  said  during  a  religion 
reporting  seminar  in  San  Francisco 
last  month.  “People  want  to  know 
how  religion  relates  to  life,  business, 
parenting,  and  other  big  issues.” 

Since  1994,  membership  in  the 
Religion  Newswriters  Association 
has  jumped  from  ISO  members  to 
240,  according  to  executive  director 
Debra  Mason,  who  says  50  joined 
during  1998  alone. 

“We’re  definitely  seeing  larger 
newspapers  adding  more  religion 
reporters  and  some  creating  bigger 
sections,”  says  Mason,  whose  mem- 
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(more)  religion 

expands  in  size  and  scope 


E|  HinduKiii 


I  An  April  report  from  the 
Association  for  Education  in 
Journalism  and  Mass  Com¬ 
munication  showed  that  77%  of 
religion  editors  were  assigned 
q  full-time  to  religion  coverage, 
compared  to  only  55%  in  a  sim¬ 
ilar  1987  study.  In  addition, 
94%  said  they  devoted  more 
space  to  religion  coverage  than 
they  did  10  years  ago. 

Among  the  examples  of 
expanded  religion  reporting  at 
newspapers  are: 

•  The  Los  Angeles  Times 
increasing  its  religion  staff  from 
three  to  five  writers  in  1998  and 
expanding  space  in  its  Saturday 
religion  page.  The  stalT 

(includes  one  writer 
based  in  Orange  County, 
one  writing  for  the  fea-  "T  i 
ture  section,  and  one 
focused  on  Latino-related  A* 
religious  issues,  while  the 
remaining  two  share  main 
news  section  coverage. 

•  The  Columbus  (Ga.) 
Ledger-Enquirer  switching 
two  pages  on  Sunday  from  ^ 
business  to  “faith  and  spirit,”  • 
and  added  funding  for  addition¬ 
al  part-time  help. 

•  The  Midland  (Texas) 
Reporter-Telegram  tapping  a 
local  minister  to  write  a  66-part 
series  on  books  of  the  bible. 

Nicholas  Van  Dyke,  president 
of  Religion  in  American  Life,  a 
non-sectarian  association  of  major 
religions,  says  society  as  a  whole  is 
turning  more  towards  religion  and 
spiritual  avenues  for  fulfillment  and 
wants  increased  information  about 
all  things  religious.  “People  feel  iso¬ 
lated  and  have  found  that  the  com¬ 
munity  of  religion  is  the  answer,” 
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Students  gather  in  a  prayer  circle 
on  the  campus  of  Bethel  College 
in  suburban  St.  Paul,  Minn. 


bership  includes  only  full-time  reli¬ 
gion  writers.  “We  also  are  seeing 
increased  interest  at  smaller  papers 
who  are  adding  to  a  beat  that  has 
really  languished  in  the  past.” 

The  Editor  &  Publisher  Inter¬ 
national  Year  Book  lists  357  religion 
editors  and  writers,  although  some 
carry  both  titles  and  are  not  necessar¬ 
ily  full-time  on  that  beat. 

In  a  1996  Religion  Newswriters 
Association  phone  survey  of  reli¬ 
gion  reporters,  64%  said  their  cover¬ 
age  had  increased  in  the  last  five 
years,  75%  said  quality  had 
improved,  and  67%  of  editors  said 
they  were  more  interested  in  reli¬ 
gion  coverage.  At  Religion  News 
Service,  a  national  wire  service  that 
dates  back  to  the  FDR  administra¬ 
tion,  the  number  of  clients  is  boom¬ 
ing,  with  a  Jump  from  200  to  400 
customers  in  the  last  five  years. 


Continued  on  page  32 
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Wealth  of  online 
sites  offer 
a  personal  pew 

by  Joe  Strupp 

Whether  you  want  to  read  today’s 
issue  of  The  Vatican  newspaper 
L’  Osservatore  Romano,  find  the 
American  Jewish  Congress’  stance  on 
prayer  in  schools,  or  discuss  the  role  of 
atheism  in  world  politics,  the  Internet  has 
become  a  key  source  for  religious  informa¬ 
tion,  discussion,  and  debate. 

At  a  time  when  newspapers  are  provid¬ 
ing  more  space  and  reporters  for  religion 
news,  Web  observers  say  online  resources 
also  are  exploding  with  millions  of  items 
ranging  from  the  changing  role  of  women 
in  the  church  to  online  shopping  for  reli¬ 
gious  artifacts. 

“Religion  is  a  very  personal  thing  and 
the  Internet  lets  people  open  up  in  a  way 
that  was  not  possible  before,”  says  William 
F.  Fore,  the  former  head  of  communica¬ 
tions  for  the  National  Council  of  Churches 
and  the  current  director  of  Religion- 
Online.org,  which  lists  more  than  450  reli¬ 
gious  essays  and  news  items  daily. 

“The  Web  has  created  new  clusters  of 
people  interested  in  religion.  It  is  allowing 
people  to  get  together  and  discuss  issues 
that  they  may  have  been  inhibited  from 
talking  about  face  to  face.” 

Fore’s  site,  which  launched  one  year  ago, 
has  already  shown  a  significant  popularity 
boom  since  its  first  day,  he  says.  The  site 
grew  from  8,533  page  views  last  October  to 
15,214  in  November,  36,954  in  February 
and  its  highest  activity  of  51,891  in  March. 

“I  have  been  very  surprised  and  pleased 
with  the  popularity,”  says  Fore.  “I  now  have 
six  editors  and  a  retired  clergyman  editing 
the  site  and  sending  items.” 

Fore’s  online  creation  is  just  one  of 
numerous  sites  popping  up  almost  daily  to 
give  the  religiously  curious  a  place  to 
research,  debate,  and  compare  beliefs. 

Yahoo,  the  popular  Web  search  engine, 
offers  links  to  more  than  16,000  religion  Web 
sites,  the  majority  dealing  with  mainstream 
Christian,  Jewish,  and  non-denominational 
issues.  But  Yahoo’s  listing  also  offers  con¬ 
nections  to  other  types  of  locations,  includ¬ 
ing  31  cult  sites,  eight  devoted  to  reincarna¬ 
tion  and  21  on  angels.  Gospelcom.net  is  one 
of  five  sites  listed  with  information  on  hospi¬ 
tal  chaplains,  while  livingpraise.oig  is  among 


SANCTUARIES  on  the  Net 
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Sermon  Central  f 


www.sermonceiitral.com 

Provides  more  than  16,0(X)  sermons  from  preachers 
nationwide,  indexed  by  Bible  chapter.  Available 
sermons  translated  into  English,  Spanish,  Portuguese, 
Italian,  and  German. 

Hosted  by  New  Creations. 


www.cliristian.matclimaker.com 

Nationwide  Christian  dating  service  that  allows  members 
to  list  photos,  personal  histories,  and  in-depth  religious 
descriptions  of  themselves  on  a  national  directory. 

Ranked  most  popular  religion  Web  site  by  Hitbox.com,  an 
Internet  listing  service. 


www.uua.org 

Web  site  for  the  Unitarian  Universalist  Association 
that  lists  congregations  nationwide  and  association 
news  and  views. 

Hosted  by  the  Unitarian  Universalist  Association. 


www.ajcongress.org 

Web  site  for  the  American  Jewish  Congress  that  includes 
links  to  Israeli  media  and  Congressional  contacts,  as  well  as 
AJC  opinions  on  issues. 

Hosted  by  the  American  Jewish  Congress. 


www.religiontoday.com 

Daily  religion  news  Web  site  that  provides  articles 
from  a  variety  of  faiths,  as  well  as  mainstream 
news  stories  with  religious  angles  and  worldwide 
religious  features. 

Hosted  by  Media  Management. 


www.iiindunet.org 

Web  site  of  The  Hindu  Universe  that  provides  daily  Hindu 
news,  trends,  and  arts,  customs,  and  history  of  Hinduism. 
Hosted  by  Global  Hindu  Electronic  Networks. 


23  sites  devoted  to  prison  ministries. 

Those  who  log  on  to  AtheismWeb,  at 
infidels.org/news/atheism,  can  discuss  the 
separation  of  church  and  state  and  whether 
churches  have  the  right  to  avoid  paying 
taxes,  while  users  of  the  Catholic  League 
for  Religious  and  Civil  Rights  page  — 
catholicleague.org  —  can  read  the  group’s 
annual  report  on  “anti-Catholic  groups,” 
among  which  are  Planned  Parenthood  and 
The  Village  Voice. 

The  Internet  “has  radically  changed  the 
way  we  get  news  to  our  congregation  and 
to  the  press,”  says  John  Hurley,  director  of 


information  for  the  Unitarian  Universalist 
Association,  which  provides  information 
ranging  from  a  list  of  its  congregations  to 
church  views  of  issues  such  as  the  Kosovo 
bombings  and  the  Colorado  high  school 
i  shooting  on  its  site,  uua.org.  “Our  member- 
i  ship  has  the  tendency  to  check  it  pretty  reg¬ 
ularly,  and  it  has  completely  changed  the 
way  we  communicate,”  notes  Hurley. 

At  the  American  Jewish  Congress, 
which  runs  ajcongress.org,  Web  users  can 
peruse  a  string  of  pages  that  include  links 
I  to  Israeli  media  and  legislative  contacts  in 
'  Washington,  D.C. 
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“Some  of  the  [Web]  activity  comes 
from  young  people  who  stumble  across  it 
for  high  school  projects,  while  others  are 
anti-Semitic  folks  who  monitor  us,”  says 
Lowell  Copeland,  the  site’s  coordinator. 
He  says  Web  page  activity  has  gone  from 
900  hits  during  the  first  12  months  fol¬ 
lowing  its  August  1997  launch  to  3,200 
hits  since  January  1999.  “We  get  a  lot  of 
people  asking  for  specific  information 
and  with  very  general  questions,”  he  says. 

But  some  observers  fear  the  growing 
availability  of  religious  information  and 
connections  online  will  cause  some  of  the 
faithful  to  retreat  into  their  homes  and 
stop  attending  services  and  other  church 
functions. 

“It  can  separate  them  out  from  the 
community,”  says  Fore.  “If  they  sit  at 
home  on  the  computer  instead  of  being 
involved  in  the  religious  community,  they 
can  lose  that  sense  of  community.” 

Either  way,  Web  experts  agree  that  those 
seeking  online  religion  information  have 
no  limits.  Users  can  find  out  about  Pagan 
vocalist  Sarah  Stockwell  Arthen  at  earth- 
spirit.com  or  make  reservations  for  the 
West  Coast  Chinese  Christian  Conference 
at  wcccc.oig. 

Dozens  of  religion  humor  pages  also 
are  accessible  through  Yahoo  and  other 
search  engines,  which  include  Biblical 
Indecency  for  the  Theologically  Correct, 
The  Dead  Pope  Page,  and  the  Adventures 
of  Net  Nun,  a  character  who  loves  confes¬ 
sion,  gambling,  and  computer  hacking. 

Among  the  busiest  religion  Web 
sources  is  America  Online,  which  pro¬ 
vides  religion  channels,  chats,  and  bulletin 
boards  through  Christianity  Online  and 
Jewish  Community  Online.  Both  rank  in 
the  top  50  among  AOL’s  1,000  sites. 

Judy  Gill,  director  of  Christianity 
Online,  says  her  site’s  popularity  has 
grown  steadily  since  it  was  launched  in 
1994.  She  says  the  site,  which  had  an 
average  of  670,000  page  views  per  month 
in  1998,  now  has  an  average  monthly 
count  of  1.5  million  page  views.  She  also 
says  the  site  went  from  an  average  of 
220,000  users  each  month  in  1997  to 
266,000  users  per  month  so  far  this  year. 

“Religion  is  very  important  to  people, 
and  this  allows  them  a  chance  to  really 
debate  it  and  try  to  convince  each  other  that 
their  belief  is  important,”  Gill  says.  “They 
can  also  ask  questions  that  they  might  be 
afraid  to  ask  their  pastor  or  their  family  or 
their  wife.”  AOL  and  Yahoo  declined  to 
provide  specific  data  on  user  activity 
throughout  their  sites  or  rank  religion  Web 
sites  among  all  other  Web  pages.  Hi 


Stay  off  that  soapbox 

Lessons  for  successful  religion  writers 


by  Joe  Strupp 

Veteran  religion  writers  and  editors 
say  the  most  important  elements  to 
good  religion  coverage  are  know¬ 
ing  the  background,  balancing  coverage  of 
all  local  faiths,  and  keeping  personal  reli¬ 
gious  beliefs  out  of  the  mix. 

“Don’t  preach!”  says  New  York  Daily 
News  religion  editor  Charles  W.  Bell,  who 
has  covered  the  beat  for  12  years  and  spent 
four  years  as  UPI’s  Rome  bureau  chief. 
“You’re  not  on  a  soapbox,  you’re  not  here  to 
save  the  world,  you’re  here  to 
cover  religion  as  news.” 

John  Dart,  who  spent  31 
years  covering  religion  at  the 
Los  Angeles  Times  and  wrote 
the  religion  reporting  guide, 

“Deities  and  Deadlines,”  ag¬ 
rees.  He  says  most  reporters 
know  not  to  mix  their  beliefs 
with  coverage,  but  in  religion, 
it  is  often  harder  to  stay  neutral. 

“A  reporter  needs  to  know 
that  he  cannot  reflect  his  own 
background,”  Dart  says.  In 
his  book,  which  is  distributed  through  the 
Freedom  Forum’s  First  Amendment  Center, 
Dart  presents  tips  on  everything  from  how 
to  find  background  information  on 
Hinduism  to  the  proper  use  of  the  terms 
Episcopal  and  Episcopalian. 

Dart’s  first  rule  is  not  to  assume  that  you 
know  everything  about  a  particular  reli¬ 
gion,  even  if  it  is  one  in  which  you  were 
raised.  “You  can  make  mistakes  if  you  are 
not  careful,”  says  Dart,  who  advises  reli¬ 
gion  writers  to  review  background 
resources  constantly  for  all  religions. 
“Have  a  lot  of  references  and  sources.” 

Part  of  the  background  requirement  is 
also  to  know  the  different  terms  of  each 
faith,  and  their  proper  use.  Catholics  don’t 
“hold”  mass,  for  instance,  they  “celebrate” 
it,  while  the  Jewish  faith  is  divided  into 
“branches”  or  “denominations”  of  orthodox, 
conservative,  and  reformed,  not  “sects.” 

Jim  Bowman,  a  former  Jesuit  priest  and 
10-year  religion  reporter  for  the  now- 
defunct  Chicago  Daily  News,  says  you  often 
have  to  hold  a  reader’s  hand.  “People  don’t 
normally  understand  the  religion  language,” 
he  says.  “There  is  a  translation  process.” 

Unlike  stories  about  public  agencies, 
some  statistics  and  specific  information 


“A  reporter 
needs  to  know 
that  he  cannot 
reflect  his  own 
background.  ” 

—  John  Dart 

Author,  “Deities 
and  Deadlines” 


about  different  faiths  and  congregations  is 
hard  to  come  by,  religion  reporters  say. 
Most  churches  are  not  required  to  file  finan¬ 
cial  disclosure  statements  and  Freedom  of 
Information  Act  requests  get  little  attention. 

“It  gets  squishy  in  terms  of  getting  hard 
data,  too,”  says  Dart,  who  says  the  U.S. 
Census  stopped  recording  individual  reli¬ 
gious  persuasions  years  ago.  “No  one  truly 
knows  things  like  how  many  Buddhists 
there  are  in  Southern  California;  it  is  all 
guesstimates  and  reporters  need  to  remem¬ 
ber  that.” 

- ,  Bell  pointed  out  that 

good  religion  reporters  also 
know  the  religious  make-up 
of  their  readership  and  tai¬ 
lor  coverage  to  it.  “It’s  a 
hell  of  a  Juggling  act,”  Bell 
says.  “The  biggest  problem 
is  balancing  coverage,  but 
you  have  to  do  it.” 

Longtime  beat  writers 
also  warn  rookies  to  be 
skeptical  of  all  church  hier- 
J  archies  as  they  would  any 
other  people  in  power  but 
also  treat  coverage  with  more  sensitivity 
than  other  traditional  beats. 

Other  tips  for  those  on  the  faith  beat: 

•  remember  and  know  specifics  of  all 
holidays  and  tailor  coverage  of  each  to 
your  readership. 

•  be  fair  with  the  unusual  or  “religious 
nut”  phone  calls.  While  religion  reporters 
often  get  the  most  bizarre  tips  of  any  beat, 
ranging  from  those  claiming  to  be  Jesus  to 
others  predicting  the  end  of  the  world,  not 
every  would-be  source  with  an  unusual 
angle  is  a  fake. 

•  resist  the  temptation  to  label  all  story 
subjects  as  connected  with  specific  religions 
unless  they  indicate  that  such  a  title  is  proper. 

And,  finally.  Dart  says  religion  reporters 
must  be  ready  to  take  the  jokes  from  fellow 
reporters  who  often  address  them  as  “Rev.” 
or  “Your  Eminence.”  “Most  of  your  kidding 
colleagues  tire  of  the  lines  after  a  while,” 
Dart  says.  “Unless,  of  course,  you  start 
wearing  a  white,  cleric  collar  and  black  shirt 
to  work  or  begin  addressing  top-level  edi¬ 
tors  with  ‘Verily,  I  say  unto  you  ....’”  HI 

Shoptalk  At  30,  Page  62 
Tim  McGuire,  of  the  Star  Tribune, 
and  other  editors  share  their  faith. 


www.mediainfo.com 


EDITOR  a  PUBLISHER  /  MAY  15.  1999 


31 


Freedom  Forum 
nationwide 
reli^n  survey 
of  Americans 
found  that: 

90%  believe  in  God 
or  a  higher 
power. 

80%  pray  regularly. 

70%  identify  with  a 
religious  group. 


Continued  from  page  29 

Van  Dyke  says.  “Mainline  churches  are 
increasing  their  memberships  and  many 
non-denominational  churches  have  been 
created.” 

Gayle  White,  a  10-year  religion  writer 
at  The  Atlanta  Journal-Constitution,  which 
expanded  its  Saturday  religion  coverage 
from  a  one-page  report  to  an  eight-page 
section  two  years  ago  and  added  two  reli¬ 
gion  writers 
and  an  edi¬ 
tor,  agrees. 

“There  is 
no  story 
that  doesn’t 
have  a  reli¬ 
gious  an¬ 
gle,”  White 
says.  “Look 
at  disasters, 
wars,  med¬ 
ical  ethics, 
and  tech¬ 
nology.  There  is  also  a  lot  of  religion  in 
politics  these  days.” 

A  quick  glance  at  that  newspaper’s  April 
25  edition  offers  a  broad  selection  of  reli¬ 
gion-based  stories,  with  articles  ranging 
from  a  profile  of  novelist  Jan  Karon,  whose 
hero  is  an  Episcopal  priest,  to  a  40-inch 
story  about  a  Methodist  church  consider¬ 
ing  a  split  into  two  congregations,  to  local 
religious  reaction  to  the  Colorado  high 
school  shooting. 

The  Atlanta  paper  also  is  running  a  year¬ 
long  series  that  began  in  late  1998  focusing 
on  worldwide  Christianity  at  the 
Millennium,  White  says.  The  project  began 
by  looking  at  Christmas  in  Jerusalem, 
Easter  in  Rome,  and  overall  Protestant  life 
in  Germany,  with  future  stories  planned  on 
Christianity  in  the  United  States  and  a  final 
installment  focused  on  Europe,  Asia,  and 
Central  America. 

“I  spent  13  days  in  Europe  with  a  staff 
photographer  just  for  this  assignment,” 
White  says.  “The  fact  that  the  paper  was 

willing  to  put  these _ 

kinds  of  resources  into 
it  tells  me  that  they 
consider  it  an  impor¬ 
tant  subject.” 

A  similar  project 
occurred  at  the  The 
Oregonian  in  Portland 
where  religion  writer 
Mark  O’Keefe  was 
given  10  months  in 
1998  to  work  on  a  five-part  series  on  reli¬ 
gious  persecution  in  other  countries.  The 
series,  “Christians  under  Siege,”  ran  last 


Religion  reporting  resources 


ACADEMIA 

•  Knight  Center 
for  Specialized  Jou¬ 
rnalism,  University  of 
Maryland,  301-405- 
2411. 

•  Center  for  Religion  and  News  Media, 

Evanston,  III.,  847-866-3960. 

•  Center  for  the  Study  of  Religion  in 
Public  Life,  Trinity  College,  Hartford,  Conn., 
860-297-2353. 

•  ProfNet  -  Guide  to  religion  academic 
leaders,  1-800-PROFNET. 

BOOKS 

•  “The  Bible,”  various  versions  exist  of 
the  Old  and  New  Testaments,  but  the  most 
popular  are;  “The  HarperCollins  Study  Bible" 

and  “The  Catholic 
Study  Bible.”  Be  care¬ 
ful,  biblical  interpre¬ 
tations  vary. 

•  “Deities  and 
Deadlines,”  John 
Dart,  First  Amendment  Center,  1998. 

•  “Reporting  News  About  Religion; 
An  Introduction  for  Journalists,”  Judith 
Buddenbaum,  Iowa  State  University  Press, 
1998. 

•  “Believers  and  Beliefs,”  Gayle 
White,  Berkeley  Books,  1997. 

•  “Concise  Dictionary  of  Reiigion,” 
Irving  Hexhorn,  InterVarsity  Press,  1993. 

•  “Dictionary  of  Pentecostal  and 
Charismatic  Movements,”  Stanley 
Burgess  and  Gary  McGee,  Zondervan,  1998. 

•  “Teaching  about  Isiam  and 
Muslims,”  Shabbir  Mansuri,  Council  on 
Islamic  Federation,  1999. 

•  “The  Encyclopedia  of  American 


Religion 

Newsuniters 

Association 

1994  150  members 
1999  240  members 

Soum:  Religion 
Newswrllers  Associalion 


October  and  took  O’Keefe  to 
Pakistan,  Burma,  Sudan,  Egypt, 
and  China. 

O’Keefe,  a  five-year  religion 
writer  who  won  two  national 
awards  for  the  series,  says  the  idea 
was  part  of  a  new  effort  to  expand 
religion  coverage  for  the  reader. 

“It  was  serious  journalism 
about  an  issue  that  is  much-dis¬ 
cussed  in  religious  circles,”  he  says.  “There 
has  been  a  lot  of  talk  about  this  issue  in  the 
past  but  with  little  first-hand  reporting.” 


Religions,”  J.  Gordon  Melton,  Gale 
Research,  1999. 

•  “World  Religions  in  America,” 

Jacob  Neusner,  Westminsler/John  Knox  Press, 
1994. 

HANDBOOKS  AND  DIRECTORIES 

•  “Yearbook  of  American  and 
Canadian  Churches,"  Eileen  Lindner, 
National  Council  of 
Churches,  212-870- 
2252. 

•  “Catholic 
Aimanac,”  Felician 
A.  Foy,  Our  Sunday 
Visitor  Books,  800-348-2440. 

•  “American  Jewish  Year  Book,” 
David  Singer,  American  Jewish  Committee, 
212-751-4000. 

•  “Nationai  Evangelical  Directory,” 

National  Association  of  Evangelicals,  630- 
665-0500. 

•  “Directory  of  Orthodox  Parishes 
and  Institutions  in  North  America,” 

Phillip  Tamoush,  800-747-9245. 

•  “Directory  of  African-American 
Religious  Bodies,”  Warden  Payne,  410- 
516-6947. 

EXPERTS  AND  SOURCES 

•  “The  Public  Religion  Project,” 

312-397-6400. 

•  “The  American  Academy 
of  Religion,”  404- 
727-7948. 

•  “Religious 
Research  Asso¬ 
ciation,”  409-880- 
8547. 

•  “U.S.  Catholic  Bishops,”  202-541- 
3200. 


Publishers  who  have  supported  spend¬ 
ing  more  for  religion  sections  and  staff  say 
the  demand  by  readers  is  the  key. 

“We  don’t  get  a  lot  of  advertising  for  it, 
but  it  draws  in  a  lot  of  readers,”  says 
Dominic  Welch,  publisher  of  The  Salt  Lake 
Tribune  in  Salt  Lake  City,  which  started  a 
four-page  religion  section  in  1997.  “Studies 
show  that  it  is  popular  with  readers.” 

Bruce  Bradley,  publisher  of  The 
Virginian-Pilot  in  Norfolk,  Va.,  cites  a 
growing  appetite  among  readers  for  broad, 
faith-based  stories.  “It  is  a  central  part  of 
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people’s  lives,”  he  says. 

But  getting  more  spiritual 
reporting  published  has  not 
always  been  easy,  according 
to  religion  beat  veterans. 

“I  would  get  play,  but  it 
would  go  up  and  down,”  says 
Jim  Bowman,  a  former  Jesuit 
priest  who  covered  religion 
for  the  former  Chicago  Daily  News  from 
1968  to  1978.  “If  there  was  societal 
change,  this  was  one  of  the  institutions 
where  it  would  show  up.” 

Bowman,  who  covered  events  ranging 
from  Jehovah’s  Witness  rallies  to  Billy 
Graham  speeches,  says  the  beat  saw  one  of 
its  heydays  in  the  late  1960s  and  early 
1970s  because  of  the  turmoil  surrounding 
social  issues  like  abortion,  women’s  rights, 
birth  control,  and  divorce  —  which  remain 
sensitive  in  religious  circles. 

“That  was  a  real  crest  of  the  time,  and 
then  there  was  a  slacking  after  the  late  70s 
because  the  turmoil  calmed  down,”  says 
Bowman.  “Things  quieted  down,  and  it 
wasn’t  that  easy  to  get  stories  or  play.” 

Today’s  religion  editors  and  writers  say 
they  have  realized  that  the  best  way  to 
cover  the  beat  is  not  to  set  the  usual  borders 
and  limits,  but  instead  ask  what  a  reader 
wants  and  needs. 

“One  of  the  problems  with  religion  cov¬ 
erage  has  been  that,  instead  of  covering 
religion,  we  have  been  covering  churches,” 
says  David  Lauter,  Los  Angeles  Times  spe¬ 
cialist  editor,  who  oversees  religion  along 
with  other  topics  such  as  education  and 
law.  “The  expansion  is  to  look  at  the  impact 
of  religion  on  people’s  lives  more  than  just 
institutional  news.” 

Since  Lauter  took  his  post  about  a  year 
ago,  he  says  the  Times  has  made  a  concert¬ 
ed  effort  to  find  the  religion  angle  in  more 
mainstream  stories.  Stories  that  have  made 
Page  One  under  Lauter  include  a  profile  of 
a  Bay  Area  Muslim  mystic  who  gained 
attention  for  speaking  out  against  Muslim 
teachings;  a  story  on  disagreements 
between  Episcopal  and  Anglican  ministries 
over  homosexuality  and  other  issues;  and  a 
story  on  the  differing  religious  views  of  the 
Millennium  and  its  possible  connection  to 
the  second  coming  of  Christ,  which  includ¬ 
ed  a  readers’  poll. 

“There  is  an  enormous  amount  of  stuff 
that  is  a  big  part  of  peoples’  lives  related  to 
religion,”  says  Lauter,  who  adds  that  other 
stories  have  ranged  from  the  right  to  pray 
on  the  job  to  kosher  food  recipes.  “As  Baby 
Boomers  age  and  society  changes,  there 
clearly  is  a  movement  toward  more  people 
interested  in  religion  in  a  broad  sense.” 

Not  all  expanded  religion  coverage  is 


greeted  with  high  praise, 
however.  When  The  Daily 
Independent  in  Ashland, 
Ky.,  started  a  monthly 
magazine-style  religion 
section  in  1995,  which 
topped  64  pages  at  one 
point,  editors  hoped  it 
would  give  readers  more  of 
what  they  wanted. 

But  when  the  section  went  beyond  the 
“mainstream  faith”  of  some  readers  with 
stories  on  a  local  lesbian  minister,  secrecy 
in  the  Free  Masons,  and  The  Promise 
Keepers,  reaction 
from  residents  in 
the  strong  Bible 
Belt  town  turned 
angry,  resulting  in 
some  preachers 
criticizing  the  paper 
from  the  pulpit  and 
advertisers  with¬ 
drawing  support. 

“We  tried  to 
make  it  not  like  a 
church  bulletin,  and 
we  covered  differ¬ 
ent  aspects,”  says 
managing  editor 
Mike  Reliford,  who 
killed  the  section 
last  year  because  of 
complaints,  as  well 
as  lost  ads  and 
downsizing.  “We 
went  the  gamut  and 
kind  of  cut  our  own 
throat.” 

Religion  writers 

also  warn  that  proper  coverage  requires  an 
investment  in  research  and  a  true  knowl¬ 
edge  of  all  faiths. 

“There  is  a  big  learning  curve  on  this 
job,  about 
nine  months 
to  a  year,” 
says  Steve 
Chambers, 
a  15-year 
news  veter¬ 
an  who  has 
covered 
religion  at 
The  Star- 
Ledger  in 
Newark,  N.J.,  for  three  years.  “That  can 
be  a  problem.” 

Chambers  adds  that  once  the  beat  is 
mastered  it  can  be  more  interesting  than 
many  others.  “I  was  dragged  into  this  beat 
kicking  and  screaming  because  I  didn’t 
know  how  good  it  was,”  he  says.  “It’s  been 


the  best  beat  I  ever  had.” 

Two  of  the  first  newspapers  to  jump  on 
the  rising  religion  bandwagon  were  in 
Texas,  where  the  Houston  Chronicle  and 
The  Dallas  Morning  News  have  been  rais¬ 
ing  the  religion  coverage  bar  for  years. 

At  the  Chronicle,  which  has  had  a 
stand-alone  religion  section  for  more  than 
20  years,  writer  Richard  Vara  says  the 
institutional  focus  is  still  important  but 
says  religion  stories  are  expanding  to 
include  everything  from  Web  sites  to  local 
religious  music. 

“The  attitude  has  changed  from  the  70s, 
when  newspapers 
had  a  hostile  atti¬ 
tude  toward  reli¬ 
gion,  to  one  where 
newsrooms  have  a 
more  supportive 
view,”  Vara  says. 
“We’re  looking  at 
ethics  and  business 
and  their  connec¬ 
tion  to  religion.” 

Vara  says  he  has 
expanded  reporting 
from  local  church 
stories  to  interna¬ 
tional  coverage 
with  recent  trips  to 
Mexico  City  for  the 
visit  of  Pope  John 
Paul  II  and 
England  for  a  con¬ 
ference  of  Angli¬ 
can  Bishops. 

In  Dallas,  the 
Morning  News  reli¬ 
gion  section  has  been  a 
six-to-eight  page  stand  alone  report  since 
1994,  according  to  editor  Diane  Connolly, 
who  says  her  staff  also  has  grown  in  the 
past  five  years  to  three  writers,  a  copy  edi¬ 
tor,  and  two  clerks. 

“We’ve  been  able  to  do  larger  stories  on 
trends  in  religion  and  what  is  shaping  peo¬ 
ple’s  values,”  says  Connolly.  “Instead  of 
just  doing  a  basic  story  on  Hindus,  we  can 
do  one  on  how  children  of  Hindus  are  liv¬ 
ing  in  this  country  and  other  elements  of 
their  lives.” 

One  of  the  Morning  News'  proudest 
accomplishments  was  a  1997  series  that 
focused  on  peacekeeping  in  other  coun¬ 
tries.  The  four-part,  front  page  series  exam¬ 
ined  such  religious-based  peace  efforts  in 
Ireland,  El  Salvador,  and  the  United  States, 
Connolly  says. 

“People  thank  us  for  bringing  the  reli¬ 
gious  undercurrent  up  in  other  stories,” 
Connolly  says.  “We’ve  been  able  to  take  it 
to  the  next  level.”  IH 


Relipon  News 
Service 

1994  200  subscribers 
1999  400  subscribers 

SoitfK:  Religion  News  Senice 


The  Ashland,  Ky.,  Daily  Independent 
dropped  its  religion  tab  after  some 
controversial  articles  caused 
complaints  and  advertiser  defections. 


Religion  editors 
assigned  fidl  time 
to  reli^n 
coverage 


1987 

1999 


55% 

77% 


Source:  Association  for 
Education  in  Journalism 
and  Mass  Communications 


www.mediainfo.com 


EDITOR  &  PUBLISHER  /  MAY  15.  1999 


33 


B&P 


medi 


lA  WEEKLY 


Finally,  a  club  for  us 

A  new  group  aims  to  represent  online  journalists 


by  David  Noack 

After  several  months  of  organizing 
and  planning,  the  Online  News 
Association  (ONA)  is  open  for 
business.  The  group’s  formation  was 
prompted  by  the  explosive  growth  of  the 
Net,  where  online  news  is  now  a  staple. 

Most  online  surveys  and  industry 
experts  agree  that  1998  was  the  year  the 
Web  became  a  full-fledged  news  source 
with  coverage  of  the 
bombing  of  Iraq,  the 
release  of  the 
Independent  Counsel’s 
report  on  the  Clinton- 
Lewinsky  affair,  and 
Clinton’s  videotaped 
grand  jury  testimony. 

So  it’s  fitting  that 
online  news  personnel 
now  get  their  own  pro¬ 
fessional  group. 

“I  think  we’re  probably  in  the  proverbial 
soft  launch  phase  now,”  says  Rich 
Jaroslovsky,  president  of  the  ONA  and 
managing  editor  of  The  Wall  Street  Journal 
Interactive  Edition.  Jaroslovsky  spearhead¬ 
ed  creating  the  cyber-news  association, 
located  on  the  Web  at  http://www.online 
newsassociation.org. 

The  group  initially  met  last  December 
in  Chicago  to  discuss  the  framework  of 
creating  such  an  organization  and  what 
kind  of  role  it  would  play.  When  the  group 
met  again  in  late  February,  it  created  com¬ 
mittees  to  examine  incorporation,  develop 
a  mission  statement,  establish  member¬ 
ship  criteria,  and  develop  a  fee  structure. 

A  three-tiered  membership  structure 
resulted:  professional,  academic,  and 
associate.  Professional  membership  is  for 
people  earning  a  living  in  the  field  of 
online  journalism;  academic  is  for  faculty 
and  students;  and  associate  membership  is 
for  people  who  don’t  fall  into  the  other 
categories.  The  basic  membership  fee  is 
$50  annually  for  an  individual,  with  spe¬ 
cial  offers  for  signing  up  for  more  than  a 
year,  as  well  as  for  institutional  members. 

A  popular  question  going  around  is 
whether  cyber-gossip  Matt  Drudge  can 
join  the  group.  Jaroslovsky  is  diplomatic 


when  answering.  “It’s  probably  unlikely 
that  a  Matt  Drudge  would  want  to  join  a 
group  like  this,”  he  says. 

“He  would  probably  regard  us  as  hope¬ 
lessly  stuffy  and  old  media.  But  if  he 
wanted  to  join,  we  would  let  him  join,  and 
as  I've  said  at  the  very  least  we  would 
have  a  provocative  speaker  at  the  next 
panel  discussion." 

Currently,  the  board  of  directors  con¬ 
sists  of;  Jaroslovsky,  president;  Janice 
Castro,  secretary,  who 
is  editor  of  Time.com; 
Jamie  Heller,  treasurer, 
executive  editor  of 
TheStreet.com;  Bruce 
Koon,  managing  editor 
of  Mercury  Center; 
and  M.J.  Bear,  director 
of  new  media  at 
National  Public  Radio. 

“Once  we’re  done 
with  the  legal  niceties, 
the  board  will  expand  to  a  15-person 
board,  and  there  will  be  ex  officio  mem¬ 
bers  from  the  associate  and  academic  cat¬ 
egories,”  Jaroslovsky  adds. 

Organizers  are  quick  to  point  out  that 
they  are  not  cyber-cops,  patrolling  online 
news  sites  to  see  who’s  doing  a  good  job 
or  not.  “We  are  not  trying  to  be  the  content 
cops  of  the  Internet,”  Jaroslovsky  says. 

“That  is  a  game  that  you  can’t  win,  and 
moreover,  it’s  contrary  to  what  the  Net  is 
all  about.  But  we  do  feel  strongly  that  the 
Net  can  and  should  be  a  vehicle  of  high 
quality,  professional  journalism. 

“What  we  are  about  is  making  it  as 
good  as  it  can  be  and  trying  to  encourage 
people  to  have  the  highest  possible  stan¬ 
dards  and  highest  possible  degree  of  pro¬ 
fessionalism.  That’s  what  we’re  about, 
much  more  than  trying  to  decide  this  is 
journalism  and  this  isn’t;  this  is  news  and 
this  isn’t.  That’s  a  real  tough  role  to  play 
on  the  Net,  and  I  don’t  think  any  of  us 
have  a  real  appetite  for  trying  to  play  it.” 

Koon  of  Mercury  Center,  the  umbrella 
site  for  San  Jose  Mercury  News,  says  he 
hopes  the  ONA  becomes  a  place  where 
traditional  journalists  who  have  migrated 
to  the  Web  and  new  online  reporters  can 
discuss  issues  and  provide  guidance. 


“It’s  probably  unlikely 
that  a  Matt  Drudge 
would  want  to  join  a 
group  like  this,”  says 
president  Jaroslovsky. 


“I  don’t  know  if  we’re  in  a  position  to 
settle  disputes,  but  having  a  journalism 
organization  that  focuses  strictly  on  this 
new  medium  will  allow  for  good  discus¬ 
sion,”  says  Koon,  who  adds  that  the  group 
hopes  to  lead  by  example  and  agreed- 
upon  guidelines. 

He  says  the  organization  is  needed 
since  there  are  many  news  and  informa¬ 
tion  Web  sites  that  don’t  necessarily  have 
a  journalism  background. 

“There  are  many  new  players  coming 
aboard  who  don’t  necessarily  have  journal¬ 
ism  backgrounds.  There  are  also  new  issues 
such  as  who  is  a  journalist  in  a  medium 
where  anyone  can  self-publish?  The  issue 
of  information  tied-in  to  e-commerce  and 
advertising:  Those  issues  existed  in  maga¬ 
zines  and  television,  and  online  has  blurred 
the  lines  even  more,”  Koon  says. 

Time’s  Castro  says  the  ONA  is  con¬ 
cerned  about  promoting  quality  online 
journalism.  “We  are  primarily  an  educa¬ 
tional  organization,”  she  says. 

“We  are  not  a  lobbying  organization. 
There  are  plenty  of  those  for  the  Internet 
of  all  varieties.  We  are  a  group  of  profes¬ 
sional  journalists  who  are  interested  in 
promoting  quality  and  news  on  the  Net.” 

Still  she  says  the  group  will  tackle  issues 
affecting  all  online  news  organizations. 
One  issue  that  plagues  the  online  medium 
is  the  difficulty  in  getting  press  credentials. 

As  an  example,  Castro  cited  last  year’s 
World  Cup  soccer  match.  She  says  that 
out  of  nearly  4,000  news  organizations 
issued  press  credentials  to  cover  the  sport¬ 
ing  event,  there  were  no  credentials  for 
online  news  reporters. 

“Not  one  to  an  electronic  news  organiza¬ 
tion  and  they  were  heavily  lobbied  by  many 
people,  including  us  early  on,  because  we 
did  develop  a  World  Cup  site,”  Castro  says. 

“We  really  didn’t  have  too  much  of  a 
problem  because  we  were  working  closely 
with  Time's  correspondents  and  writers,  and 
we  had  a  Web  operation  that  we  set  up  in 
Time's  London  bureau,  but  we  just  had  to 
coordinate  the  sharing  of  credentials  with 
the  print  side.  But  if  we  didn’t  have  Time 
magazine  as  a  parent  news  organization,  we 
would  have  had  no  chance  to  get  any  kind 
of  credentials  to  cover  the  World  Cup.”  H 
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DIGITAL  HOW-TO 


J  I 


Graves  aren’t 
always  ghoulish 

Digging  up  info  on  burial  sites  around  the  world 


Claim  to  Fame  link  produces  a  large  list  of 
categories,  including  actors,  actresses,  ani¬ 
mals,  artists,  authors  and  writers,  business 
magnates,  criminals  and  eccentrics,  educa¬ 
tors,  entertainers,  explorers  and  adventur¬ 
ers,  legal  figures  and  justices,  memorial 
sites,  military  figures,  miscellaneous, 
musicians  and  composers.  Native 
Americans,  philanthropists,  politicians, 
relatives  of  notables,  scientists  and  inven¬ 
tors,  social  reformers,  sports  figures,  suf- 


by  Charles  Bowen 

Graves  make  good  copy. 

We’ve  all  run  the  stories 
about  vigils  at  the  final 
resting  spots  of  celebrities  from 
Elvis  and  James  E>ean  to  Frank 
Sinatra  and  Rudolph  Valentino. 

No  wonder  some  of  your  readers 
already  have  become  cemetery 
tourists,  building  into  their  summer 
vacations  a  few  side  trips  to  famous 
gravesides.  Such  interest  is  a  signal 
that  maybe  your  readers  want  more 
from  the  undertaker  beat. 

A  unique,  popular  Internet 
database  that  keeps  tabs  on  more 
than  2,500  noteworthy  graves  can  The  Rnd  A  Grave  Web  site  includes  a  photograph  of  news- 
be  used  for  a  variety  of  stories,  paper  magnate  William  Randolph  Hearst’s  tomb,  located  in 


fragists,  and  U.S.  presidents  and 
vice  presidents. 

A  fun,  curious  option  from  the 
introductory  screen  is  “Post¬ 
humous  Reunions,”  which  pro¬ 
vides  information  on  the  final 
resting  spots  of  various  notables 
whose  names  are  linked  because 
of  television  shows  (the  casts  of 
“Bonanza,”  “I  Love  Lucy,” 
“Gilligan’s  Island”),  movies 
(“Rebel  Without  a  Cause,”  “The 
Wizard  of  Oz”),  historical  events 
(Constitution  signers.  Titanic 
passengers.  Challenger  accident) 
and  crimes  (St.  Valentine’s  Day 
Massacre,  Bonnie  and  Clyde,  the 
James  Gang).  Click  on  a  link  to 
see  a  list  of  names  and  grave 
locations. 


For  instance;  the  Cypress  Lawn  Cemetery,  Colma,  Calif.  Other  considerations  for  using 

•  Looking  for  an  unusual  Sunday  this  site  in  your  reporting: 

piece?  Have  a  little  funeral  fun  by  feeding  I  Search  button  to  see  a  list  of  relevant  ;  ^  The  site  is  managed  by  Jim  Tipton,  a 

readers’  curiosity  with  a  feature  about  !  entries.  Alternatively,  you  also  can  link  on  i  I  Salt  Lake  City  man  who  says  he 

notables  buried  within  a  200-mile  radius  I  a  letter  of  the  alphabet  on  this  screen  to  finds  cemeteries  to  be  “parks  for  intro- 

of  you.  I  see  a  list  of  notables  whose  last  names  verts  ...  a  nice  place  you  can  go  and  not 

•  Writing  a  story  about  a  local  event  that  I  begin  with  that  letter.  worry  about  someone  trying  to  start  a 

brought  historic  personages  to  your  com-  j  Most  entries  on  the  list  have  at  least  a  volleyball  game.”  For  more  about  him. 

munity?  A  sidebar  on  where  the  principals  i  name,  an  occupation,  and  the  name  and  click  on  the  “Jim  Tipton”  link  on  the 

now  rest  can  even  include  driving  direc-  j  location  of  cemetery  where  the  person  is  introductory  page. 

tions  to  the  grave  sites.  buried.  Some  entries  have  additional  ^  Click  on  Links  and  Accolades  on  the 

•  Need  a  fresh  angle  for  a  travel  story?  j  information,  such  as  the  dates  of  the  per-  i  4b  main  page  to  reach  the  site’s  connec- 

You  can  search  by  locations  to  find  !  son’s  birth  and  death,  cause  of  death,  and  '  tions  to  other  sites  from  cemeteries,  death 

celebrity  graves  in  specific  U.S.  states  and  j  sometimes  even  a  sentence  or  two  of  biog-  notices,  funeral  homes,  and  related  top- 

in  other  countries.  j  raphy  or  special  circumstances  related  to  ics.  Also  from  here  are  links  to  newspaper 

•  Working  on  stories  about  entertainment,  j  the  burial  site.  stories  that  have  been  written  about 

sports,  politics,  or  crime?  This  Internet  j  In  the  list,  many  of  the  names  are  Tipton  and  his  site. 

resource  also  can  be  searched  by  occupa-  j  hyperlinked.  Click  on  the  link  to  see  a  O  Finally,  for  more  about  celebrity 

tion  or  profession  to  find  the  graves  of  |  picture  of  the  celebrity’s  tombstone  i  O grave  sites  and  funerals,  click  on  the 

famous  writers,  actors,  athletes,  and  even  j  and/or  the  grave.  Also  on  this  resulting  introductory  page’s  Bibliography  link,  for 

noteworthy  journalists.  |  display  are  links  to  a  map  of  the  cemetery  an  eclectic  list  of  books  and  articles,  and 

To  get  started  with  your  digging,  visit  location.  see  the  Contributors  link  for  information 

the  Find  a  Grave  site  (www.finda  On  the  site’s  introductory  page  is  the  about  others,  besides  Tipton,  who  con- 
grave.com)  where  the  introductory  page  Find  a  Location  link.  Click  on  this  link  to  tribute  information  to  the  Web  site. 

provides  assorted  search  options.  The  reach  a  hypertext  list  of  U.S.  states  and  - 

Name  option  produces  a  form  in  which  |  other  countries.  You  can  then  click  on  a  Bowen  (charlesbowen@compu 
you  can  enter  either  a  last  name  or  a  full  region  to  see  a  list  of  all  celebrity  graves  serve.com)  is  a  West  Virginia  journalist 
name  (or  even  a  first  name  only).  j  recorded  for  that  area.  and  host  of  the  daily  Internet  News 

After  you’ve  entered  data,  click  on  the  I  The  introductory  page’s  Search  by  radio  at  http://www.netnewstoday.com. 
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If  at  first  you  don’t  succeed... 

Intern  hopefuls  deal  with  rejection  as  papers  try  to  carefully  cultivate  talent 


by  Joe  Grimm 

Jeneil  Johnson  can  handle  rejection. 
Good  thing.  More  than  50  newspa¬ 
pers  rejected  her  applications  for  a 
summer  internship.  They  told  her,  “I’m 


sorry,”  “Unfortunately  ...,”  “I  regret  ...,” 
and  “We  regret  ...” 

But  Johnson  is  grateful  to  them. 

Another  50  newspapers  never  bothered 
to  get  back  to  her.  Those  are  the  ones  that 
really  bug  her.  “The  places  that  didn’t 
respond  wanted  so  many  things  of  you  in 
the  application,”  says  Johnson,  who  has 
one  year  remaining  at  Wayne  State 
University  in  Detroit.  “At  least  they  can 
send  you  something  saying  they  aren’t 
interested  as  a  matter  of  common  cour¬ 
tesy.  It’s  kind  of  rude.” 

In  exchange  for  postage  and  paper, 
Johnson  wrote  a  10-part  series  for  the 


JobsPage  newspaper  careers  Web  site,  and 
then  shared  the  fruits  of  her  labor:  a  stack 
of  rejection  letters  as  thick  as  a  weekday 
paper.  She  applied  to  more  than  a  hundred 
newspapers.  Fewer  than  half  even  both¬ 
ered  to  write  back. 

Of  50  rejections,  eight  were  of  the  to- 
whom-it-may-concem  variety,  four  had 
Johnson’s  name  wrong,  one  addressed  her 
as  “Mr.,”  and  one  was  cordially  addressed, 
“Dear  Andrew.” 

Bad?  You  bet.  But  none  of  those  both¬ 
ered  her  as  much  as  the  newspaper  that 
rejected  her  by  postcard.  “I  wrote  them  a 
letter,”  she  says.  “I  think  they  should 
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reject  me  with  a  letter.  j  and,  based  on  the  small  number  of  tele- 

For  some  students,  getting  dumped  by  j  phone  calls  she  received,  she  thinks  the 
postcard  is  more  than  just  an  ego  issue,  j  system  worked. 

John  Kupetz,  placement  director  at  i  Among  his  duties  as  an  assistant  city 


Northwestern  University’s 
Medill  School  of  Journal¬ 
ism,  says,  “the  problem 
with  the  postcard  is  that  a 
lot  of  students  live  in  hous¬ 
ing  complexes.  The  mail 
sits  in  a  pile  and  they  feel 
that  everyone  in  the  com¬ 
plex  knows  that  some¬ 
where  out  there,  there’s 
somebody  who  thinks 
they’re  incompetent.” 

Johnson’s  postcard  came 
from  The  Oregonian  in 
Portland,  where  Kay 
Balmer,  recruitment  editor, 
says  “in  the  past,  what 
we’ve  done  when  we 
received  their  applications 
was  to  say,  ‘if  you  are  a 
finalist  we  will  contact 
you.’  People  would  call 
and  say,  ‘I  haven’t  heard 
from  you.  Should  I  keep  on 
waiting?’  We  get  about  500 
applications,  and  I  wanted 
to  let  people  know  as 


“At  least  they 
can  send  you 
something 
saying  they  aren’t 
interested. ...  it’s 
kind  of  rude. 

—  Jeneil  Johnson 


editor  at  The  Columbus 
(Ohio)  Dispatch,  Tom 
Sheehan  coordinates  intern¬ 
ship  applications.  He  does 
not  respond  to  everyone. 
“If  it’s  anyone  we  inter¬ 
viewed,”  he  says,  “we 
respond,  but  if  it’s  Just 
someone  blitzing  papers, 
we  don’t.  If  they  get  back 
in  touch  with  me  and  show 
an  interest,  then  I’ll  be 
glad  to  get  with  them.” 

The  Dispatch  takes  half 
a  dozen  interns,  interviews 
on  college  campuses  and 
gets  more  than  100  applica¬ 
tions  —  most  of  them  unso¬ 
licited.  “It  gets  to  be  such  a 
large  stack  of  stuff,”  he 
says,  “that  I  have  to  break  it 
up.  I  have  to  pile  it  up  in  a 
box  under  my  desk.” 

Kupetz,  like  Johnson, 
says  students  feel  that 
rejection  letters  —  even  a 
terse  form  letter  —  is  better 


quickly  as  I  could  and  not  leave  them  j  than  no  word  at  all. 

hanging.  Not  sending  a  letter  is  rude,  and  I  Leslie  Ansley,  senior  editor/administra- 


I  wanted  to  get  back  to  people  as  quickly  tion  at  the  Akron  (Ohio)  Beacon  Journal, 
as  possible.  Both  from  an  efficiency  opened  her  rejection  letter  with,  “Let  me 


begin  by  apologizing  for  this  form  letter.” 
With  more  than  2(X)  applications,  she 
says,  a  form  letter,  “is  necessary  because 
everyone  deserves  a  response  of  some 
sort.  This  very  often  is  the  first  contact 
that  students  have  with  a  newspaper  pro¬ 
fessional.  It’s  easy,  it’s  honest,  it’s  the 
right  thing  to  do.” 

Written  well,  a  rejection  letter  can 
encourage  an  applicant,  even  as  it  says  no. 

Internship-seekers,  after  all,  are  not 
dreamers.  Johnson  says,  “In  this  profes¬ 
sion,  you  expect  papers,  especially  the  big 
ones,  to  get  a  quantity  of  candidates.  So 
it’s  no  surprise  that  some  of  them  are  more 
qualified  than  you.” 

The  letters  confirm  that  competition: 
“We  were  pleased  to  receive  more  than  70 
applications  from  highly  talented  appli¬ 
cants  this  year.” 

“With  more  than  100  applicants  from 
campuses  across  the  country  ...” 

We  “received  over  125  applications  for 
newsroom  internships.” 

“We  received  about  200  applications 
from  across  the  country  and  even  a  couple 
of  foreign  countries.” 

“We  selected  three  interns  —  one 
reporting,  one  design,  and  one  photogra¬ 
phy  —  from  among  250  applicants.” 

“Our  city  desk  positions  were  cut  to 
one,  and  we  received  more  than  300 
applications.” 

“Once  again  this  year  we  received  more 
than  400  applications  for  10  openings.” 


standpoint  and  hoping  to  get  them  a  time¬ 
ly  and  polite  response,  we  decided  to  send 
postcards.” 

Kathy  Pellegrino,  recruitment  editor  at 
the  Sun-Sentinel  in  Fort  Lauderdale,  Fla., 
also  put  her  effort  into  timeliness.  She  did 
not  send  out  rejection  letters. 

Instead,  she  mailed  confirmation  let¬ 
ters.  They  told  applicants  that  their  mate¬ 
rial  had  arrived,  that  they  were  under 
consideration  and  that  “If  you  are  chosen 
for  one  of  our  10- week  summer  intern 
positions,  I  will  contact  you  in  December 
or  January.”  No  follow-up  means  no 
internship.  The  letter  also  told  applicants 
about  the  Sun-SentineTs  qualifications, 
other  avenues  to  pursue,  and  offered 
encouragement. 

Pellegrino  says,  “What  they  really 
want  to  know  is,  ‘am  I  at  least  going  to 
have  a  fair  shot  at  being  considered?’  It’s 
more  important  to  know  that  we  have  the 
application  and  that  they’re  going  to  get 
consideration.” 

With  300  to  400  applications,  Pellegrino 
says,  it’s  Just  not  possible  to  write  twice 


COLUMBIA  UNIVERSITY  GRADUATE  SCHOOL  OF  JOURNALISM 
is  again  seeking  appiications  for  the 

JOHN  J.  McCLOY  FELLOWSHIPS 

sponsored  by 

The  American  Council  on  Germany 

The  fellowships  provide  for  travel  and  study  in  Germany  with  expenses  paid.  Applicants 
must  have  at  least  five  years  of  working  experience  as  a  journalist,  and  be  able  to 
devote  four  consecutive  weeks  to  travel  in  Germany  within  12-18  months  of  the  award. 
Applicants  should  send  a  written  proposal  of  a  project  that  may  treat  German  domestic 
or  international  matters  relating  to  historical  or  current  questions  or  anticipated 
developments.  Fluency  in  German  is  not  a  requirement.  Also  include  a  resume  with 
your  application.  Send  to: 

Robert  Petretti 

Graduate  School  Of  Journalism,  Room  201 

Columbia  University 

2950  Broadway,  Now  York,  NY  10027 
E-mail:  rep2@columbia.edu 

Deadline  is  June  15, 1999 
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WORKPLACE 


CRUITMENT 


Rejections: 
bad,  better,  best 

BAD 

•  No  response  makes  your 
newspaper  and  the  industry  seem  j 
callous.  It  drives  people  away.  i 

•  Postcard  rejections  are  cold  | 
and  can  embarrass  the  applicant.  I 

BETTER  I 

•  Terse,  dear-applicant  form  j 

letters  get  the  job  done  in  a 
timely  way.  Applicants  know  | 
where  they  stand.  | 

BEST  I 

•  A  personalized,  encouraging  I 
rejection  signed  by  an  actual  I 
human  being  will  make  appli-  | 
cants  remember  your  paper  and  ! 
talk  about  it  —  for  good  reasons. 
Any  letter  that  will  go  to  dozens 
or  hundreds  of  people  interested 

in  your  paper  is  an  opportunity  to 
impress,  or  depress. 

The  highest  body  count:  “We  annually  j 
have  over  500  applications.” 

A  few  newspapers  made  it  clear  they  I 
are  very  popular  without  citing  stats:  “We 
receive  an  enormous  volume  of  applica¬ 
tions,”  and  “You  were  one  of  a  very  large  , 
number  of  highly  qualified  applicants.”  ' 
It’s  not  that  newspapers  don’t  care.  * 
Newspaper  rejection  ietters  variously 
describe  the  selection  process  or  the  field  ! 
as  keen,  tough,  strong,  stiff,  rigorous,  | 
daunting,  overwhelming,  competitive,  or,  j 
in  one  case,  “particularly  competitive.”  i 
But  the  same  adjectives  that  character-  i 


ize  hiring  can  cover  hunting. 

At  one  point  during  her  search, 
Johnson  wrote,  “I  have  received  four 
rejections  in  two  days.  The  newspaper 
business  has  a  way  of  keeping  you  hum¬ 
ble.  No  matter  how  much  more  experi¬ 
ence  you  may  have  over  the  next  guy, 
there  is  always  someone  more  experi¬ 
enced  than  you  are.  “ 

One  of  the  nicest  ways  to  let  someone 
down  comes  from  David  B.  Offer,  editor  at 
The  Newport  (R.I.)  Daily  News,  who 
wrote,  “One  of  my  most  difficult  tasks 
each  year  is  informing  bright,  talented  stu¬ 
dents  that  I  am  unable  to  offer  them  intern¬ 
ships.”  Carolyn  Bower,  director  of  staff 
development  at  the  Tampa  Tribune  wrote: 
“I  hate  it  when  I  have 
to  write  promising, 
young  journalists  that 
we  have  no  openings.” 

Several  newspapers 
package  encouragement 
along  with  apologies. 

Jim  Laughrun,  assistant 
managing  editor  for 
news  at  the  Winston- 
Salem  (N.C.)  Journal 
wrote.  “Although  you 
were  not  one  of  the 
interns  selected,  we 
enjoyed  looking  over 
your  materials  and 
those  of  the  other  appli¬ 
cants.  It  reinforced  our 
belief  that  there  is  a 
wealth  of  talent  out  there  among  college 
students  today.” 

Another  paper  tried  the  same  approach 
but  seemed  to  address  applicants  en 
masse,  rather  than  individually:  “Reading 
your  letters  and  clips  has  been  gratifying. 
Your  enthusiasm  for  our  craft  and  your 


“You  have  to  be  honest 
with  these  students, 
but  you  also  have  to 
stroke  and  encourage 
them. ...  These  are 
the  people  who  have 
to  take  our  places.” 

—  Merv  Aubespin 
The  CouniBt-JouRNAL 


PRODUCTION  MAINTENANCE  MANAGER 

Utilize  your  background  in  equipment  repair  and  maintenance  to  support  the  production  of 
the  Northwest's  Best  Newspaper.  Coordinating  with  other  support  staff,  you  will  lead  and 
develop  machinists  and  electricians  in  their  daily  tasks,  with  strong  emphasis  on  reliability- 
based  maintenance  techniques.  Your  mission  will  be  to  lead  the  maintenance  and  repair  of 
complex,  high  volume  automated  newspaper  printing  presses  and  their  associated  support 
facilities,  to  provide  reliable  24/7  operational  capability. 

Your  background  should  include  a  combination  of  eight  plus  years  of  education  and 
equipment  maintenance  experience  with  3  plus  years  in  supervision.  A  closely  related  four 
year  degree  and  newspaper  maintenance  experience  is  preferred.  This  is  a  regular  full  time 
position  with  a  salary  range  of  $51  -68K/year,  DOE.  Send  your  r^surn^  to: 


P.O.  Box  70,  Seattle,  WA  98111 
Attn:  Job  HR-096/JK 


or  Fax  to  (206)  515-5560 


Equal  Opportunity  Employer 


already  bulging  portfolios  have  con¬ 
vinced  me  that  the  future  of  the  profes¬ 
sion  is  secure.” 

Several  newspapers  encourage 
applicants  to  keep  looking,  to  stick 
with  journalism,  and  to  try  again  the 
next  year.  David  W.  Elliott,  personnel 
director  at  The  Herald-Mail  Company 
in  Hagerstown,  Md,  wrote,  “if  you’re 
ever  in  Hagerstown  and  wish  to  stop 
in,  please  do  so.  We  always  enjoy 

meeting  new  folks  and  building  a 

relationship  that  may  lead  to  employ¬ 
ment  down  the 
road.”  Naturally,  his 
letter  was  addressed 
to  Johnson  by  name 
—  and  had  it 
spelled  right. 

Merv  Aubespin, 
intern  administrator  at 
The  Courier-Journal 
in  Louisville,  Ky., 
turned  a  rejection  into 
a  recruiting  pitch.  His 
letter  says,  “We  greatly 
appreciate  the  thought 
and  effort  you  gave  to 
preparing  an  applica¬ 
tion  for  our  program, 
and  we  hope  that  if 
your  interest  in  this 
newspaper  continues,  you  will  apply  again 
next  year.  We  have  had  several  interns  who 
were  not  successful  the  first  time  they 
applied  but  who  were  selected  in  a  subse¬ 
quent  year.” 

Aubespin  says,  “You  have  to  be  hon¬ 
est  with  these  students,  but  you  also 
have  to  stroke  and  encourage  them  to 
keep  on  trying.  These  are  the  people 
who  have  to  take  our  places.  We  are 
constantly  telling  people  to  be  persistent 
—  it  gets  the  job  done  —  so  we  have  to 
ask  them  to  keep  on  trying.” 

And  what  of  Johnson?  What  did  she 
do  with  50  turn-downs?  She  trashed 
them.  She  won’t  need  them  this  summer 
because  one  of  the  papers  she  applied  to, 
the  daily  News-Herald  in  Port  Clinton, 
Ohio,  has  asked  her  to  intern  there. 
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Joe  Grimm  is  recruiting  and  devel¬ 
opment  editor  at  The  Detroit  Free 
Press  and  runs  the  JobsPage,  a 
newspaper  career  Web  site  at 
www.freep.com/jobspage.  ■§ 
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Landon  recruits  in 
new  Marketplace 

Landon  Media  Group,  one  of  the 
nation’s  largest  newspaper  representatives 
with  more  than  950  daily  newspaper 
clients,  has  launched  a  new  recruitment 
marketing  and  sales  division,  officials 
announced  last  week. 

The  new  division.  Recruitment 
Marketplace,  will  be  based  in  New  York 
City  and  offer  sales  from  five  locations; 
Chicago,  Dallas,  Los  Angeles,  San 
Francisco,  and  New  York. 

The  division  also  will  provide  monthly 
direct  market  publications  to  more  than 
650  agencies  and  human  resource  profes¬ 
sionals,  as  well  as  consulting  for  rate 
strategies  and  media  kit  development, 
company  officials  say. 

Debbie  Stremmel,  former  national 
recruitment  manager  for  Greater  Phila¬ 
delphia  Newspapers,  will  head  the  new 
division.  She’ll  have  the  title  of  director  of 
sales  and  marketing. 

“Debbie’s  experience  and  under¬ 
standing  of  this  category  made  her  the 
clear  choice  for  this  spot,”  says  Owen 
Landing  Jr.,  Landon  Media  Group  chief 
executive  officer.  “Stremmel’s  role  in 
Recruitment  Marketplace  is  yet  another 
addition  to  our  plan  to  reshape  our  com¬ 
pany  to  serve  the  interests  of  newspa¬ 
pers  through  our  Category  Specialist 
Program.”  —  Joe  Strupp 

Seminar  to  focus 
on  readership 

The  American  Press  Institute  (API)  has 
launched  a  pair  of  training  initiatives 
aimed  at  helping  the  industry’s  new  focus 
on  readership. 

The  new  efforts  include  a  residential 
seminar  focused  on  partnerships  between 
newsrooms  and  circulation,  while  the  other 
involves  training  through  the  Internet. 

The  residential  seminar,  which  will  be 
offered  for  the  first  time  in  2000,  will  be 
called  Partnership  for  Readership: 
Leveraging  Circulation/Editorial  Alliances. 
It  will  involve  two  representatives  from 
each  participating  newspaper  —  one  editor 
and  one  circulation  executive. 

The  Internet-based,  readership-develop¬ 
ment  program  is  being  created  by  API’s 
Extended  Learning  Center  and  will  be 
delivered  to  newspaper  employees  through 
their  own  computers. 


Information  on  both  can  be  found  by 
calling  703-620-3611.  —  Joe  Strupp 

Scripps  awards 
fellowships 

!  The  Scripps  Howard  Foundation  has 
I  awarded  a  three-year  grant  of  $687,228  to 
the  Center  for  Environmental  Journalism 
I  at  the  University  of  Colorado,  Boulder,  to 
!  continue  the  Ted  Scripps  Fellowships  in 
I  Environmental  Journalism, 
j  The  fellowships,  which  moved  to 
I  Colorado  in  1996  after  a  national  compe¬ 
tition,  are  designed  to  give  journalists 
with  at  least  five  years  experience  an 
opportunity  to  deepen  their  understand- 
'  ing  of  environmental  science,  policy,  law, 
I  and  journalism. 

i  “The  Scripps  Howard  Foundation 
i  deserves  a  lot  of  credit  for  recognizing  that 
I  well-informed  journalists  are  crucial  to  the 
:  public’s  understanding  of  environmental 
issues,”  says  Len  Ackland,  director  of  the 
Center  for  Environmental  Journalism.  “We 
are  delighted  by  the  foundation’s  strong. 
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continuing  support  for  the  Ted  Scripps 
Fellowships  program  here.” 

Judith  G.  Clabes,  Scripps  Howard 
Foundation  president  and  CEO,  says  the 
support  is  deserved  for  such  a  presti¬ 
gious  program. 

“We  appreciate  the  quality  of  the  pro¬ 
gram  at  UC,”  Clabes  says.  “And  Professor 
Ackland’s  professionalism  and  dedica¬ 
tion.  It  is  with  confidence  that  we  renew 
this  grant.” 

The  fellowships  are  named  for  Ted 
Scripps,  grandson  of  the  founder  of  the 
E.W.  Scripps  Company,  who  distin¬ 
guished  himself  as  a  journalist  who  cared 
especially  about  First  Amendment  rights 
and  the  environment. 

Fellows  meet  in  weekly  seminars, 
attend  a  range  of  classes,  and  complete 
independent  study  projects.  Five  fellows 
are  being  selected  for  1999-2000.  For 
more  information  or  to  apply  for  consider¬ 
ation  in  the  program,  call  513-977-3847. 


Sports  'Writer  -  The  Los  Angeles  Hmes  has  an  opening  for  a 
reporter  who  will  cover  sports  with  a  particular  emphasis  on  their  importance  in 
the  Latino  community.  The  reporter  must  produce  daily,  feature  and  occasional 
Page  One  stories  on  a  significant  segment  of  the  Sou^em  California  sports 
scene.  The  beat  will  include  feature  and  game  coverage  of  soccer,  from  the  top 
international  level  to  MLS  to  community  leagues,  with  a  special  emphasis  on 

Latin  American  teams  and  players;  major  and  minor  league  baseball,  again  with 
a  focus  on  Latin  American  players;  professional  and  youth  boxing;  and  prep 
sports  of  all  kinds.  Prior  experience  in  covering  sports  is  useful,  but  not  required. 

A  strong  interest  and  knowledge  of  the  sports  that  Latinos  follow,  and  the  role 
they  play  in  Latino  culture,  is  a  must.  So  is  the  ability  to  speak  and  read  Spanish 
fluently. 

IBUSINESS  IEEPORTER  -The  Los  Angeles  Times  has  an  opening  for  a 
reporter  who  will  cover  aerospace.  The  reporter  must  produce  daily,  feature  and 
Page  One  stories  on  a  significant  part  of  the  Southern  California  scene,  and  will 
be  expected  to  regularly  break  news  and  trend  stories.  The  aerospace  industry, 
while  smaller  than  a  decade  ago,  is  still  a  major  economic,  industrial  and 
technology  force,  regularly  producing  front  page  stories.  While  the  primary  focus 
is  on  Southern  California  aerospace,  the  beat  also  includes  major  national  and 
international  developments.  The  beat  also  includes  the  business  of  aerospace, 
its  employment  situation  and  economic  impact,  aerospace  technology,  the 
industry's  lifestyle  and  people,  and  company  developments  involving  giants  like 
Boeing  and  Hughes,  as  well  as  small  machine  shops  and  subcontractors.  Prior 
experience  in  covering  aerospace  is  not  required,  but  strong  interest  and 
knowledge  of  the  subject  is  a  must. 

Send  r6sum6s  and  clips  for  both  positions  to: 

Randy  Hagihara, 
Recruiter/Editorial  Hiring  and  Development 
Los  Angeles  Times, 

Get  the  story.  Get  the  Times:  Times  Mirror  Square 

_  Los  Angeles,  CA  90053 

Co6  AnQele0  mmea  ^  ^  ^ 

^  randy.hagihara@latimes.com 

www.mediainfo.com 


EDITOR  &  PUBLISHER  /  MAY  15.  1999 


39 


With  tobacco  billboard  ads  banned,  where  will  those  nnillions  go? 


would  be  no  more  than  tens  of  thousands  a 
year,  explaining,  “We’re  cautious  of  our  dol¬ 
lars  because  the  ultimate  revenue  potential  is 
much  smaller  than  the  mother  ship.” 


by  Joe  Nicholson 


experts  to  New  York  City  twice  the  past 
year  for  briefings  with  business  reporters 
on  marketing  plans.  “It’s  our  way  of 
demonstrating  that  we  are  open, 
approachable,  and  willing  to  talk  to 
reporters  on  any  issue,”  he  explains. 

Smith  says  now  it  might  be  a  good 
time  for  newspaper  advertising  directors 
and  their  rep  firms  to  make  pitches  to  Big 
Tobacco.  ■■ 


With  taps  sounded  for  billboard 
tobacco  ads  last  month,  specu¬ 
lation  has  begun  as  to  where 
those  many  millions  of  dollars  might  go. 

The  answer  isn’t  clear  because  the 
$206  billion  settlement  between  tobac¬ 
co  companies  and  states  requires  the 
companies  to  allow  their  billboard 
space  to  be  used  for  ads  that  discourage 
underage  smoking. 

The  only  money  available  immediately 
is  a  relatively  small  amount  the  tobacco 
makers  used  for  billboard  ad  production, 
primarily  putting  ads  up. 

When  money  is  reallocated,  some  mar¬ 
keting  experts  predict  tobacco  companies 
will  pump  more  cash  into  public  relations 
“to  minimize  the  damaging  effects”  of  the 
billboard  ad  ban,  PRWeek  magazine 
reports. 

A  “tobacco  ad  ban  creates  damage  con¬ 
trol  PR  efforts,”  declared  a  headline  over 
the  magazine  article,  which  quotes  experts 
saying  there  was  an  infusion  of  funds  into 
PR  in  the  early  1970s  after  tobacco  ads 
were  banned  on  TV. 

Peter  Mitchell,  who  directed  a  ground¬ 
breaking  anti-smoking  campaign,  told  the 
magazine  that  the  tobacco  industry  now 
needs  PR  “like  never  before.” 

A  public  relations  expert  who  has 
advised  two  of  the  three  biggest  tobacco 
companies  disputes  the  magazine’s  report 
and  says  he  expects  some  of  the  diverted 
money  to  go  into  tobacco  ads  in  maga¬ 
zines  and  newspapers. 

Mark  Smith,  director  of  public  affairs 
and  issues  management  at  Louisville,  Ky.- 
based  Brown  &  Williamson,  says  the 
industry  has  pretty  much  maxed  out  on  PR. 

“Tobacco  PR  professionals  have  to  be 
among  the  best  in  the  world.  It’s  a  matter 
of  survival,”  says  Smith,  who  spent  a 
decade  with  RJ  Reynolds. 

Smith’s  staff  has  five  public  relations 
professionals,  and  his  company  retains 
two  outside  PR  firms,  the  Montreal  and 
New  York  City  offices  of  Edelman 
Public  Relations  Worldwide  as  well  as 
the  Louisville  office  of  Shandwick  USA. 
Smith  took  his  company’s  marketing 


NAA  names  four 
vice  presidents 


The  Newspaper  Association  of  America 
(NAA)  has  promoted  four  of  its  marketing 
staffers  to  new  positions  as  vice  presidents. 
•  Randy  Bennett  to 
v.p./electronic  media  T 
and  industry  develop- 
ment  from  v.p./elec-  j  TB 

tronic  media.  He  join-  j  W  Wn 
ed  NAA  nine  years  \ 
ago  after  working  as 
director  of  online  ser- 
vices  for  America 
Online. 


New  York  Times 
promotes  Cariey 


Thomas  K. 
Cariey,  42,  who 
joined  The  New 
York  Times  1 2 
years  ago  as  a 
circulation 
marketing  ana¬ 
lyst,  has  been 
promoted  to 
president 
of  The  New 
York 


Randy  Bennett 

•  Anne  Billups  to 
v.p./research  and 
readership  from  direc¬ 
tor/  research.  She 
joined  NAA  four 
years  ago  after  serv¬ 
ing  as  corporate  direc¬ 
tor-market  research 


Times 
News  Services 
division. 

Cariey  has 
been  director  of  business  development  for 
the  division,  which  includes  The  New 
York  Times  News  Service;  The  New  York 
Times  Syndication  Sales  Corporation; 
TimesFax;  Rights  and  Permissions;  Photo 
Archives;  Book  Development;  Large  Type 
Weekly;  and  Crossword  Products  De¬ 
velopment. 

Three  months  ago  Cariey  and  a  team 
of  colleagues  produced  a  business  plan 
designed  to  double  within  a  year  the  cir¬ 
culation  of  Large  Type  Weekly,  which  is 
designed  for  visually  impaired  readers. 
The  circulation  of  the  32-year-old  publi¬ 
cation  has  lingered  around  5,000  in 
recent  years. 

The  business  plan  proposed  a  series  of 
low-cost  strategies,  including  ads  on 
Mother’s  and  Father’s  Day  promoting  gift 
subscriptions.  Cariey  told  E&P  the  budget 


Anne  Billups 

for  Chicago-based 
Johnson  Publishing  Company  Inc. 

•  James  Conaghan  to  ,h 

v.p./market  and  busi- 
ness  analysis  from 
director/market  and 
business  analysis.  ' 

Previously  he  held  a 

variety  of  manage-  | 

ment  positions  at  the 


Thomas  K.  Cariey 


Newspaper 
tising  Bureau,  which 
became  part  of  NAA. 

•  Mort  Goldstrom  to 
v.p./display  advertising 
^BpP  from  director/market- 

■^1.  ing  and  advertising.  He 

.  A,  joined  NAA  last  year 

^^niik  working  as  direc- 

tor  of  sales  and  mar- 
keting  for  the  Times 
H erald-Record .in 
Mort  Goldstrom  Middletown,  N.Y. 


James  Conaghan 
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Sincerely, . 

y  Erin  K.  Downey  (J 

Marketing  Coordinator 
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that’s  what  our  advertisers  say. 
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Cartoon  convontion  covors 
comics,  combat,  computers 


Jeannie  Schulz 


Charles  Schulz  believes  the  golden  age  of  comics  has  passed. 


Schulz,  Mauldin, 

MacNelly  speak;  Eisner 
and  Gallo  win  awards 
at  San  Antonio  gathering 

by  David  Astor 

Charles  Schulz  will  soon  cele¬ 
brate  the  golden  anniversary  of 
his  “Peanuts”  strip,  but  he  does 
not  think  this  is  a  golden  age  for  creat¬ 
ing  comics. 

“Television  just  seems  to  dominate 
everything.  And  newspapers  are  shrinking 
our  strips  and  jamming  too  many  on  a 
page,”  says  Schulz,  speaking  at  last 
week’s  National  Cartoonists  Society 
(NCS)  meeting  in  San  Antonio,  Texas. 

He  believes  “there’s  nothing  much  we 
can  do”  about  this  state  of  affairs  but  adds 
that  cartoonists  can  take  solace  in  having 
an  ability  not  possessed  by  TV  and  news¬ 
paper  executives:  “We  can  draw.” 

Yet  “sometimes  we  forget  how  fun 
drawing  can  be,”  continues  Schulz.  The 
United  Media  creator  recalls  several 
occasions  when  he  especially  reconnect¬ 
ed  with  this  sense  of  fun  —  including 
times  when  he  sketched  pictures  with  a 
young  girl  at  his  California  ice  arena  and 
when,  after  undergoing  bypass  surgery, 
the  hospital  asked  him  to  draw  on  the  wall 
with  a  “big,  fat  felt  pen.” 

When  cartoonists  draw,  they  should 
strive  to  create  enduring  images,  says 
Schulz,  who  cites  the  Dagwood  sandwich 
and  Snoopy  on  his  doghouse  as  examples. 

‘These  images  are  extremely  impor¬ 
tant,”  he  states.  “And  we  have  to  keep 
growing  and  getting  better.  You  can  do  it 
by  doing  a  lot  of  reading  and  staying  alive 
to  everything  that’s  going  on  around  you.” 

Schulz  notes  that  some  observers  feel 
“Peanuts,”  which  turns  50  next  year,  isn’t 
as  good  as  it  used  to  be.  One  commenta¬ 
tor,  he  recalls,  even  wrote  that  “Peanuts” 
hasn’t  been  funny  for  20  years.  “That’s  a 
long  time,”  says  the  cartoonist,  who  obvi-  ! 
ously  doesn’t  share  that  assessment.  i 
Schulz  compares  himself  to  an  opera 


j  singer  who’s  de¬ 
scribed  as  “pretty 
!  good  but  needs  more 
:  maturing”  in  the  first 
part  of  her  career, 
then  lauded  for 
about  a  week,  and 
then  described  as 
“not  as  good  as  she 
used  to  be”  for  the 
rest  of  her  career. 

Schulz  has  drawn, 
lettered,  and  written 
everything  in  his 
strip  since  its  1950 
i  debut  —  “a  remark¬ 
able  achievement,” 
says  “Luann”  creator  Greg  Evans,  a  fellow 
United  cartoonist  who  introduced  Schulz 
I  to  the  NCS  audience.  Schulz  says  he  used 
:  only  one  reader  suggestion  (in  1954)  and 
:  16  ideas  from  his  children  in  49  years. 

The  cartoonist,  who  appears  in  2,600 
newspapers,  got  his  first  paying  job  as  a 
youngster  doing  a  poster  for  a  dry  cleaner 
near  his  father’s  barber  shop.  “It  took  a 
week,”  he  recalls.  “I  made  $2.” 

That  was  before  World  War  II,  the  cata- 
i  clysmic  conflict  periodically  mentioned  in 
“Peanuts”  via  such  devices  as  special 
strips  commemorating  the  D-day  invasion 
of  June  6,  1944. 

;  Schulz,  76,  is  chairing  an  effort  to  raise 
i  funds  for  a  D-day  memorial  slated  to  open 
next  year  in  Bedford,  Va.  He  has  already 
helped  raise  $8.4  million  for  the  $  12-mil- 
lion  project,  which  will  include  a  room 
displaying  World  War  II  cartoons.  The 
room  will  be  named  after  editorial  car- 
i  toonist  Bill  Mauldin,  the  creator  of  sol¬ 
diers  Willie  and  Joe. 

ORIGINAL  G.l.  BILL  SPEAKS 

Mauldin,  in  a  rare  public  appearance, 
!  followed  Schulz  to  the  NCS  podium.  He 
:  talked  about  how  his  Stars  and  Stripes 
cartoons,  while  earning  the  wrath  of  peo- 
I  pie  like  Gen.  George  Patton,  were  much 
appreciated  by  the  average  G.l.  and  helped 
improve  their  lot. 

“I  decided  after  being  in  the  Army  for  a 
short  while  that  it  needed  reforming,  so  I 


set  about  reforming  it,”  says  Mauldin,  77. 
“1  was  largely  successful,  I  think.  At  least 
I  got  all  the  right 
people  mad.  Gen. 

Patton  wanted  me 
thrown  in  jail,  but  I 
had  too  many  low- 
ranking  friends!” 

After  the  war, 

Mauldin  went  on  to 
work  for  the  St. 

Louis  Post-Dispatch 
and  Chicago  Sun- 
Times  and  was  syndicated  by  King 
Features  before  retiring  from  editorial  car¬ 
tooning  in  1992. 

COMPUTERS  AND  CLINTON 

While  Mauldin  focused  his  remarks  on 
the  past,  Jeff  MacNelly  spoke  mostly 
about  the  present  —  including  his  use  of 
computers.  He  reports  that  he  now  does  all 
his  cartoon  work  digitally  via  a  Wacom 
drawing  tablet  and  Macintosh. 

“I  don’t  smear  ink  anymore.  You  can 
erase  endlessly.  Also,  there  won’t  be  a 
huge  pile  of  paper  for  the  IRS  to  tax  some¬ 
one  on  when  I’m  gone.  I  have  a  device 
attached  to  my  heart.  When  it  stops,  it  will 
throw  the  delete  switch  on  my  Macintosh 
and  make  all  my  work  disappear,”  jokes 
MacNelly,  51,  whose  editorial  cartoons, 
“Shoe”  comic,  and  Dave  Barry  column 
illustrations  are  syndicated  by  Tribune 
Media  Services. 


Bill  Mauldin 
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Once,  when  Barry  was  late  with  a  col¬ 
umn,  MacNelly  called  him  to  ask  what  he 
should  do.  “Jeff,”  Barry  replied,  “draw  a 
couple  of  dogs,  and  I’ll  write  around  it.” 

MacNelly,  a  three-time  Pulitzer  winner, 
says  President  Clinton  provides  great  edi¬ 
torial  cartoon  fodder.  He  displayed  sever-  i 
al  cartoons,  including  one  showing  a 
blindfolded  Clinton  at  the  gallows.  But  a 
GOP  elephant  gets  hung  instead.  i 

While  the 
president  is  easy 
to  caricature, 

MacNelly  finds 
the  vice  presi¬ 
dent  less  so.  “Al 
Gore  is  awful  to 
draw,”  he  says.  “I 
still  have  to  label 
the  guy.” 

Do  politicians  Jeff  MacNelly  j 

get  mad  at  Mac- 

Nelly’s  cartoons?  “They’re  basically  cal-  | 
lous  to  all  this,”  he  says.  “They  think  any  | 
ink  is  good  ink.”  Corporations  get  angrier  | 
than  politicians  these  days,  he  adds.  j 

MacNelly  is  a  Chicago  Tribune  staffer  I 
but  lives  in  a  small  town  in  Virginia’s  Blue  I 
Ridge  Mountains.  “There’s  200  of  us.  I’m  i 
the  art  guy,”  he  says. 

LAUDED  FOR  LIFETIME  WORK  ! 

For  New  York  Daily  News  readers.  Bill  i 
Gallo  has  been  the  sports  guy  for  over  50 
years.  The  NCS  rewarded  him  for  his  car¬ 
tooning  efforts  with  its  Milton  Caniff 
Lifetime  Achievement  Award.  ! 

Gallo,  76,  who  joined  the  Daily  News  in  ! 
1941,  recalls  seeing  Caniff  (1907-88)  | 
work  on  his  “Terry  and  the  Pirates”  strip. 
“He’d  dazzle  us  with  his  drawing,”  Gallo  j 
says.  “It  was  a  marvel  to  watch  —  like  j 
standing  by  the  batting  cage  and  seeing  i 
Ted  Williams  hit  a  few  out  of  the  ballpark.”  | 
Ten  of  Gallo’s  cartoons  are  in  the  j 
Baseball  Hall  of  Fame.  And  the  former  ' 
NCS  president  has  won  numerous  awards,  | 
including  the  NCS  sports  division  honor  a 
record  nine  times.  I 

SPIRITED  AWARD  CEREMONY 

Another  longtime  creator.  Will  Eisner,  ! 
won  the  NCS’s  53rd  annual  Reuben  j 
Award  as  top  cartoonist  of  the  year.  j 
Eisner,  82,  is  a  graphic  novelist  whose  j 
“The  Spirit”  comic  was  formerly  syndi-  j 
cated  in  newspapers. 

The  other  Reuben  nominees  were 
“Rose  is  Rose”  creator  Pat  Brady  of  j 
United  and  “Mutts”  creator  Patrick  j 
McDonnell  of  King.  i 


Photo  Courtesy  of  Bill  Gallo 


Bill  Gallo  (right)  with  Joe  DiMaggio  at  the  New  York  Daily  News 
in  1998,  just  before  the  late  “Yankee  Clipper”  took  ill. 


The  NCS  also 
presented  1 1  divi¬ 
sion  awards.  Among 
the  winners  were: 

•  “Zits”  creators 
Jerry  Scott  and  Jim 
Borgman  of  King 
for  top  comic  strip 
cartoonists. 

•  “Non  Sequitur” 
creator  Wiley  Miller 
for  best  comic  panel 
cartoonist.  It  was 
Miller’s  fourth  divi¬ 
sion  award  since 
starting  his  Wash¬ 
ington  Post  Writers 
Group  feature  in 
1992. 

•  Etta  Hulme  of  the 
Fort  Worth  Star- 
Telegram  and  News¬ 
paper  Enterprise 
Association  for  top  editorial  cartoonist. 

•  Grey  Blackwell  of  the  Raleigh,  N.C., 
News  &  Observer  for  best  newspaper 
illustrator. 

•  Guy  Gilchrist  for  top  magazine/book 
illustrator.  Gilchrist  does  the  self-syndi¬ 
cated  “Night  Lights  &  Pillow  Fights”  fea¬ 
ture  and  United’s  “Nancy”  comic. 

Scott  received  the  comic  strip  plaque 
from  “Doonesbury”  creator  Garry 
Trudeau  of  Universal  Press  Syndicate. 
While  still  on  the  stage,  Scott  tried  to  call 
Borgman  with  the  good  news.  But 
Borgman,  whose  wife  died  recently,  did 
not  answer  the  phone.  So,  for  the  benefit 
of  Borgman’s  answering  machine, 
Trudeau  announced  the  award  again  and 
the  audience  cheered  again. 

Bil  Keane  emceed  the  Reuben  ceremo¬ 
ny  again  with  his  usual  array  of  quips. 

For  instance,  the  King  creator  notes  that 
he  marked  two  holidays  May  5  — 
Cartoonists  Day  and  Cinco  de  Mayo  —  by 
putting  salt  around  the  rim  of  his  “Family 
Circus”  comic. 

PRESIDENTIAL  SUCCESSION 

The  Reuben  weekend  marked  the  end 
of  George  Breisacher’s  two-year  term  as 
NCS  president.  Succeeding  the  Charlotte 
Observer  artist  is  freelancer  Daryl  Cagle, 
whose  huge  Web  site  (www.cagle.com) 
features  the  work  of  dozens  of  cartoonists. 
He  was  previously  first  vice  president  of 
the  650-member  NCS. 

Rick  Stromoski,  who  does  greeting 
cards  and  other  cartoon  work,  moves  from 
second  to  first  vice  president;  Jeff  Keane, 


who  assists  his  father  on  “The  Family 
Circus,”  moves  from  third  to  second  vice 
president;  and  editorial  cartoonist  Mike 
Luckovich  of  The  Atlanta  Constitution 
and  Creators  Syndicate  Joins  the  nine-per¬ 
son  NCS  board  as  third  vice  president. 

ARTISTS  ATTEND  AUCTION 

Just  prior  to  the  NCS  meeting,  over  20 
cartoonists  met  the  public  daring  an  event 
at  the  San  Antonio  Children’s  Museum.  A 
cartoon  auction  netted  over  $6,000,  which 
was  split  between  a  local  children’s  hospi¬ 
tal  and  the  NCS’s  Milt  Gross  Fund  for 
cartoonists  in  need. 

STRIP  REFERS  TO  REUBEN 

As  the  NCS  weekend  ended  May  9, 
newspaper  readers  saw  a  “Non  Sequitur” 
comic  by  Miller  that  mentioned  the  1999 
Reuben  ceremony  and  commented  on 
how  past  ceremonies  didn’t  receive  a  lot 
of  media  coverage.  The  Sunday  strip  fea¬ 
tured  a  chained  cartoonist  working  in  a 
dank  basement  —  and  the  NCS  Web 
address  (www.reuben.org). 

Miller  reports  that  the  comic  increased 
traffic  to  the  site,  which  has  information 
about  the  ceremony  and  winners.  “My 
hope  is  that  the  more  readers  we  can  get  to 
know  of  the  very  existence  of  the  award, 
the  more  editors  will  cover  it,”  says  the 
cartoonist. 

I  ast  month,  the  NCS  mailed  Reuben 
publicity  packets  to  over  1,300  newspa¬ 
pers.  Breisacher  says  this  helped  increase 
coverage  of  the  event  but  is  not  sure  by 
how  much.  ■ 
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He  moved  from 
cars  to  cartoons 

An  Ohio  man  who  worked  as  an  auto¬ 
body  repairman  for  15  years  while  pursuing 
a  career  as  an  artist  and  painter  has  a  new 
comic  distributed  by  Creators  Syndicate. 

Tony  Cochran’s  “Agnes”  stars  a  poor 
girl  with  big  dreams  who  lives  in  a  trailer 
with  her  grandmother. 

Charter  clients  include  the  Albuquerque 
Journal,  The  Columbus  Dispatch,  The 
Denver  Post,  The  Detroit  Free  Press,  Los 
Angeles  Times,  New  York  Daily  News,  San 
Francisco  Examiner,  The  Seattle  Times, 
and  St.  Paul  Pioneer  Press,  among  others. 

Column  features 
Beanie  creatures 

“Mary  Beth’s  Beanie  World,”  which 
has  been  running  in  the  Chicago  Sun- 
Times,  is  being  distributed  by  the  Lx)s 
Angeles  Times  Syndicate. 

It’s  by  Mary  Beth  Sobolewski,  editor  in 
chief  of  the  monthly  magazine  with  the 
same  name  as  her  weekly  column.  She  was 
an  IBM  systems  engineer  before  becoming 
a  stay-at-home  mother  of  four,  one  of 
whom  got  her  interested  in  Beanie  Baby 
collecting. 

The  column  includes  Beanie  trivia, 
answers  to  reader  questions,  and  color  art. 

Thomson  tabs 
co-publishers 

Co-publishers  have  been  named  for 
Thomson  Target  Media’s  sports  publica¬ 
tions:  Basketball  This  Week,  Pro  Football 
This  Week,  and  Track  <6  Speed. 

Former  public  relations  consultant  and 
reporter  Kyle  Swartz  is  co-publisher/mar- 
.Veting.  Veteran  sales  professional  and 
political  science  graduate  Robb  Coltrin  is 
co-publisher/sales. 

IVvo  named  at 
Tribune  Media 

Rich  Masterson  has  joined  Tribune 
Media  Services’  Database  Products  divi¬ 
sion  as  account  executive/newspaper 
sales.  The  Chicago-based  Masterson,  pre¬ 
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Agnes  draws  on  her  precocious  nature  in  this  Tony  Cochran  strip. 


viously  Northeast  account  executive  for 
TMS’s  News  and  Features/KRT  division, 
will  be  responsible  for  U.S.  and  Canadian 
sales  of  TV,  weather,  and  movie  show¬ 
time  information  and  services  used  by 
print  and  electronic  media. 

Also,  Michael  Fischer,  formerly  of 
Time  Inc.  and  CNBC,  has  Joined  TMS  as 
New  York  sales  manager.  He’ll  be 
responsible  for  New  York  and  East  Coast 
sales  of  TMS’s  TV  advertising  networks 
and  management  of  TMS’s  New  York 
sales  office. 

United  unites 
with  Matthews 

Christopher  Matthews  is  moving  his 
political  column  to  United  Media  May  17. 

Etcetera  ... 

Scripps  Howard  News  Service  is 
offering  a  special  Star  Wars  package  ... 
“Warped”  creator  Mike  Cavna  of  Lew 
Little  Enterprises  and  United  Feature 
Syndicate  is  commenting  on  Star  Wars 
in  all  his  comics  the  week  of  May  17  ... 
The  Overseas  Press  Club  has  presented 
its  award  for  best  editorial  cartoons  on 
foreign  affairs  to  Kevin  “KAL” 
Kallaugher  of  the  Baltimore  Sun  and 
Cartoonists  &  Writers  Syndicate  ... 
The  “Loose  Parts”  comic  by  John  Gilpin 
and  Dave  Blazek  of  the  Los  Angeles 
Times  Syndicate  now  has  a  Sunday 
mstallment ...  “Ballard  Street”  cartoon¬ 
ist  Jerry  Van  Amerongen  of  Creators 
Syndicate  has  illustrated  a  book  by  Dr. 
Patch  Adams,  who  was  played  by  Robin 
Williams  in  the  recent  hit  film.  The  book 
is  called  House  Calls:  How  We  Can  Heal 
the  World  One  Visit  at  a  Time  ...  Other 
new  books  by  syndicated  creators 
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Matthews  —  previously  syndicated  by 
Tribune  Media  Services  —  is  Washington 
bureau  chief  for  the  San  Francisco 
Examiner,  host  of  CNBC’s  “Hardball” 
program,  and  an  author. 

Scripps  scripts 
sports  highlights 

Scripps  Howard  News  Service  is  offer¬ 
ing  a  weekly  roundup  of  20th-century 
sports  highlights. 

Each  column  recalls  the  10  most  memo¬ 
rable  players,  games,  or  moments  in  differ¬ 
ent  categories.  For  instance,  baseball’s  Cal 
Ripken  Jr.  lists  the  sport’s  best  “gamers,” 
former  football  coach  Bill  Walsh  rates  the 
top  Super  Bowl  contests,  and  former  boxer 
Joe  Frazier  names  the  greatest  pugilists. 


include  Becoming  Dad:  Black  Men  and 
the  Journey  to  Fatherhood  (Longstreet) 
by  columnist  Leonard  Pitts  of  The 
Miami  Herald  and  IVibune  Media 
Services,  Don't  Step  in  the  Leadership 
(Andrews  McMeel  Publishing)  by 
“Dilbert”  creator  Scott  Adams  of 
United,  Growth  Spurt  (AMP)  by  “Zits” 
co-creators  Jerry  Scott  and  Jim  Borgman 
of  King  Features  Syndicate,  Yesh! 
(AMP)  by  “Mutts”  creator  Patrick 
McDonnell  of  King,  Dog's  Best  Friend 
(AMP)  by  “Citizen  Dog”  creator  Maik 
O’Hare  of  Universal  Press  Syndicate, 
Still  Lazy  After  All  These  Years  (NBM) 
by  “Beetle  Bailey”  creator  Mort  Walker 
of  King,  and  Essential  Net  Novice 
Websites  (Hope  Springs  Press)  by  self- 
syndicated  “WebPointers”  columnists 
Kitty  Williams  and  Robin  Lind,  who 
also  created  an  interactive  E-Book  ver¬ 
sion  of  their  new  release. 
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YEARBOOK 


The  worlds  premier  source  book  on  todays  newspapers.  Now 


lAT,  WHERE,  WHEN 


ITS  THE  WHO 


in  its  79th  annual  edition,  the  Year  Book  is  an  exhaustive  com-  AND  HOW  OF  NEWSPAPERS! 

pilation  of  names,  statistics,  data  and  newspaper-by-newspaper 


information  you’ll  find  nowhere  else! 

F.\K1  I  -  U.S.,  CANADIAN  AND  FOREIGN  DAILIES 


More  than  16,000  research  hours  have  been  devoted  to  revising, 
adding,  updating  and  enhancing  the  Year  Book.  It  provides  the  most 
up-to^te  data  available.  Order  your  set  today! 


Dailies  throughout  the  world  including  contact  names,  addresses, 
phone/fax  numbers,  local  population,  circulation,  special  editions, 
mechanical  specs,  equipment,  news  services  and  more!  Also  data  on 
news,  picture  and  syndicated  services;  equipment/interactive  prod¬ 
ucts  and  services;  and  other  oi^anizations  and  industry  services. 

M:\V  !  P.\RT  2  -  U.S.  AND  CANADIAN  COMMU¬ 
NITY,  SPECIALTY  and  FREE  PUBLICATIONS 

Community  papers,  shoppers/TMCs,  specialty  and  niche  publica¬ 
tions:  alternative,  ethnic,  religious  ...  Contact  names,  addresses, 
phone/fax  numbers,  circulation,  ad  rates,  mechanical  specs,  equifH 
ment  and  more! 


PRICING 

Full  set.  Pans  1,  2  and  3  -  $179  •  Dailies  (Pan  1)  and 
Who’s  Where  (Pan  3)  -  $129  •  Dailies  (Pan  1)  ONLY  -  $1 15 
Ask  tdwut  discounts  on  five  or  more  copies! 

Also  available  on  CD-ROM 

Database  and  application  WITH  listing  capabilities  —  $895 

Mail  Your  Order  and  Payment  To:  Editor  &  Publisher  International  Year 
Book,  PO  Box  3000,  cienville,  NJ  07834-3000  Or  chaige  your  order  to 
your  AMEX/Visa/MC  account,  call:  800-783-4903  •  Fax:  973-627-5872 
•  E-mail:  edpub@mediainfo.com  ORDER  ONLINE:  www.mediainfo.com 
•  CD-ROM  inquiries:  (212)  675-4380,  ext.  172 

Payment  must  accompany  all  orders  for  1999  edition.  CA,  CO,  DC,  MA  and 
NY  residents  please  add  appropriate  sales  tax.  Canada  residents  please  add 
GST.  No  shipment  to  PO  Boxes.  All  CD-ROM  sales  are  final. 


P.\R  I  A  -  "WHOS  WHERE’ 

Your  separate,  perfectly  portable  and  packable  phone  direaory  of  the 
major  players  in  both  DAILY  and  NON-DAILY  papers. 
Alphabetical  by  name  with  company  name,  title  and  phone  number. 
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Des  Moines  will  automate 
newsprint  handling  with  AUROsys 


First  U.S.  installation 
integrates  paper-transport 
with  print-production  at 
plant  that  opens  next  year 

by  Jim  Rosenberg 

Copies  of  the  Des  Moines  Register 
that  roll  out  of  a  new,  112,400- 
square-foot  plant  next  year  will  be 
printed  on  newsprint  supplied  to  the  new 
presses  by  the  first  roll-handling  system  of 
its  kind  in  the  U.S.  —  one  that  not  only 
automates  paper  transport,  but  also 
requires  less  floor  space. 

A  contract  with  MAN  Roland  — 
“completely  separate”  from  that  for  the 
manufacturer’s  15-web,  200-foot,  in-line 
Geoman  offset  presses  —  calls  for 
installation  of  an  AUROsys  materials- 
handling  system  developed  by  MAN  and 
a  subcontractor. 

Not  only  is  the  159,000-circulation 
Register  (259,000  Sunday)  to  be  the  first 
U.S.  daily  to  install  the  system  (which 
already  is  used  in  Europe,  Asia,  and 
Australia),  but  the  paper  also  is  the  first  to 
order  a  shaftless  press  from  the  German 
press  maker  {E&P,  June  21,  1997,  p.  17). 

A  very  similar  AUROsys  installation 
began  operation  late  last  year  in  Rio  de 
Janeiro  at  O  Globo,  and  parts  of  the  sys¬ 
tem  are  used  at  the  new  plant  producing 
Southam’s  two  Vancouver,  B.C.,  dailies. 

The  decision  to  adopt  AUROsys  for  roll 
handling  was  a  local  one,  although  the  pur¬ 
chase  was  made  through  Gannett  Supply 
in  order  to  take  advantage  of  the  parent 
company’s  financial  and  legal  expertise 
and  its  experience  with  numerous  vendors, 
according  to  Register  production  vice 
president  J.  Austin  Ryan.  The  choice  of 
AUROsys,  says  Ryan,  followed  considera¬ 
tion  of  several  other  transport  schemes, 
including  automated  guided  vehicles  and  a 
system  using  a  belt  around  the  press 
AUROsys  at  the  Register  will  feature  a 
new  development:  a  space-saving  rail- 
mounted  transfer  vehicle  system  using 
satellite  roll  carriers. 


The  Des  Moines 
Register  will  be  the 
first  U.S.  daily  to  use 
MAN  Roland’s  new 
AUROport  transfer 
vehicle  with  satellite. 
At  Brazil’s  O  Globo, 
Rio  de  Janeiro,  a 
satellite  is  shown 
exiting  an  AUROport 
shuttle  to  retrieve  a 
roll  (above)  and  sit¬ 
ting  empty  inside  a 
shuttle  (right). 


Operating  with  nine  unionized  paper- 
handlers,  the  newspaper  relied  on  buyout 
arrangements  to  scale  down  to  the  four- 
person  crew  needed  at  the  new  plant. 
(Negotiations  with  the  press  operators’ 
union  resulted  in  their  choice  of  accepting 
buyouts  or  undergoing  training  developed 
by  MAN  at  two  other  U.S.  Geoman  sites, 
then  passing  tests  on  the  first  or  second  try). 

They  now  stage  newsprint  rolls  for  the 
press,  filling  a  buffer  area  for  press  opera¬ 
tors,  putting  rolls  on  transport  dollies  and 
moving  them  up  next  to  the  reelstands. 
Press  operators  load  the  reelstands. 


AUROsys,  however,  can  automate  all  that. 

Traditionally,  a  clamp  truck  unloads 
rolls  one  at  a  time  from  a  truck  or  boxcar, 
then  stack  them.  Paperhandlers  then  set 
the  rolls  on  their  side,  strip  them,  load 
them  on  a  dolly  and  roll  them  into  the 
reelroom.  Ryan  points  out,  however,  that 
whereas  current  rolls  measure  40  inches  in 
diameter,  the  new  plant  will  use  rolls  50 
inches  in  diameter,  50  inches  wide  and 
weighing  2,300  pounds,  on  average. 

“That’s  a  lot  of  weight  for  someone  to  be 
pushing,”  says  Ryan.  Short  of  real  automa¬ 
tion,  he  said  one  solution  might  be  a  mule 
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(a  tow  motor  with  a  steel  plate  mounted  on  | 
front)  to  push  rolls  on  an  otherwise  manual  j 
track  system.  But  already,  he  notes,  work-  i 
er-compensation  cases  arise  from  from  j 
moving  “significantly  smaller”  rolls. 

At  this  point,  however,  automation  has 
not  replaced  at  least  one  person.  “You 
need  a  set  of  eyes  on  a  roll  of  newsprint,” 
says  Austin,  to  check  for  damage  that  will 
cause  a  web  break. 

AUROsys  employs  a  “pie-shaped” 
ramp  on  which  up  to  five  newsprint  rolls  { 
can  be  positioned  in  four  columns.  An  arm  | 
at  each  column  holds  rolls  in  position.  At  a  j 
passage  through  the  wall  between  the  stor-  | 
age  area  and  the  reel  level  of  the  press  hall  j 
is  a  wall-mounted,  swivel-neck  computer  } 
console.  When  a  console  operator  calls  for  I 
a  roll,  the  designated  arm  drops,  a  roll  rolls  I 
onto  an  automated  trolley,  and  the  trolley 
moves  to  the  operator. 

At  that  point,  explains  Ryan,  the  opera-  | 
tor  pushes  a  floor  pedal,  bringing  up  steel  | 
rollers  that  lift  the  roll.  The  roll’s  weight  is  i 
then  verified,  its  bar  code  is  automatically  | 
scanned,  and  its  tag  number  is  entered  into  ' 
a  database,  downloaded  from  the  mill’s  | 
bulletin  board  system,  where  all  informa-  i 
tion  pertaining  to  the  roll  (weight,  bright-  i 
ness,  moisture  content,  etc.)  is  available,  j 

As  one  driven  roller  turns  the  roll  around,  | 
an  attendant  at  the  semiautomatic  strip-  | 
ping  station  removes  the  end  caps  and  ! 
wrapper,  depositing  each  in  its  own  waste  j 
cart;  a  third  cart  will  hold  any  white  waste  i 
that  may  need  to  be  trimmed.  An  attendant 
could  prepare  for  paster  at  this  point,  but 
at  this  point  there  are  no  plans  to  do  so. 

When  at  last  an  operator  at  reel  level  is 
about  to  web  up  the  press,  says  Ryan,  sim¬ 
ply  pushing  the  “call  for  roll”  button  sum-  | 
mons  the  proper  roll.  | 

Des  Moines’  transfer  vehicle  system  for  j 
moving  rolls  from  stripping  stations  will  ! 
use  two  rail-guided  shuttles  with  integrated 
satellite  units.  Shuttles  travel  parallel  to  the 
press;  satellites  travel  perpendicularly  to 
the  shuttle  rails,  carrying  rolls  between 
intermediate  (reelroom)  storage  and  a  shut¬ 
tle  and  between  the  RTFs  and  a  shuttle. 

The  shuttle  system  was  developed  for 
MAN  by  LFP,  also  German  firm.  Mark 
Handley,  market  development  director  at 
MAN  Roland  Inc.,  Westmont,  Ill.,  said  the 
press  maker  is  willing  to  look  within  cus¬ 
tomers’  countries  for  subcontractors  that 
are  able  to  meet  its  system  specifications. 

A  shuttle  carries  a  satellite  as  far  as  the- 
proper  laydown  location  or  RTF;  the  satel¬ 
lite  then  leaves  the  shuttle  to  deliver  or 
retrieve  a  roll,  traveling  in  a  straight  line 


shuttle  to  take  a  roll 
to  its  proper  space  in 
the  laydown  area.  In 
all,  the  new  plant  can 
hold  50  rolls  in  the 
reelroom  area  and 
has  storage  space  on 
both  sides  of  each 
reel-tension-paster, 
as  well  as  on  each 
two-arm  reel  itself — 
amounting  to  as 
many  as  110  press- 
ready  rolls  “available 
to  us  for  any  given 
run,”  says  Ryan.  The 
newsprint  warehouse 
can  hold  a  month’s 
supply. 

on  a  rail  at  a  right  angle  to  the  shuttle  rail.  MAN’s  overall  FECOM  production 
“The  beauty  of  this  is  that  you  have  no  system  can  automatically  call  AUROsys 

turn  radius,”  says  Ryan,  pointing  out  that  for  whatever  rolls  a  given  run  requires, 

the  design  reduces  floorspace  require-  using  data  preset  in  the  TFF  press  produc- 

ments  in  the  press  hall  —  where  square  tion  planning  system.  If  AUROsys  sees 

footage  “typically  is  the  most  expensive  in  that  what  is  needed  is  not  among  readily 

your  building,”  he  says,  because  the  struc-  available  rolls,  it  alerts  the  operator  to  call 

ture  and  its  services  can  rise  three  or  four  for  and  prepare  the  proper  rolls, 

stories  and  requires  a  floor  or  foundation  AUROsys  also  knows  what  roll  goes  to 
able  to  support  great  weight.  what  reelstand.  AUROlog,  according  to 

The  contributions  of  MAN  Roland  pro-  MAN,  shows  the  operating  status  of  every 
ject  planning  partner  Eurografica  System-  reel-splicer  and  transfer  vehicle,  as  well  as 
planungs  GmbH  to  the  conceptual  design  the  position  of  every  roll  in  the  buffer  or 
and  process  flow  appear  not  have  influ-  intermediate  storage  area.  It  records  all 
enced  the  choice  of  roll-handling  system.  events  pertaining  to  any  roll  (e.g.,  unwrap- 
Calling  the  design-development  process  ping,  splice  preparation,  and  unloading 

“fairly  fluid,”  Ryan  recalls  that  once  the  time,  remaining  diameter)  for  statistical 

type  of  roll-handling  system  was  chosen,  evaluation  of  such  things  as  total  waste 

“we  were  at  a  point  in  the  building  design  rates  per  paper  supplier  and  frequency  of 

that  we  were  able  to  pull  square  footage  out  web  breaks  per  roll  type,  reel  or  supplier, 

of  our  roll-handling  area.”  He  estimates  the  “It’s  just  another  element  in  a  move- 
reduction  at  500  to  700  square  feet.  ment  towards  a  total  production-manage- 

He  notes  that  Eurografica’s  knowledge  ment  database,”  says  Ryan, 
was  transferred  to  the  project’s  local  archi-  The  new  plant  alone  adds  to  the  respon- 
tectural  and  engineering  firm,  “so  that  we  sibilities  of  the  Register's  information  sys- 
did  not  loose  the  continuity  and  intent  of  terns  department,  which  manager  Dee 
concept.”  The  architect,  he  adds,  “came  up  Wilson  says  has  been  expanded  to  manage 
with  the  final  building  plan.”  a  wide  area  network  for  communications 

Ryan  points  to  one  other  benefit:  “The  between  the  plant  and  headquarters, 
satellite  can  pick  up  a  butt  roll  as  small  as  Inside  the  plant,  modem  press  controls 
4  V2  inches  in  diameter.  That’s  tiny.  All  the  and  AUROsys  add  to  the  skills  needed.  “We 
other  ones  I  looked  at  couldn’t  do  that.”  ended  up  bringing  on  another  person  on  our 
Yet  another  advantage,  according  to  IS  staff,”,  says  Ryan,  adding  that  the  new 
MAN,  is  that  the  system  permits  mixing  hire  “needs  to  be  dedicated  to  this  project.” 
automatic  and  manual  operations  “with-  IS  and  production  “have  had  to  work 
out  elaborate  safety  equipment.”  MAN  very  closely  together,”  Ryan  continues, 
says  the  transfer  vehicle  working  area  They  “have  to  be  married  to  the  project  — 
need  not  be  cordoned  off.  so  you  don’t  loose  any  of  that  training 

With  the  roll  ID  numbers  enteredat  the  opportunity  that  exists.  Besides  the  struc- 
stripping  station,  the  AUROlog  system  can  tured  training  that  we’ll  go  through,  there’s 
track  any  roll  and  move  them  anywhere  at  just  some  hands-on  understanding  of  appli- 


AUROIog  monitor  informs  an  operator  about  materials  flow 
and  production  status. 


anytime,  as  instructed.  The  operator  calls  a  cation  that  needs  to  happen.” 
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ExSfP  BRIEFS 


Reseller  to  rent 
equipment 

Global  Singlewidth  Sales  LLC,  West 
Chicago,  reseller  of  used  press  equipment 
and  components,  launched  a  rental  pro-  i 
gram  primarily  targeting  smaller  newspa¬ 
pers  with  limited  budgets.  I 

The  company  said  its  equipment,  avail-  | 
able  immediately,  is  remanufactured  to  j 
“as  new”  condition  and  carries  a  one-year  j 
warranty.  Monthly  fees  are  based  on  the 
equipment’s  total  value  and  the  length  of 
the  rental  agreement.  Upfront  costs  con¬ 
sist  of  fu^t  and  last  months’  rent,  installa¬ 
tion  fee,  and  freight  charge. 

Those  who  wish  to  buy  rented  equip¬ 
ment  can  apply  a  percentage  of  the  first 
year’s  rent  against  the  purchase  price. 

MAN  Roland, 

Pape  +  Partner 
collaborate 

I 

Press  maker  MAN  Roland  Druck-  I 
maschinen  AG’s  newspaper  printing  sys-  | 
terns  unit  and  Hamburg-based  publishing  | 
software  house  Pape  -f  Parmer  Media  will  | 
collaborate  to  create  a  “total-manage- 
ment-information  system”  for  newspaper 
planning  and  production. 

The  project  will  bring  together  MAN’S 
PECOM  equipment-control  and  product-  i 
and  production-planning  system  and  Pape  j 
+  Parmer’s  prepress  production  software,  j 
with  which  SAP  Media  modules  and  i 
IFRAtrack  software  can  be  integrated. 

Heidelberg  joins  ^ 
engineering  in 
Dayton,  Dover 

Furthering  a  year-old  effort  to  inte¬ 
grate  its  web  printing  equipment  busi¬ 
nesses,  Heidelberg  Web  Systems  says  it 
will  merge  the  research  and  develop¬ 
ment  and  order-management  depart¬ 
ments  at  its  finishing  and  mailroom 
equipment  plant  in  Dayton,  Ohio,  into 
the  corresponding  departments  for  its 
printing  equipment  business,  headquar¬ 
tered  in  Dover,  N.H.  Manufacturing  will 
continue  in  Dayton. 

The  company  says  the  object  of  the 
transition,  to  take  place  through  Sep- 
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tember,  is  to  “streamline  the  design, 
development,  and  integration”  of  the  com¬ 
plementary  products. 

Lockwood  Greene 
joins  J.A.  Jones 

Consolidation  of  Frankfurt-based 
design  and  construction  firm  Philipp 
Holzmann  AG’s  U.S.  holdings  combines 
the  operations  of  engineering,  design,  and 
construction  firm  Lockwood  Greene, 
Spartanburg,  S.C.,  with  those  of  contrac¬ 
tor  J.A.  Jones  Inc.,  Charlotte,  N.C. 

The  technologies  group  of  J.A.  Jones 
Construction  Co.  is  being  combined  with 
Lockwood  Greene  for  customers  requir¬ 
ing  single-source  accountability. 

Flint’s  new  HQ 

Completion  of  a  new  world  headquar¬ 
ters  has  put  Flint  Ink  Corp.’s  administra¬ 
tive  offices  and  research  laboratories  back 
under  the  same  roof  for  the  first  time  in 
more  than  a  decade. 

Approximately  180  employees  from 
corporate  offices  in  Detroit  and  Livonia, 
Mich.,  now  work  out  of  a  new,  70,000- 
square-foot  wing  adjoining  the  ink  man¬ 


ufacturer’s  Ann  Arbor  Research  Center. 
A  technology  center  and  renovated 
entrance  completed  the  facility’s  expan¬ 
sion  to  150,000  square  feet. 

Dover  buys  GMI 

Dover  Diversified,  a  subsidiary  of  Dover 
Corp.,  acquired  Graphic  Microsystems 
Inc.  (GMI),  maker  of  closed-loop  color- 
control  and  digital  remote  ink-control  sys¬ 
tems.  GMI’s  Sunnyvale,  Calif.,  Dallas, 
and  Brussels  facilities  are  to  continue 
operating  under  current  management. 

Calling  his  company  profitable  and 
growing,  GMI  president  Steve  Runyon 
described  Dover  as  “a  financially  strong, 
growth-oriented”  parent  company. 

Sun  Chemical  in 
South  America 

Sun  Chemical  Corp.  Fort  Lee,  N.J., 
bought  a  50%  interest  in  Tintas  S.A. 
Among  South  America’s  largest  ink  sup¬ 
pliers,  with  sales  and  production  plants  in 
Colombia,  Venezuela,  Ecuador,  and  Peru, 
is  a  subsidiary  of  Inversiones  Mondial  S.A. 

Tintas  and  Sun  Chemical  have  main¬ 
tained  a  business  relationship  since  1970. 


E&P  PEOPLE 


GOSS  GRAPHIC  SYSTEMS 

DON  GUSTAFSON  was  named  to  suc¬ 
ceed  veteran  sales  and  service  executive 
P.M.  “MIKE”  KIENZLE  as  sales  vice 
president  for  the  Americas.  Gustafson,  for¬ 
merly  eastern  region  sales  director,  was 
named  North  American  sales  vice  president 
last  fall.  Kienzle  began  his  career  as  a  field 
service  erector  for  Miehle-Goss-Dexter  in 
1%1,  then  moved  to  field  service  adminis¬ 
tration  in  1968.  By  1992  he  had  moved  up 
to  newspaper  products  vice  president. 

THOMAS  C.  GRAY  was  named  direc¬ 
tor  of  service  for  Latin  American  opera¬ 
tions  for  the  Westmont,  Ill.,  press  maker. 
The  newly  created  position  puts  Gray  in 
charge  of  building  a  staff  at  the  company’s 
Miami  office  to  serve  Central  and  South 
American  and  Caribbean  customers. 

A  mechanical  engineer  specializing  in 
printing  equipment,  Gray’s  20  years  oper¬ 
ating,  selling,  designing  and  servicing 
printing  equipment  included  extensive 


work  on  five  continents.  Most  recently 
North  American  sales  manager  for  Apex 
Machine  Co.,  Fort  Lauderdale,  he  earlier 
worked  for  a  Didde  Web  Press  subsidiary. 

For  the  Americas,  Goss  also  promoted 
project  engineer  FRANK  CILIA  to  com¬ 
mercial  service  manager  for  the  Americas 
and  12-year  training  and  customer-liaison 
staffer  CHRISTOPHER  McALPINE  to 
technical  support  manager. 

ANDY  CURTIS  was  appointed  Goss’ 
first  project  management  director  for 
Europe,  where  he  works  with  nine  project 
managers  and  support  staff. 

LOCKWOOD  GREENE 

JOSEPH  COLLINS  joined  the  Spar¬ 
tanburg,  S.C.,  industrial  facilities  design 
and  engineering  firm  at  its  New  Yorit  office 
as  senior  global  client  development  manag¬ 
er  for  printing  and  publishing.  With  a  focus 
on  newspapers,  Collins  spent  15  years  in 
printing  and  publishing  sales  management. 
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FEATURES 

AVAILABLE 


AROUND  THE  NET 


SHORT  WEBSITE  REVIEWS 
From  Web  Digest  For  Marketers 
(WDFM).  Each  100-word  review  cov¬ 
ers  new  sites  iti  categories  like  news,  e- 
commerce,  finance,  marketing,  travel, 
law,  sales,  entertainment  and  business 
to  business.  NY  Times,  USA  Today, 
CBS,  Bottom  Line  Personal,  CNN  and 
Publishers  Weekly  have  covered 
WDFM.  Ad  Age  and  DM  News  both 
syndicated  WDFM  reviews. 

Current  Issue/Free  subscription  at 
http:  / /  wdfm.com  -  For  details, 
or  call  (212)  876-1096 


_ ASTROLOGY _ 

Weekly  -  ASTRCXCX5Y  -  Monthly 
Free  www  link  to  'Fortune  Cookies' 
http:// www.time-cJata.com/fc.html 
Time  Data  Syndicate  (800)  322-5101 

AUTOMOTIVE 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York;  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melonie  Glover  (312) 
649-5464,  Fox:  (312)  397-5500. 


CARTOONS 

BIG  AL  CARTOONS:  Samples 
www.bigalcartoons.com  E-mail 
bigalcartcx>ns@mindspri  ng.com 
Fax  (770)  937-9079 

CARTOONS 


LAUGHTER  & 
LEARNING 


Night  Lights  &  Pillow  Rghts 


The  new  featuie  bom  Reuben-Awaid-Winning 
Dlustralor  Guy  Qkhcist  packages  interactive 
teaming  family  cnnks  and  Uhistialed  verse 
into  a  cohesive  unit  kids  love! 

In  crisp  B&W  and  incomparable  color 
Now  Appearing  In  over  40  papers 
Including  Hartford  Courant  and  Boaton 
Herald:  and  70  on-llna  papara. 
/U^AVMAa£AS  iffEHtCTOCIWTBtT 
Cal  888-822-8396  tor  intormation  or  to  buy 


_ ENTERTAINMENT _ 

“MoilywcxxJ  Behind  the  Scenes" 

Hcxik  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Roles  and  samples,  (800)  959-9977 

FEATURES  AVAILABLE 

I  COLUMNS:  “Math  for  the  Masses”, 
j  i.e.:  “Shylock...A  Modern  Version". 
And  also  Humorous,  satirical,  current. 
(61 5)  356-6774.  Leo(djd@aol.com 

BOOST  READERSHIP  WITH  GREAT 
COLUMNISTS  ON:  GenX  Humor. 
Sports.  Parenting.  Gardening.  Travel. 
Nature.  Computers.  Entertainment. 
Morel  Contact  PBB  Medio  Syndicate 
media@uniserve.ccjm  (604)  792-5778. 


_ HUMOR _ 

WACKY  TIMES  -  A  weekly  column  of 
parcxjy  and  hilarity.  Cleon,  tasteful, 
and  unlike  anything  you've  ever  seen 
before.  Sample  (805)  563-0499  or 
E-mail  ingetal@aol.com 


INTERNET  &  TECHNOLOGY 

TechnolcjgyFoi  r.  Ccjm 
See  the  Tech  News  Center  (or 
Tech  Editors  and  Journalists 
www.technologyfair.ctjm 


_ PHOTOS _ 

NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  (or  news, 
feature,  sports  and  travel  pictures. 

www.newsmakers.net 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Coll  (800)  292-4308 
(909)766-7617 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  pcKket  with  sample  puzzles 
(409)  295-5794  Fox  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


TRAVEL  COLUMN _ 

Brand  New  TRAVEL  NOTES.  Interest¬ 
ing  items  about  focinoting  places. 
Write:  TRAVEL,  P.O.  BOX  2151, 
Louisville,  KY  40201 

E-mail  trcjvel@heip-ad.ccjm 

The  courage  we  desire  ar\d  prize  is  not 
the  courage  to  die  decently,  but  to  live 
manfully 

Thomas  Carlyle 


ANNOUNCEMENTS 


BUSINESS  DEVELOPMENT 

McGann  &  Co. 

New  and  Old  Media  projects/ ventures 
jmcganrj@aug.com 
(904)826-1335 

BUSINESS  OPPORTUNITIES 


HIGHLY  SUCCESSFUL  Home  Remodel¬ 
ing  Publication  now  syndicating 
nationwide.  Opportunity  to  become  on 
independent  publisher  cjvailoble  in  oil 
markets.  We  provide  articles,  you  sell 
cjds,  prcjduce  arxl  distribute. 

(281)807-1818 


NEWSPAPER  APPRAISERS 


'99  MARKET  VALUATIONS 
KAAAEN  &  CO  GROUP  SERVICES 
Specializing  in  weekly/monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fox  (516)  379-381 2 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Approisols  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Bcjco  Rotan,  FL  33432 


NEWSPAPER  BROKERS 

DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peytan  Drive 
Dallas,  TX  75240 
(972)960-0096 


NEWSPAPER  BROKERS 


750Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
2421 2  Muscori  Court 
Gaithersburg,  MD  20882 
Lorry  Grimes-Pres.  (301 )  253-5016 
Wren  Barnett,  Sooth  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 
Phillip  Ferguson,  SW/Midwest/ 
Internet  M&A  (409)  234-251 1 
Michael  Bradley,  Northeast 
(508)563-2835 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  qual¬ 
ity  doily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sole  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  31 29,  Cleorwoter  Beach, 
FL  34630.  No  obligation  of  course. 


GREGG  K.  KNOWLES 
Knowles  Medio  Brokerage  Services 
Nationwide  Soles  &  Appraisals 
(909)  626-6440  Fox  (909)  624-8852 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

JMPC,  Est  1 983,  sells  community,  sub¬ 
urban,  niche,  doily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 

MEDIA  AMERICA  BROKERS 
Lenox  Tov/ers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 

MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  #1 1 ,  Montclair,  CA  91 763 
(909)626-6440  Fox  (909)  624-8852 

MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 


NEWSPAPER  BROKERS 


Thousands  of  Papers^ ^oid.... 

We  have  sold  thousands  of  publishing  companies  since  1923 
Please  call  to  discuss  your  options  In  a  sale. 

Bolitho-Ctibb 


i 


j  Confidential  Appraisal  for  | 

I  Estate,  ESOP,  Partners,  |  { 
I  Bank,  Tax,  Stock,  Assets  i 


For  a  Hstbig  of 
publications  for  sale,  go  to 
www.crlbb.com 

John  T.  Cribb  104  E.  Main,  Suita  402,  Bozmihui,  MT  59715  emalt:Jcribb@lmtnal 


&  Associates , 

Publication  Brakerag.:  4c 

Appraisals  since  1923 

406-586-6621 

'  Fax  406-5a5a774 


NEWSPAPER  BROKERS 


PHIlilPS  PROPERTIES,  INC. 
Consultants-lnvestmenh 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fox  (850)  537-4050 


NEWSPAPERS  FOR  SALE 


BI-MONTHLY  TRADE  NEWS  for  arts 
and  crafts  exhibition  for  soles.  10 
years  old.  Minimal  maintenance.  Con 
locate  anywhere.  Box  08837,  Editor  & 
Publisher. 


CURRENT  USTINGS 
GOTO 
cribb.com 


HAVE  YOU  ALWAYS  WANTED  to 
someday  buy  your  own  newspaper? 
Here's  a  great  opportunity  for  a  first- 
time  buyer.  Affordable  weekly  in  Iowa. 
Profitable,  excellent  cosh  flow.  Sole  for 
health  reasons.  Special  financing 
assistance  available.  Herrick  &  Associ¬ 
ates  (505)  450-2484. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbachennedia.coin 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


HIGH  NET  IOWA  newspaper  shopper 
28-37%  5  year  cash  flow.  $350,0^. 
(51 5)  740-(j336,  leave  message. 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


MOVE  TO  TEXAS:  No  sfate  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1 801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


NEWSPAPER  BROKERS 


‘A  tradition  of  service 

to  community  newspapers’ 

"You  can  count  on  our  knowledge  and  aqxrience  when  you  are 
contemplating  the  sale  of  your  community  newspaper.  ’ 

Bolitho  Media  Service 

Brokers  •  Appraisers  •  Consultants 

<580)  421-9600 

P.O.  Box  1985  •  Ada,  OK  74821-1985  Tom  Bolitho 
Web  address:  bolitho.com  •  e-mail:  bolitho@bolitho.com 


EQUIPMENT  & 
SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
_ (310)  372-0372 _ 

EQUIPMENT  FOR  SALE 

FOR  SALE:  6  Leaf  ^stem  Inc.  Macin¬ 
tosh  LAN  cards,  $S00  each;  5  fiber 
optic  bypass  mcxfules,  $150  each.  Call 
(505)823-3770. _ 

_ MAILROOM _ 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stilcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  flcxjr,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886  Fax  (8 16)  887-2762 

MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fax  (407)  273-901 1 


CIRCULATION  SERVICES 

nil  1  ANSWER 
METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)550-1515 
E-mail:  mns1@metro-news.com 
www.metro-news.com 

1 1 1 1 !  ONE  ALTERNATIVE  FOR 
PRUDENT  NEWSPAPERS  III II 
Circulation  Development,  Inc. 
Teleservices  For  Nevrspapers 
(800)  247-2338 
www.clrculation.net 

TELE  DIREa  AAARKETING,  INC. 

(91 2)  226-6100  Fax  (91 2)  226-541 4 
“newspaper  telemarketing  experts" 


j _ MAILROOM _ 

I  NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg^lnserting  Systems 

•Spare  Parts  •Training  •Installation 
•Mailroom  Systems 
•Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Mione:  (508)  850-7945 
Fox:  (508)850-7951 
www.newstec.com 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fox  (770)  590-7267 


BEST  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

COMMERCIAL  PRESSES  &  AUXILIARIES 
•2  Units  V-1 5D,  1 979,  in  production 
until  5/30.  $35,(XX)  each. 

•  1 0  Unit  V- 1 5D  Press  with  2  JF-4 
Folders.  $235,000. 

(8 1 5)  648-46 1 1  Fox  (8 1 5)  648-2856 

GLOBAL  SINGLEWIDTH  SALES  aC 
Partnered  with  Goss  Graphic  Systems 
Sell/Rebuild  Used  Equipment 
1 275  W.  Roosevelt  Rd.,  Suite  1 03, 
West  Chicago,  IL  ^1 85 
*  See  Us  in  Booth!  61 1  at  NEXPO  * 
(630)  876-9977,  fox  (630)  876-9972 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


NEWSPAPERS  FOR  SALE 


RURAL  NEW  ENGLAND  award  win¬ 
ning  weekly  grossing  $3(X),(X)0.  Long 
established,  paid  circulation,  unop¬ 
posed,  growing  area.  Owner  financing 
available.  Family  and  health  needs 
prompt  search  for  buyer.  Reply  with  let¬ 
ter  explaining  interest  to  Box  08820, 
Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  paid  weekly 
in  growing  and  exclusive  market. 
Gross  near  $6(X)M  with  strong  cash 
flow.  Priced  at  $900M.  Contact  Jim 
Hicks  (Bolitho-Cribb  &  Associates)  at 
(307)684-9407. 


PUBLICATIONS  FOR  SALE 


MONTHLY  ULTRAUGHT  AVIATION 
MAGAZINE  only  true  ultralight  pub¬ 
lication  on  newsstand.  Establi^ed  and 
growing.  (727)  821-3120  Evenings. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  AAAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 

GOSS  COMMUNITY  PRESS  10  floor 
units  I  stack  (7  units  rebuilt).  1  SS/C 
folder  with  1  /4  folder  and  upper  for¬ 
mer,  1  S/C  folder  with  1/4  folder,  2 
drives  parallel  system  with  7  clutches. 
Other  auxiliary  equipment  including 
two  l-Dob  stackers  available.  Call  Tom 
Bugbee  for  details  (520)  775-3804. 

OFFERED  FOR  SALE 
6-unit  Harris  V-22  press  with  JF 1 
folder,  roll  stands,  and  press  drive. 
6-unit  News  King  press  (3  floor  units, 

3  stocked)  with  KJ6  folder,  roll  stands 
and  press  drive.  Tel:  (941 )  561  -6401 . 

E-mail:  inter@sprintmail.com 
Inter-Continental  Graphics,  Inc. 

PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2"  21" 

New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/ 4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 

Fox:  (323)  256-7607 


CIRCULATION  SERVICES 


j  SPECTRUM  MARKETING  SERVICES 
A  teleservices  solution  for 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
Call  Doug  Reese  at  (800)  972-6778 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

Professional  Telemarketing  &  Database  Services 

PAID  IN  ADVANCETELEMARKETING 

Credit  Cards  or  FoneChex™- Thousands  Processed  Weekly 
25%  Minimum  PIA  Guaranteed 
Programs  Powered  By  iNSOURCE™  •  Data  From  experfan™ 

The  Leading  Source  of  consumer  marketing  info  available 
Great  Rates,  the  most  accurate  data  and  the  highest  quality  representation  available 

1-888-343*0470  Offices  Nationwide 


PUBLICATIONS  FOR  SALE 


SOUTHERN  RHODE  ISLAND.  Highly 
respected  established  shopper,  great 
money  maker.  $225,000.  Box  08830, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


FACKELMAN  NEWSPAPERS  SEEKS  to 
add  quality  publications  to  our  family 
of  community  newspapers.  Thinking  of 
selling?  Please  consider  us.  Cash  or 
terms.  Confidential.  Coll  Marc  A. 
Richard  (850)  785-7709  or  mail  Box 
2265,  Panama  City,  FL  32402. 


VYE  HAVE  BUYERS 
for  Newspaper  and 
Other  Print  Media 

RANGING  FROM  $  1 0OK  to  $  1 0OM 
Knowles  Media  Brokerage  Services 
Gregg  K.  Knowles,  President 
(909)  626-6440  Fax  (909)  624-8852 


GOSS  METRO  22  3/4" 

3  units,  1  half  deck,  2:1  folder 
Coll  Jim  Hoger  (21 5)  542-0200. 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTAlilNG 
newspaper  presses  sirKe  1910. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 

(800)  255-67^  or  (913)  492-9050 
www.inlandnews.com 

USED  NEWSPAPER  PRESSES. 

Call  Henry  Cobb  @  ONE 
(404)842-0111 

WANTED  TO  BUY 

GOING  DIGITAL?  Will  pay  cash  for 
photo  archives,  any  quantity,  any¬ 
where.  Call  Jim  1  (800)  872-9990. 

WANTED  DEAD  OR  ALIVE 
Muller  A4artini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Maiircxxn  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-93.55/(256)  997-9656  Fax 

WANTED:  Presses  -  Inserters 
Coll:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


CIRCULATION  SERVICES 


BLENKARN  TELEMARKETING 
•  Auto  pay  experts 
•Aukxnatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skaff  (800)  21 8-6731 

HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALUNG 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)260-9823 
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CLASSIFIED 


INDUSTRY 

SERVICES 


COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
hltp://www.fakebrains.com 


TRAINING 


ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMox  Training 
&  Consulting,  Inc.  (800)  898-0444 


NEWSPAPER  EXECUTIVE  SEARCH  |  NEWSPAPER  EXECUTIVE  SEARCH 


Executive  Search  Consultants 

“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience,  call  me  for  a  confidential  discussion  of  your  needs.” 

Ron  Haas  &  Associates 

713-977-8955  Fax  713-977-9656 
e-mail:  rhaas@rhaas.com 

Ron  Haa.s  | 

PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hour  line 
(505)842-1357 
P.O.Box  1952 
Albuquerque,  NM  87103 


Whatever  course  you  have  chosen  for 
yourself,  it  will  not  be  a  chore  but  an 
adventure  if  you  bring  it  to  a  sense  of 
the  glory  of  striving... if  your  sights  are 
set  lor  above  the  merely  secure  and 
mediocre 

David  Samoff 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBIEAAS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derwoys?  Dirty  air  handling  systems, 
ductwork? 

Daijy  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


WEB  PUBUSHING 


Portals 


[.lishing  TownSource  ■ 

I  . .  Interactivetm  i 

[  Ctty  Guides  j 

www.webpuhlishir^xus.com  ; 


HELP  WANTED 


_ ACADEMIC _ 

E.W  SCRIPPS 

SCHOOL  OF  XXJRNAUSM 

Visiting  professorship  in  Magazine 
Journalism  for  1999-2000  academic 
year.  Teach  magazine  editing,  man¬ 
agement,  graphics  or  multimedia 
courses.  Appropriate  professional 
experience  a  must;  advanced  degree 
preferred.  Applicant  review  begins  July 
15,  1999.  Send  letter,  resume,  evi* 
dence  of  teaching  effectiveness  and  3 
references  to  Dan  Riffe,  E.W.  Scripps 
School  of  Journalism,  Ohio  University, 
Athens,  OH  45701 .  Ohio  University  is 
an  AA/EO/ADA  employer  and 
encourages  women  and  minorities  to 
apply. 


ADMINISTRATIVE _ 

CEO 

Certified  Audit  of  Circulations  (CAC),  a 
Wayne,  New  Jersey  based  newspaper 
circulation  auditing  company,  is  look¬ 
ing  for  a  Chief  Executive  Officer  to 
oversee  its  operations.  A  successful 
candidate  must  have  great  organiza¬ 
tional  and  interpersonal  skills,  the 
ability  to  handle  multiple  tasks,  and 
most  importantly,  excellent  marketing 
skills  to  grow  the  sales  of  the  company. 
This  position  has  all  department  heads 
reporting  to  it  and  is  a  direct  report  to 
the  Board  of  Directors.  Respond  to  Box 
08839,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

Join  an  award  winning  daily  with  grow¬ 
ing  circulotion  in  a  booming  North 
Carolina  market.  Training  and  staff 
development  skills  coupled  with 
effective  goal  attainment  is  key  to  suc¬ 
cess  in  this  high  profile  position.  Strong 
salary  and  MBO  package.  Benefits 
include  paid  pension,  401  (k)  plan, 
medical,  dental  plans  and  advance¬ 
ment  opportunities  in  a  multi-state, 
family-owned  newspaper  group.  Send 
resume  to  Box  08836,  Editor  &  Pub¬ 
lisher. 


_ ADVERTISING _ 

ACCOUNT  MANGERS.  Point&Shop 
Online  malls.  E-Commerce  company, 
in  conjunction  with  newspapers  across 
the  country,  need  Account  Managers 
to  work  directly  with  newspaper  part¬ 
ners  to  achieve  company's  goals.  We 
are  a  growing  company  building  e- 
commerce  sites  for  retailers.  These 
online  stores  become  part  of  a  virtual 
mall,  located  as  a  link  on  newspapers' 
home  pages.  This  position  will  achieve 
goals  by  conducting  seminars,  making 
sales  calls  and  training  newspaper 
representatives  to  sell  sites.  Approxi¬ 
mately  3  years  of  advertising  sales 
experience.  Strong  familiarity  with  the 
Internet.  Candidates  must  be  goal 
oriented,  self  motivated  and  dis¬ 
ciplined.  Manage  territory  from  home 
based  office.  Base  salary  between 
$40-55,CX)0  plus  bonus.  401  (k),  bene¬ 
fits.  Positions  are  currently  open 
throughout  U.S.  Fax  (212)  997-6840 
or  1 1 1  W.  40th  Street,  New  York,  NY 
10018.  Attn:  Alison. 


AD  DIREaOR/SALES  MANAGERS  - 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVANCEMENT 

See  how  for  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 


ADVERTISING  ACCOUNT  MANAGER 
The  Commercial  Appeal,  a  leader  in 
the  E.W.  Scripps  Company,  has  an 
opening  for  a  Retail  Territory  Sales 
Manager.  This  is  an  exceptional  oppor¬ 
tunity  for  a  creative  manager  to  lead  a 
staff  and  to  grow  revenue  in  our  expari- 
ding  market.  Memphis,  home  of  the 
blues  (and  Elvis),  has  large  city 
amenities,  with  small  town  living  within 
minutes.  We  offer  competitive  salary, 
bonus,  excellent  benefits  and  a  good 
work  environment.  If  you  are  interested 
in  being  part  of  our  team,  and  have  a 
proven  track  record  in  sales/sales 
management,  send  resume  to  Linda 
Steen,  employment  manager,  495 
Union  Avenue,  Memphis,  TN 38103. 


_ ADVERTISING _ 

ADVERTISING  AAANAGEMENT 
OPPORTUNITIES 

The  Daily  Record,  a  Gannett  Newspa¬ 
per  in  Parsippany,  NJ,  seeks  an 
Advertising  Director  to  serve  as  the 
newspaper's  chief  advertising  execu¬ 
tive  and  a  Classified  Advertising  Man¬ 
ager  to  direct  its  classified  team. 

Advertising  Director  requirements:  3-i- 
years'  experience  developing  and 
managing  a  results-oriented  advertis¬ 
ing  team;  strong  sales  and  marketing 
skills,  excellent  organizational,  ana¬ 
lytical,  communication  and  computer 
skills.  Must  have  strong  leadership  skills 
to  develop  and  implement  both 
advertising  strategies  and  total  news¬ 
paper  initiatives.  The  director  will  plan 
and  create  sales  programs  to  generate 
new  business  groN^;  expand  our 
customer  base;  increase  market  share 
and  serve  as  an  integral  member  of  the 
newspaper's  operating  committee. 

Classified  Advertising  Manager  require¬ 
ments:  overall  knowledge  of  newspa¬ 
per  operations  and  a  minimum  of  2 
years'  management  experience  in  a 
retail  or  classified  advertising  depart¬ 
ment.  The  new  manager  will  be 
responsible  for  all  aspects  of  managing 
and  selling  classih'ed  advertising;  nir- 
ing,  training  and  motivating  the  sales 
staff,  developing  new  business 
strategies;  planning  and  budgeting 
market  segments;  creating  and  analyz¬ 
ing  incentive  programs. 

The  Daily  Record  offers  a  competitive 
salary  and  comprehensive  benefits 
package.  If  you  are  qualified  and  want 
to  join  a  winning  team,  please  send 
your  resume  with  salary  history  to  Lori 
Aynat,  human  resources  director.  The 
Daily  Record,  800  Jefferson  Road, 
Parsippany,  NJ  07054  or  Fax  to  (973) 
884-5768.  EEO/AA/M/F/D/V 


ADVERTISING  MANAGER 
1 7-year  old  alternotive  weekly  in 
Northwest  university  town  seeks 
energetic  sales  professional  to  lead  our 
team  of  four  to  new  heights.  Substan¬ 
tial  sales,  marketing  and  manage.ment 
experience  required.  Send  letter  and 
resume  to  Publisher,  Eugene  Weekly, 
1 251  Lincoln,  Eugene,  OR  97401 . 


_ ADVERTISING _ 

ADVERTISING  MANAGER 

Dynamic,  sales-driven  and  goal- 
oriented  retail  advertising  manager 
needed  for  a  daily  in  beautiful  South¬ 
east  Mississippi.  Looking  for  someone 
to  lead,  motivate,  train  and  hold  soles 
people  accountable.  This  is  your 
opportunity  to  be  part  of  a  team  that  is 
growirfg  the  lop  line. 

The  Hattiesburg  American,  has  loco- 
tion,  location,  location.  You  are  in  easy 
driving  distance  of  New  Orleans,  the 
Florida  Gulf  Coast,  and  other  major 
destinations.  You'll  be  in  the  catbird's 
seat  as  retail  sales,  construction, 
household  growth  and  population 
growth  all  are  on  the  rise.  The  weather 
is  warm,  the  people  friendly. 

Sales  experience  and  management 
skills  a  must.  Excellent  interpersonal 
skills  and  the  ability  to  hold  staffers 
accountable  key  to  success  in  this  posi¬ 
tion. 

Send  resume  to,  Hattiesburg  Amer¬ 
ican,  Dept.  HR-RAM,  825  North  Main 
Street,  Hattiesburg,  MS  39401.  Fox  to 
(601)  584-3075  or  E-mail  to: 
spepper@hattiesb.gannett.com  EOE 


ADVERTISING  SALES  MANAGER 

Southeastern  newspaper  with  1 70,000 
Sunday  and  1 24,000  daily  circulation 
is  looking  for  an  advertising  sales 
manager  to  motivate  a  highly  suc¬ 
cessful  sales  team  to  a  new  level  of 
performance.  The  ideal  candidate  will 
be  sales-driven,  possess  excellent 
organizational  and  managerial  skills 
and  hove  5  years  advertising  experi¬ 
ence.  Excellent  compensation  and 
benefits.  If  you  ore  ready  to  take  this 
team  forward  and  hove  a  desire  to 
work  in  a  great  market  for  one  of  the 
nation's  best  media  companies,  please 
send  resume  and  salary  history  to  Box 
08835,  Editor  &  Publish^. 

Some  things  have  to  be  believed  to  be 
seen 

Ralph  Hodgson 
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HELP  WANTED 

ADVERTISING 

ADVERTISING  SALES  MANAGER 

New  England  Newspapers,  Inc.  has  an 
immediate  opening  for  an  Advertising 
Sales  Manager  to  oversee  The 
Berkshire  Eagle  sales  staff.  The  ideal 
candidate  will  have  a  4  year  college 
degree  in  advertising/marketing  or  a 
related  field,  coupled  with  newspaper 
soles  and/or  sales  management  expe¬ 
rience.  In  addition,  the  right  individual 
will  be  a  conscientious,  quality  sales 
leader  with  an  extraordinary  ability  to 
train,  motivate  and  innovate.  This  posi¬ 
tion  reports  to  the  Advertising  Director. 

We  offer  an  excellent  salary, 
aggressive  incentive  plan  and  complete 
benefits  package. 

If  you  possess  the  right  skills,  a  positive 
attitude  ond  thrive  in  a  fast-paced  com¬ 
petitive  environment,  please  send  your 
resume  with  a  cover  letter  to: 

The  Berkshire  Eogle 
Attn:  Alinda  Shank 
Human  Resources  Manager 
75  South  Church  Street, 

P.O.Box  11 71 
Pittsfield,  MA  01 202 
Or  FAX  it  to  (41 3)  442-7611 


ADVERTISING 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER  - 
needed  for  group  of  weekly,  com¬ 
munity  newspapers  and  specialty  pub¬ 
lications  throughout  Allegan  County. 
Must  be  able  to  effectively  manage 
sales  people  as  well  as  plan,  develop, 
and  oversee  advertising  promotions. 
Heavy  community  involvement  also 
necessary.  Full  benefit  package.  Those 
who  are  very  organized  and  self- 
directed  may  send  cover/resume/ 
salary  history  to  “Advertising  Man¬ 
ager",  Kaechele  Publication,  P.O.  Box 
189,  Allegan,  Ml  49010  or  fax  (616) 
673-5535. 

CLASSIFIED  ADVERTISING 
MANAGER/WEB  SITE  MANAGER 
Small  daily  newspaper  in  beautiful 
northern  California  redwoods  needs  a 
sharp  classified  professional  who  has 
familiarity  with  classified  promotions, 
outside  sales  experience,  Baseview 
software  and  Internet  advertising  sales. 
Successful  candidate  will  supervise  a 
staff  of  3,  oversee  the  classified 
budget,  help  with  the  classified  com¬ 
puters,  handle  a  small  account  list  and 
be  the  lead  person  for  Internet  advertis¬ 
ing  sales.  Check  out  our  website  at 
www.ukiahdailyjournal.com  Please 
mail  resume  to  Advertising  Director, 
Ukiah  Daily  Journal,  P.O.  Box  749, 
Ukiah,  CA  95482,  fax  (707)  468- 
5780,  or  E-mail  udjjanel@saber.net 


ADVERTISING 


S^^Salla^  Pbndiis 

OUT  OF  MARKET  REPRESENTATIVES 

The  Dallas  Morning  News  is  seeking  Out  of  Market 
Representatives  for  positions  based  in  New  York,  Los  Angeles 
and  Chicago.  Qualified  candidates  must  possess  the  ability  to  sell 
newspaper  advertising  in  a  competitive  media  market  and  have 
related  experience  with  proven  sales  success.  We  are  searching 
for  high  energy,  self-motivated,  creative  and  strategic  thinkers 
who  have  the  ability  to  work  independently  in  these  highly  visible 
positions. 

REQUIREMENTS: 

•  Must  have  the  vision,  experience  and  determination  to 
develop  and  implement  sales  and  marketing  strategies  for 
all  Dallas  Momirig  News  products,  including  National,  Retail 
and  Classified  categories,  plus  niche  products  and 
pronrational  opportunities. 

•  Strong  media  sales  experience  with  networking  abilities  and 
agency  contacts. 

•  Must  recognize  market  opportunities  and  grow  revenues  by 
developing  and  presenting  formal  advertising  sales  and 
promotion  presentations  that  meet  customers  needs. 

•  Broad  industry  knowledge  for  new  business  development. 

•  Must  have  proficient  computer  abilities,  strong 
organizational  skills  and  be  multi-tasked  oriented. 

•  Degree  in  Advertising,  Communications  or  Marketing  with 
3  years  sales  expenence  or  5  years  in  a  media  related 
environment. 

We  offer  a  comprehensive  benefit  package  and  a  competitive 
salary  plus  bonus. 

Qualified  candidates  please  send  or  fax  your  resume  to 
Lilia  Jones,  The  DtUlas  Morning  News,  508  Young  Street,  Dallas, 
TX  75202  or  FAX  214-977-8568. 

.  An  Equal  Opportunity  Employar 


_ ADVERTISING _ 

ADVERTISING  SALES 

3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
advertising  salespeople,  responsible  (or 
securing  new  advertisers.  Advertising/ 
sales  experience,  high  level  of  organi¬ 
zational  skills,  initiative  and  strong 
sense  of  mission  required.  Must  be 
able  to  present  the  Catholic  character 
of  the  publication.  Knowledge  of 
Microsoft  Windows  95  helpful.  Base 
salary  and  generous  commission 
structure.  Please  submit  your  resume  to 
Credo  Newspapers,  Attn;  Clare,  P.O. 
Box  504,  Ann  Arbor,  Ml  48106  or  fax 
10(734)930-3179. 

CLASSIFIED  MANAGER 

Greater  Media  Newspapers,  a 
2(X),(XX)  circulation  group  of  high 
quality  weekly  newspapers  located  in 
central  New  Jersey,  is  looking  for  an 
experienced  classified  sales  manager 
with  a  successful  track  record.  The 
ideal  candidates  might  already  have 
this  job  in  another  newspaper  or 
perhaps  they  are  number  two  in  the 
department  and  would  like  lo  run  their 
own  show.  In  either  case  we  want  to 
grow  and  need  a  leader  to  take  us  to 
the  next  level.  Interested?  If  so  please 
mail,  fax  or  E-mail  your  resume  and 
salary  requirements  to: 

Kevin  Wiltman 
Greater  Media  Newspapers 
25  Kilmer  Drive,  Suite  1 09 

Morganville,  NJ  07751 
Fox  (732)  972-6746 
gmpublis)ier@gmnews.com 

INDEPENDENT  AD  REPS  needed  to 
coll  on  national  accounts  in  major 
markets  for  American  Cowboy,  high¬ 
est-circulated  magazine  in  western  life¬ 
style  field.  ABC  audited.  Send  resume 
to  P.O.  Box  6630,  Sheridan,  WY 
82801. _ 

SALES  MANAGEMENT 

Patuxent  Publishing  Company,  a 
division  of  Times  Mirror  is  hiring  for  a 
sales  management  position.  This  posi¬ 
tion  is  responsible  tor  leading  a  sales 
staff  of  1 0  in  reaching  yearly  revenue 
budgets.  Five  plus  years  management 
experience  required  in  coaching  and 
evaluating  sales  people.  Some  of  the 
duties  include  new  product  devel¬ 
opment,  sales  commission  analysis, 
marketing  and  evaluating  competition, 
budget  and  financial  planning,  hiring 
and  training.  Excellent  benefit  package 
available.  Interested  applicants,  please 
send  resume  to  Stephanie  Garner, 
Human  Resources,  Patuxent  Publishing 
Co.,  10750  Little  Patuxent  Parkway, 
Columbia,  MD  21044. 

Fox  (410)  964-8324 

RETAIL/NATKDNAL 
ADVERTISINKS  MANAGER 

Small  daily  newspaper  in  beautiful 
northern  California  redwoods  is  look¬ 
ing  (or  a  sales  professional  with  excep¬ 
tional  knowledge  and  leadership 
qualities.  Will  supervise  3  outside  sales 
reps  and  handle  major/national 
accounts.  Check  out  our  website  at 
www.ukiahdailyjournal.com  Please 
mail  resume  to  Advertising  Director, 
Ukiah  Daily  Journal,  P.O.  Box  749, 
Ukiah,  CA  95482,  fax  (707)  468- 
5780,  or  E-mail  udjjanet@saber.net 


_ ADVERTISING _ 

RECRUITMENT  ADVERTISING 
SALES  MANAGER 

The  Austin  American-Statesman  seeks 
an  enthusiastic,  progressive  and 
dedicated  leader  to  develop  our  recruit¬ 
ment  advertising  division.  Drawing  on 
your  previous  leadership  and  commu¬ 
nication  skills,  you  will  be  responsible 
for  growing  revenues  and  developing 
strong  sales  teams. 

Qualified  candidates  will  have  a  suc¬ 
cessful  newspaper  advertising  back¬ 
ground  and  be  extremely  skilled  in  the 
areas  of  sales  management,  account 
planning  and  new  business  devel¬ 
opment.  Knowledge  of  the  Recruitment 
Industry,  including  agency  interaction 
and  job  fair  development,  is  a  definite 
asset.  This  position  also  requires  the 
ability  to  develop  category  and  seg¬ 
ment  strategic  plans,  product  devel¬ 
opment  and  budget  management. 

The  Austin  American-Statesman  offers 
competitive  salaries  and  bonuses, 
excellent  benefits  and  an  environment 
encouraging  and  rewarding  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Austin  American-Statesman, 
send  your  cover  letter  and  resume  to: 

j  Esther  Terrazas 

i  Human  Resources 

Austin  American-Statesman 
305  S.  Congress  Avenue 
Austin,  TX  78704 
Fax  (512)  445-3883 
No  phone  calls,  please 
Equol  Opportunity  Employer 

ART/GRAPHtCS 

ADVERTISING  ART  DIREaOR.  The 
Denver  Rocky  Mountain  News,  the 
leader  in  America's  most  competitive 
newspaper  market,  needs  a  creative, 
technologically  savvy  director  for  its 
Advertising  art  department.  The  ideal 
candidate  will  have  either  a  metro 
newspaper  or  commercial  agency  back¬ 
ground  and  a  demonstrated  knowl¬ 
edge  of  computerized  ad  design,  supe¬ 
rior  people  skills  and  proven  ability  to 
relate  to  clients  in  a  demanding 
environment.  Applicant  packet  should 
include  resume,  cover  letter,  samples  of 
published  work  and  three  references 
who  can  be  contacted  immediately. 
Send  to  Jim  Nolan,  Denver  Rocky 
Mountain  News,  400  West  Colfax 
Avenue,  Denver,  CO  80204. 

Or  call:  (303)  892-2900 
E-mail:  nolan@clenver-rmn.com 

FREELANCE  graphic  designer  needed 
for  magazine  layout  (or  American  Cow¬ 
boy.  Send  letter,  resume,  non- 
returnable  samples  to  P.O.  Box  6630, 
Sheridan,  WY  82801 . 

CIRCULATION 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site; 
www.boonenewspapers.com 
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CLASSIFIED 


HELP  WANTED 


_ CIRCUUTION _ 

ASSISTANT 

DISTRIBUTION  MANAGER 

An  outstanding  opportunity  now  exists 
(or  an  experienced  distribution  man¬ 
ager  who  is  ready  to  work  For  an 
award  winning  daily  newspaper.  This 
job  is  perfect  For  a  manager  who  is 
ready  to  move  into  a  larger,  more 
diversified  operation.  The  person 
selected  will  assist  the  Distribution 
Manager  in  overseeing  all  day  to  day 
Functions  including  placing  insertions  of 
a  68,000  daily  and  90,000  Sunday 
newspaper,  plus  a  dramatically  grow¬ 
ing  direid  mail  operation. 

Required  abilities  include  meeting 
deadlines,  ensuring  quality  control,  con¬ 
trolling  expenses  and  developing  staff 
members.  Must  possess  computer  skills 
and  strong  analytical  ability  to  make 
recommendations  on  improving  daily 
performances  and  efficiencies,  through¬ 
put,  and  pieces  per  hour. 

The  Caller-Times,  a  Scripps  Howard 
paper,  is  located  in  Corpus  Christi, 
Texas  which  affords  an  outstanding 
quality  of  life  on  the  Gulf  of  Mexico.  If 
you  are  ready  to  join  an  outstanding 
team  of  professionals  at  one  of  the 
nation's  finest  newspapers,  and  you 
possess  the  above  qualities  send 
resume  to: 

Human  Resources  Department 
The  Caller-Times 
P.O.Box  91 36 

Corpus  Christi,  TX  78469-91 36 
E-mail  cthr^caller.com 
Fox;  (361)884-5357 


CIRCULATION  DIREOOR 
Seven-day  community  newspaper  in 
Zone  2  is  seeking  a  results-oriented  pro¬ 
fessional  to  manage  its  circulation 
department.  The  ideal  candidate  has 
the  demonstrated  ability  to  closely 
manage  home  delivery  ond  receiva¬ 
bles,  develop  a  strong  single  copy  pre¬ 
sence  and  implement  effective  market¬ 
ing  strategies. 

If  you  are  ready  to  take  your  career  to 
a  new  level,  have  a  minimum  of  five 
years  circulation  management  experi¬ 
ence  and  wish  to  join  an  organization 
that  will  challenge  you  to  your  full 
potential,  this  may  be  the  right  job  for 
you. 

We  provide  an  exceptional  starting 
salary  and  benefits  package  with 
unlimited  growth  potential.  Reply  in  con¬ 
fidence  to  Box  08718,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  DIREaOR 

A  growing  Zone  5  seven  day  a  week 
1 5,000-t  circulation  daily  is  looking  for 
a  Circulation  Director  with  strengths  in 
the  areas  of  distribution  and  promo¬ 
tion.  Live  within  an  hour  of  a  small 
metro  and  still  enjoy  rural/suburbia. 
Experience  as  a  #2  at  a  larger  paper 
or  #1  at  a  smaller  paper  is  required.  If 
interested,  please  send  a  resume  listing 
your  current  annual  compensation.  AH 
resumes  will  be  kept  confidential. 
Please  send  to: 

GOOD NEWS 

Suite  245  North  Alpine  Centre 
Bettendorf,  lA  52722 
Fax:  (319)  359-8539 
E-nxiil: 

greene@goodnews-searchfirm.com 


_ CIRCULATION _ 

CAREER  POSITION 

Looking  (or  the  next  step  on  your  path 
to  being  a  circulation  director? 
Georgia's  second  largest  newspaper. 
The  Macon  Telegraph,  is  looking  for  a 
key  manager  in  its  circulation  depart¬ 
ment.  The  ideal  candidate  will  oversee 
our  circulation  operations  in  our 
satellite  office  in  Houston  County.  A 
direct  report  to  the  circulation  director, 
the  bureau  manager  will  coordinate 
sales  and  marketing,  operations,  dis¬ 
tribution,  and  circulation  information 
systems  for  the  satellite  office.  It's 
excellent  training  for  anyone  looking  to 
be  a  circulation  director.  A  Knight 
Ridder  paper.  The  Telegraph  is  located 
in  beautiful,  historic  Macon  in  the  heart 
of  Georgia  where  the  sun  is  always 
high  in  the  skv  and  the  cost  of  living  is 
low.  Come  take  the  next  step  on  your 
career  path  at  a  great  place  to  work. 
Send  your  resume  and  salary  require¬ 
ments  to  Ginger  Nolte,  1 20  Broadway, 
P.O.  Box  41 67,  Macon,  GA  31 208. 

E-mail:  gnolte@macontel.com 

Fax:  (912)744-4498 


CIRCULATION  SALES/ 
RETENTION  MANAGER 

The  Tribune,  a  daily  newspaper  serv¬ 
ing  suburban  Phoenix,  is  currently  seek¬ 
ing  an  energetic,  take  charge  sales 
and  retention  manager  to  handle 
aggressive  sales  and  retention  needs 
for  one  of  Thomson  Newspapers' 
largest  U.S.  properties.  The  ideal  can¬ 
didate  will  have  at  least  two  years  of 
circulation  sales  experience  at  a 
1 00,000-t  circulation  newspaper  utiliz¬ 
ing  predictive  dialer  systems  and  route 
management  systems.  This  position 
demands  the  successful  candidate  hove 
strong  marketing  skills  in  both  retention 
and  sales,  as  well  as  a  proven  track 
record  in  motivating  and  training  staff. 
Additionally,  the  candidate  must  have 
experience  working  with  contract  sales 
companies.  This  person  needs  to  be 
highly  organized  and  goal  driven  to 
make  substantial  contributions  to  team 
efforts  by  developing,  implementing 
and  insuring  success  in  all  sales  and 
retention  programs.  This  is  a  unique 
position  that  nos  controllable  impact 
for  overall  circulation  growth  in  a 
highly  competitive  and  growing 
market. 

We  offer  a  competitive  salary  and 
bonus  plan  with  health  benefits,  401  (k) 
and  career  pathing  for  the  right  indi¬ 
vidual.  Please  send  resume  to  Todd 
Halvorsen,  circulation  marketing  director. 
The  Tribune,  1 20  W.  1  st  Avenue,  Mesa, 
AZ85210.EOE 


CIRCULATION  DIREaOR 

Seven-day  local  15,000-t-  newspaper 
in  Zone  1  has  a  great  opportunity  For 
an  experienced  circulator.  The  candi¬ 
date  we  seek  has  strong  home  delivery 
and  single  copy  skills  with  experience 
to  develop  and  implement  appropriate 
controls  to  maximize  sales  ana  service. 

The  ideal  candidate  will  have  a  mini¬ 
mum  of  five  years  circulation  man- 
agemen'  experience  and  a  desire  to 
join  a  company  that  provides  unlimited 
career  growth  potential. 

We  provide  a  competitive  salary  and 
benefit  package.  Interested  candidates 
should  submit  resume  with  cover  letter 
to  Box  08838,  Editor  &  Publisher. 


_ EDfrORIAL _ 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  X)BS  page  at  our  web  site: 
www.boonenewspapers.com 


APPLICATIONS  BEING  accepted  for 
near  future  openings  for  a  reporter/ 
paginator  and  sports  editor  at  the 
Portales  News-Tribune,  a  small  five- 
day  a  week  PM  paper  in  Portales,  NM. 
College  degree  preferred  for  both  posi¬ 
tions.  Must  hove  newsfxiper  experi¬ 
ence  and  be  versed  in  page  layout 
with  QuarkXPress  software,  ^nd 
resume,  cover  letters  and  work  samples 
to  Ruth  Friedberg,  managing  editor, 
P.O.  Box  848,  Portales,  NM  881 30. 


ASSISTANT  BUSINESS  EDITOR 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  newspaper,  is  seeking 
an  assistant  business  editor.  Applicants 
should  have  several  years  experience 
in  both  editing  and  reporting.  Experi¬ 
ence  with  business  coverage  a  plus. 
Clips,  resume  and  salary  expectations 
should  be  sent  to  Business  Editor  Mike 
Murphy  at  P.O.  Drawer  j,  Albuquer¬ 
que,  NM  87103.  Murphy  can  be 
reached  at  (505)  823-3830,  fax  (505) 
823-3994. 


ASSISTANT  CITY  EDITOR 

Progressive  Gulf  Coast  1 00,000-h  daily 
seeks  experienced  editor  or  reporter 
for  assistant  city  editor  position.  Would 
supervise  general  assignment  and  beat 
reporters  at  national  award-winning, 
enterprise-oriented  paper.  Submit  clips 
that  show  editing  and/or  writing 
strength  and  coordination  of  photog¬ 
raphy,  graphics,  etc.  to  Box  08822, 
Editor  &  Publisher. 


ASSISTANT  METRO  EDITOR  wanted: 
The  Monitor,  a  growing  mid-size  daily 
on  the  Texas-Mexico  border,  has  an 
opening  for  a  deputy  metro  editor.  This 
job  requires  planning  skills  and 
expertise  in  management,  the  reporting 
process  and  line  editing.  Job  includes 
directing  coverage  and  editing  break¬ 
ing  news,  weekend  and  project  stories. 
Experience  preferred;  Spanish  a  plus. 
Reply  with  resume  and  samples  to  Paul 
Binz,  managing  editor.  The  Monitor, 
P.O.  Box  760,  hAcAllen,  TX  78505. 


ASSISTANT  NEWS  EDITOR 

Aggressive,  award-winning  daily 
newspaper  north  of  Houston  needs 
assistant  news  editor  with  strong  edit¬ 
ing  skills,  a  flair  (or  page  design  and 
solid  news  judgment.  Ideal  candidate 
will  have  at  least  a  year's  daily  or 
weekly  experience;  talented  recent 
grads  will  be  considered.  Bachelor's  in 
journalism,  QuarkXPress  experience 
preferred.  Send  resume  and  clips  to 
Editor  Jim  Fredricks,  The  Courier,  1 00 
Avenue  A,  Conroe,  TX  77301 .  Fax  to: 

(409)  756-6729 


_ EDITORIAL _ 

ASSISTANT/ASSOCIATE 
MANAGING  EDITOR 

Leading  publisher  of  consumer  health 
newsletters  seeks  assistant/associate 
managing  editor  with  a  minimum  of  5 
years  editing  experience.  Position 
requires  strong  editing,  rewriting  and 
copyediting  skills.  Individual  should  be 
well-organized  and  hove  an  eye  for 
detail.  Able  to  juggle  multiple  tasks 
and  tight  deadlines.  Newsletter  experi¬ 
ence  preferred.  Knowledge  of  women's 
health  and/or  alternative  health  a  plus. 
Experience  editing  opinion  pieces, 
advisories  or  speeches  also  a  plus. 
Please  send  cover  letter,  resume  and 
writing  sample  to  CD,  P.O.  Box 
60111,  Potomac,  MD  20859-01 1 1 . 


AVIATION  JOURNALIST,  senior  editor 
of  international  aviation  safety  pub¬ 
lications.  Experience  in  journalism  and 
aviation  required.  Excellent  salary  and 
benefits.  Cover  letter,  resume  and 
references  to  Roger  Rozelle,  Flight 
Safely  Foundation,  601  Madison 
Street,  #300,  Alexandria,  VA  2231 4. 


BUREAU  CHIEF:  Our  35,000  daily 
needs  a  solid  writer  and  leader  with 
people,  coaching  and  editing  skills. 
You'll  need  impeccable  news  judgment 
and  a  commitment  to  Fairness  and  com¬ 
munity  journalism.  Send  letter,  resume, 
clips  to  Larry  Reisman,  editor.  The 
Press  Journal,  P.O.  Box  1268,  Vero 
Beoch,  FL  32961. 


BUSINESS  JOURNALISTS  NEEDED 
now  for  full-time  jobs  writing/editing 
for  new  Web  site  serving  small  busi¬ 
ness.  Must  hove  recent  business  writ¬ 
ing/editing  experience  and  com¬ 
petence  in  basic  Internet  tools/editors. 
The  company,  in  Research  Triangle 
Park,  NC  also  seeks  freelancers  for 
additional  small  business/home  office 
content.  Resume/clips  to  Mr.  Shawn 
Tooley,  resumebox99@holmail.com  or: 
Fox  (91 9)  765-5020  EOE 


BUSINESS  JOURNAUSTS 

What  can  the  Orange  County  Business 
Journal  offer  you? 

•A  desirable  place  to  live  -  the 
southern  California  coast. 

•Great  stories  in  one  of  the  wroHd’s  hot¬ 
test  economies.  Orange  County  is  a 
multi-cultural  community  filled  with 
high-growth  companies,  creative  indi¬ 
viduals  and  risk-taking  entrepreneurs. 
•Good  pay,  with  frequent  merit  raises. 
•Excellent  career  development. 

We  are  looking  for  talented  journalists 
to  tell  the  stories  of  the  people  and  com¬ 
panies  building  the  “Tech  Coast.’  We 
are  among  the  nation's  top  local  busi¬ 
ness  weeklies,  often  cited  (and  raided) 
by  national  publications.  Contact 
Editor  Rick  Reiff  at  the  OCBJ,  2600 
Michelson  Drive,  Suite  1 70,  Irvine,  CA 
92612.  Phone  (949)  833-8373.  Fax 
(949)  833-8751 .  reiff@ocbj.com 
vrww.ocb.com 
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HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  WRITER 

Brownsville,  Texas,  is  experiencing  a 
period  of  unprecedented  economic  pro¬ 
sperity.  New  industrial  and  retail 
growth  is  moving  forward  at  a  fast 
pace,  as  is  residential  construction.  At 
tfie  Brownsville  Herald  business  cov¬ 
erage  is  one  of  our  top  priorities. 
We're  looking  for  an  aggressive  busi¬ 
ness  reporter  who  can  stay  on  top  of  a 
rapidly  changing  economic  landscape 
in  Brownsville  and  Matamoros,  our  sis¬ 
ter  city  across  the  Rio  Grande.  Com¬ 
petitive  salary  and  benefits  package 
for  the  right  candidate.  Respond  with 
cover  letter,  resume  and  work  samples 
to  George  Cox,  editor.  The  Brownsville 
Herald,  1135  E.  Van  Buren  Street, 
Brownsville,  TX  78520. 


COVERING  PREP  to  pro  (mostly  prep), 
our  3-person  sports  desk  requires  strong 
writing  talent,  QuarkXPress  skills,  plus 
ability  to  shoot  action  photos.  The  award¬ 
winning  Daily  Star  -  www.hammond 
star.com  -  is  located  in  a  college  town 
across  the  lake  from  New  OHeans.  Send 
resume,  clips  to  Managing  Editor  Lil 
Mirando,  Daily  Star,  P.O.  Box  1 1 49 
Hammond,  LA  70404.  staredit©i-55.com 
or  (504)  542-0242 


CITY  EDITOR  ■  The  Sedalia  (MO) 
Democrat,  a  1 3,000,  7-day  AM  seeks 
a  city  editor,  the  Number  2  manage¬ 
ment  position  in  a  16-person  news¬ 
room.  Job  requires  strong  report¬ 
ing  background,  excellent  news  judg¬ 
ment,  strong  text  editing  skills  and 
ability  to  coach  reporters.  Seasoned 
reporters  ready  to  move  into  manage¬ 
ment  and  help  make  a  good  paper  the 
best  in  its  class  are  encouraged  to 
opply.  Reply  with  letter,  resume, 
exomples  of  best  work  and  copies  of 
your  paper  to  Oliver  Wiest,  editor, 
P.O.  Box  848,  Sedalia,  MO  65302. 

(800)  892-7856  clemocrat@ozarks.net 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


_ EDITORIAL _ 

CITY  EDITOR  -  One  of  America's  best 
mid-size  dailies  seeks  an  enterprising, 
high-energy  assignment  editor  to  lead 
its  core  local-news  desk.  The  Lexing¬ 
ton  Herald-Leader  (120,000  daily; 
160,000  Sunday)  is  a  Knight  Ridder 
paper  with  a  tradition  of  quality  jour¬ 
nalism  that  sets  agendas  and  wins 
awards.  Lexington  is  a  beautiful  city  of 
250,000  that's  home  to  hundreds  of 
thoroughbred  farms  and  the  University 
of  KY.  Daniel  Boone  National  Forest 
and  the  Appalachian  foothills  ore 
nearby.  Send  resume,  references,  sam¬ 
ples  of  breaking  news  and  enterprise 
coverage  and  a  cover  letter  summariz¬ 
ing  your  editing  style  to  Tom  Coudill, 
AME/Local  News,  Lexington  Herald- 
Leader,  1 00  Midland  Avenue,  Lex¬ 
ington,  KY  40508. 

E-mail:  tcaudill@herald-leader.com 


CITY  EDITOR:  Super  Ohio  daily  needs 
superstar.  24K  daily/27K  Sunday.  We 
need  friend,  fighter,  leader  to  take  on 
competitive  market.  Resume  to  Todd 
Fronko,  314  W.  Morket,  Sandusky, 
OH  44870. 

New  applicants  only 


COME  WORK  IN  PARADISE 

Entry-level  general  assignment  reporter 
sought  for  Knight  Ridder  weekly  news¬ 
paper  in  the  Florida  Keys.  Great  job  in 
o  great  environment  for  recent  college 
graduate.  Extensive  benefits  begin  on 
the  first  day  of  work.  Send  resume, 
voriety  of  samples  of  your  work  to 
Jackie  Harder,  editor.  The  Reporter, 
P.O.  Box  1 1 97,  Tavernier,  FL  33070. 


COPY  CHIEF 

If  you're  an  experienced  copy  editor 
who's  tired  of  cold  winters  or  big  cities. 
The  Albony  Herald  may  be  the  perfect 
fit  for  you.  We  have  an  immediate 
opening  for  a  copy  chief  who  will  help 
supervise  our  10-member  copy  desk 
with  our  news  editor.  Send  your 
resume,  letter  and  references  to  Jim 
Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31 702.  E-mail: 

jim@albanyherald.surfsouth.com 
Pre-employment  drug  screening  required 


COPY  EDITOR  WANTED:  The  Monitor, 
a  fast-growing  mid-size  daily  on  the 
Texas-Mexico  border,  has  an  opening 
for  o  copy  editor/page  designer.  Require¬ 
ments:  creativity  in  page  design,  atten¬ 
tion  to  detail  and  AP  style,  sound 
news  judgment  and  ability  to  meet 
deadlines.  Reply  with  resume  and 
samples  to  Paul  Binz,  managing  editor. 
The  Monitor,  P.O.  Box  760,  McAllen,  TX 
78505. 


COPYEDITOR 

A  30,000-circulation  business  weekly 
in  Atlanta  seeks  an  experienced  copy 
editor.  Send  resume  to  Copy  Chief, 
Atlanta  Business  Chronicle,  1801 
Peachtree  Street,  Atlanta,  GA  30309. 


_ EDITORIAL _ 

COPYEDITOR 

Immediate  opening  for  entry-level  copy 
editor  for  busy  five-person  copy  desk 
on  this  20,00*0  circulation  seven-day 
newspaper  in  eastern  West  Virginia. 
The  successful  candidate  will  write 
accurate  and  snappy  headlines,  edit 
local  and  wire  copy  and  will  be  able  to 
paginate  quickly  using  QuarkXPress. 
Locoted  in  the  heart  of  the  Shenandoah 
Valley,  about  65  miles  from  Washing¬ 
ton  and  Baltimore,  this  newspaper's 
circulation  is  growing.  Send  letter, 
resume  and  design  clips  to  Maria 
Lorensen,  editor.  The  Journal,  207  W. 
King  Street,  Martinsburg,  WV  25401 . 


CREATIVE  CITY  EDITOR  WANTED 

Aggressive,  award-winning  50,000 
daily  and  Sunday  seeks  a  mentor  and 
visionary  to  help  run  newsroom  in  com¬ 
petitive  Western  Pennsylvania  market. 
Must  know  how  to  nurture  o  staff,  con¬ 
ceptualize  stories  and  graphics,  and 
edit  for  quality,  accuracy  and 
readability.  Please  send  a  cover  letter 
outlining  your  news  philosophy,  clips, 
references  and  resume  to  Human 
Resources  Department,  The  Tribune- 
Democrat,  425  Locust  Street,  P.O.  Box 
340,  Johnstovm,  PA  1 5907. 


EDITORIAL  ASSISTANT  ■  But  more  too. 
Learn  computer-assisted  reporting  and 
help  us  investigate  the  finances  and 
performance  of  the  nation's  non-profit 
organizations.  Plenty  of  drudge  work  - 
entering  data,  etc.  -  but  we  also  want 
someone  with  an  eye  for  news  who 
can  see  the  story  hidden  in  the  data. 

!  Some  writing.  Journalism  experience 
helpful,  but  recent  grads  welcome. 
Fomiliority  with  databases,  spread¬ 
sheets  a  plus  but  not  required.  Harvy 
Lipman,  projects  director.  Chronicle  of 
Philanthropy,  1255  23rd  Street,  NW, 
Washington,  DC  20037. 


I  EDITORIAL  CARTOONIST 
1  Last  year,  the  New  York  State  Associa- 
I  ted  Press  honored  the  Times  Union  as 
the  state's  “Newspaper  of  Distinction." 
That  is  an  award  we  would  like  to  win 
I  again  for  our  readers.  To  do  so,  we 
j  need  to  replace  the  state's  top  editorial 
I  cartoonist  who  has  just  headed  to  other 
I  endeavors. 

If  your  portfolio  shows  strong  visual  com¬ 
mentary,  a  strong  individual  drawing 
style,  and  brood  knowledge  of  how  to 
comment  on  news  at  all  levels,  we 
would  like  to  see  it. 

We  want  a  colleague  vrho  can  create 
daily  editorial  cartoons  and  occasional 
caricatures  and  other  illustrations  for 
editorial  and  opinion  pages.  You  will 
be  involved  in  a  highly  competitive, 
high-visibility  market  that  is  often  in  the 
national  spotlight,  but  has  a  decided 
local  flavor. 

Applicants  should  send  portfolios  and 
cover  letter  to  Joann  Crupi,  editor/ 
opinion  pages.  Times  Union,  P.O.  Box 
15000,  Albany,  NY  12212. 


_ EDITORIAL _ 

EDITOR 

In  search  of  a  talented,  energetic,  com¬ 
munity-minded  editor  to  lead  an 
editorial  staff  of  seven.  An  excellent 
opportunity  to  be  involved  with  the  mov¬ 
ers  and  shakers  of  our  nation's  capital 
as  well  as  the  Washington  metropol¬ 
itan  Jewish  community.  Competitive 
salary  and  benefits.  Experience  pre¬ 
ferred.  Please  send  resume  to  Craig 
Burke,  publisher,  Washington  Jewish 
Week,  1 2300  Twinbrook  Pkwy,  #250, 
Rockville,  MD  20852.  Or  fax 

(301)881-1994or  E-mail 
craigburke@aol.com 


EDITOR 

The  News-Journal,  a  Southeastern 
North  Carolina  weekly  newspaper  with 
a  long  tradition  of  strong  news  report¬ 
ing  and  community  involvement,  seeks 
an  editor.  We  need  someone  with 
strong  people,  writing,  editing  and 
photography  skills  to  help  us  develop 
our  paper  in  one  of  the  fastest  growing 
areas  of  North  Carolina.  Definite 
growth  potential  for  the  right  person. 
Send  resume  to  Ken  MacDonald,  The 
News-Journal,  1 1 9  West  Elwood  Ave¬ 
nue,  Roeford,  NC  28376  or  fax: 

(910)875-7256. 


EXPERIENCED  Managing  Editor  for  20  | 

year  old  National  WINE  magazine.  | 
Wine  knowledge  a  must.  Fax  resume  I 
to  Publisher  at  (949)  464-1 149.  j 


I  EXPERIENCED  REPORTER 

,  Award-winning  20,000  circulation, 
century-old  weekly  in  vibrant  seaside 
resort  community  seeks  full-time 
reporter.  Need  versatile  journalist  with 
strong  news,  analysis  and  investigative 
reporting  skill,  someone  for  whom  the 
I  meeting  is  the  beginning  of  the  story. 

I  Minimum  two  years  experience.  Top 
I  salary,  benefits,  401  (k),  profit  sharing, 
i  Resume,  clips,  references  to  Editor,  The 
I  Southampton  Press,  P.O.  Box  1207, 
j  Southampton,  NY  1 1 099. 


FEATURES  EDITOR 

The  Bulletin,  a  30,000  circulation 
daily,  in  beautiful  Bend,  Oregon  is  look¬ 
ing  for  the  right  person  to  lead  its  Com¬ 
munity  Life  section.  We  need  an 
imaginative  editor  who  can  improve  a 
community  intensive  lifestyle/feature 
section  covering  outdoor  recreation, 
arts  and  entertainment,  health,  religion 
and  culture.  We  need  someone  who 
can  take  our  talented  six-member 
features  staff  to  new  heights,  ond  help 
lead  our  growing  newspaper  to  new 
levels  of  excellence.  The  Bulletin  offers 
committed  family  ownership,  com¬ 
petitive  pay  and  benefits,  and  oppor¬ 
tunities  for  advancement.  Central 
Oregon  offers  an  unsurpassed  quality 
of  lire.  Send  cover  letter,  resume  and 
work  samples  to  John  Henrikson,  asso¬ 
ciate  editor.  The  Bulletin,  1526  NW 
Hill  Street,  Bend,  OR  97701 . 
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HELP  WANTED 


_ EDITORIAL _ 

HEALTH  REPORTER 

The  Quad-City  Times,  a  division  of  Lee 
Enterprises,  has  a  full  time  opening 
for  an  experienced  reporter  to  join  our 
award-winning  features  team  as  a 
Health  Reporter.  This  reporter  will  not 
only  report  on  health,  medicine  and  fit¬ 
ness,  but  will  also  lead  our  community 
journalism  project  aimed  at  actively 
improving  health  and  health  services  in 
our  area. 

A  degree  in  journalism  with  a  strong 
reporting  background  required.  Pre¬ 
vious  work  as  a  Health  Reporter  or 
background  in  health  services  a  plus. 

The  Quod-City  Times  offers  a  com¬ 
petitive  salary  and  excellent  benefits. 
Come  discover  how  you  can  “Make  the 
Most  of  Your  Life*. 

If  interested  please  apply  to: 

Human  Resources 
Quod-City  Times 
Attn:  Health  Reporter 
500  E.  3rd  Street 
Davenport,  lA  52801 
or  JDEKQCT@aol.com 
EOE 

To  see  all  the  positions  we  currently 
have  open  please  visit  our  website  at 
wwrw.QCTIAAES.com 


LEADING  CHILDREN'S  MAGAZINE 
seeks  editors  at  different  levels.  All 
ualified  candidates  will  have  a 
emonstrated  interest  in  children,  and 
a  commitment  to  helping  them  grow 
into  thoughtful,  literate  citizens.  College 
degree  and  several  years'  publishing 
experience  needed.  Work  in  new 
media  a  plus.  Contact;  Managing 
Editor,  Hignlights  for  Children,  803 
Church  Street,  Honesdale,  PA  18431. 
Fax:  (570)251-7847.  E-mail: 

cfclark@highlights-corp.com 


MADISON,  Wl  -  based  monthly  trade 
magazine  serving  owners/operators  of 
sport,  recreation  and  fitness  venues 
seeks  managing  editor.  Candidates 
must  relocate  and  be  knowledgeable 
about  the  business  of  sport  and  able  to 
handle  variety  of  tasks;  writing,  proof¬ 
reading,  creating  a  dummy  and  rep¬ 
resenting  the  magazine  at  trade 
shows.  Must  be  organized,  well-read, 
and  eager  to  learn  about  the  readers 
and  advertisers  we  serve.  Send 
resume,  samples  and  letter  describing 
your  sport  background/interests,  and 
salary  requirements  to  ABP,  4130  Lien 
Road,  Madison,  Wl  53704. 


EfifFf  Clatiified 


The  ncwfpapcr 
indostiy’s  meeting 
place.  (2U)  675*4380 


_ EPrroRiAL _ 

MANAGING  EDITOR 
We  are  seeking  an  editor  to  write  one 
of  our  flagship  newsletters.  In  addition 
to  top-notch  reporting  and  writing,  you 
will  coordinate  an  active  talk  group, 
work  closely  with  a  contributing  editor, 
develop  materials  for  audiocon¬ 
ferences,  coordinate  the  on-line 
version,  and  travel  to  accreditation 
events.  Additionally,  the  position  pro¬ 
duces  four  quarterly  reports,  as  well  as 
periodic  reader  and  benchmarking  sur¬ 
veys.  Reply  to  OpusComm  Corp., 
Human  Resources,  150  Hoods  Lane, 
Marblehead,  MA  01 945  or  fox: 

(781 1 639-7857  or  E-mail: 
careers@opuscomm.com  Visit  our  website 
at:  wyinv.opuscomm.com 


MANAGING  EDITOR 

Family  owned  Ohio  daily  (Monday  - 
Saturday)  newspaper  (12-13M)  seeks 
an  experienced  candidate  for  the  posi¬ 
tion  of  Managina  Editor.  Applicant 
should  have  a  college  degree  in  jour¬ 
nalism  or  related  field,  minimum  6-8 
years  newsroom  experience,  strong 
interpersonal  skills  with  a  commit¬ 
ment  to  “get  involved  in  the  communi- 
ty“,  and  demonstrated  experience  in 
teaching,  training,  and  overall  leader¬ 
ship  for  a  fully  paginated,  sixteen  posi¬ 
tion  newsroom.  Salary/Compensation 
package  based  on  skill  and  experi¬ 
ence.  Benefits  package  includes  health 
care,  insurance,  pension  and  401  (k) 
plan.  Reply  to  Box  08829,  Editor  & 
Publisher. 


MANAQNG  EDITOR  SOLJGHT  BY 
BAY  AREA  DAILY 

The  ANG  Newspaper's  flagship 
70,000  daily  seeks  an  experienced 
editor  with  great  ideas,  high  standards 
and  the  drive  to  produce  on  exciting 
local  news  oriented  newspaper  each 
day.  This  is  the  number  two  newsroom 
CMsition  of  The  Oakland  Tribune  in  the 
heart  of  the  Bay  Area.  Creativity  and 
strong  people  skills  a  must  with  well- 
rounded  experience  at  or  near  the  top 
of  a  mid-size  or  larger  daily  newspa¬ 
per.  To  apply,  send  resume  (including 
three  references),  samples  of  your  best 
work,  a  week's  worth  of  your  newspa¬ 
per  and  a  letter  outlining  your  strengths 
to  Charles  Jackson,  editor.  The 
Oakland  Tribune,  66  Jack  London 
Square,  Oakland,  CA  94607. 


MANAGING  EDITOR 

If  you  have  the  desire  to  help  people 
live  longer,  healthier  lives  through  nat¬ 
ural  medicine,  we  have  an  excellent 
opportunity  for  you.  Phillips  Publishing 
Inc.,  the  world's  preeminent  publisher 
of  health  and  investment  solutions, 
seeks  a  seasoned  editor/writer  to  grow 
its  thriving  health  businesses.  This  is 
about  much  more  than  proofreading 
and  fact-checking.  We  want  someone 
who  can  translate  medical  research 
into  simple,  effective  and  entertaining 
health  recommendations.  Creative 
thinking,  teamwork,  leadership  skills, 
and  enthusiasm  about  on-line  services 
and  nutritional  supplements  are  all 
essential.  Excellent  compensation 
package.  Please  send  letter  and 
resume  to  EB-Post,  P.O.  Box  601 1 1 , 
Potomac,  MD  20859-01 1 1 . 

Fox  (301)  424-6228 


_ EDITORIAL _ 

FEATURES  WRITER 

If  you're  a  resourceful  reporter  with 
solid  writing  skills  and  excellent  news 
judgment,  vre  hove  an  exciting  position 
worth  looking  into.  The  Fresno  Bee, 
Central  California's  leading  newspaper 
(circulation  155,000  daily,  190,000 
Sunday),  has  an  opening  for  a  general 
assignment  features  reporter.  We're 
looking  for  a  seasoned  reporter  with  at 
least  four  years  experience  writing 
news  or  features  for  a  daily  pub¬ 
lication.  However,  energetic  and 
creative  reporters  with  more  talent  than 
experience  will  also  be  given  serious 
consideration.  College  degree 
required;  Spanish  language  skills  a 
plus.  Send  resume,  cover  letter,  and  3- 
5  samples  of  your  work  before  May  31 
to  The  Fresno  Bee,  Human  Resources 
Department,  1626  E.  Street,  Fresno, 
CA  93786. 

An  Equal  Opportunity  Employer 


EDITORIAL 


_ EDITORIAL _ 

UFESTYLEEDITOR 

Excellent  opportunity  for  right  individ¬ 
ual  to  create  a  Lifestyle  section  for  the 
next  millennium.  We're  looking  for  an 
experienced  journalist  with  a  flair  for 
layout  and  who  enjoys  writing  about 
the  things  that  matter  most  to 
people... diet,  fashion,  exercise,  food, 
health,  family,  etc. 

You'll  be  joining  a  team  of  dedicated, 
forward-thinking  professionals.  We're 
located  just  1  1/2  hours  from  down¬ 
town  Chicago,  in  the  Illinois  river  val- 
ley. 

Good  starting  salary  and  excellent 
benefit  package,  includes  health/ 
dental/li4  pi  an,  401  (k)  Plan  and  Sav¬ 
ings  Plan. 

Send  resumes  to  Human  Resources, 
NewsTribune,  426  Second  Street, 
LaSalle,  IL  61 301. 


EDITORIAL 


EDITORIM. _ t 


Dow  Jones  &  Company,  the  world's  premier 
publisher  of  business  and  financial  news, 
has  the  following  opportunities  available 
at  our  Princeton,  NJ  facility. 


ASSISTANT  EDITOR 

Experienced  business  editor  needed  to  help  manage  the  opera¬ 
tions  of  a  30-person  news  desk  at  the  company's  Interactive 
Publishing  division.  The  successful  candidate  will  be  a  polished 
editor,  possess  a  strong  understanding  of  business  news  and  be 
able  to  decide  story  play  within  interactive  editions.  He  or  she 
also  will  be  familiar  with  online  publishing  and  have  a  talent  for 
motivating  and  training  others.  A  college  degree  and  at  least  5 
years  of  experience  on  a  business  news  desk  or  in  a  related  field 
are  req'd.  CODE:  CB/TS 

INTERACTIVE  NEWS  READERS 

The  Interactive  Publishing  division  is  seeking  smart,  deadline-ori¬ 
ented  journalists.  Successful  candidates  will  have  strong  editing 
and  news  Judgment  skills  and  be  capable  of  quickly  turning  busi¬ 
ness  co)^  into  compelling  stories  for  publication  in  interactive 
products.  A  college  degree  and  at  least  two  years  of  journalism 
experience  are  required.  Experience  writing  business  copy  is  a 
plus;  a  willingness  to  learn  about  financial  news  and  industries 
such  as  high-tech,  health  care  and  financial  services  is  required. 
CODE:  CB/RK 

We  offer  career  advancement  opportunities,  competitive  salaries 
and  an  outstanding  benefits  program,  including  an  on-site  child¬ 
care  facility  and  fitness  center.  Qualified  candidates  should  send 
resume,  specifying  job  code,  with  salary  history  to: 

DOW  JONES  &  COMPANY 
Employee  Relations 

Job  Code: _ 

PO  Box  300,  Building  «1 
Princeton,  NJ  085434)300 
Fax:  60»452-3448 
E-mall:  charies.bemitl@dowiones.com 
Website:  www.dowiones.com/careers  EOE  M/F/H/V 
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MANAGING  EDITOR 

The  Oemocral  and  Chronicle  in 
Rochester,  NY,  seeks  a  creative  and 
energetic,  hands-on  managing  editor. 

Responsibilities  include  directing  a  staK 
of  180  journalists  ranging  from  the 
best  and  brightest  recent  graduates  to 
notional  award-winning  seasoned 
veterans  at  a  newspaper  with  a  rich 
tradition  and  ongoing  push  for 
excellence.  The  Democrat  and  Chroni¬ 
cle's  circulation  is  175,000  daily  and 
250,000  Sunday. 

We  recently  went  on  line  with  a  new 
$65  million  printing  plant  and  hove  con¬ 
verted  to  all-digital  photography.  Our 
goal  is  to  build  on  that  state-of-the-art 
technology  with  continuing  improve¬ 
ments  for  a  sophisticated  readership. 

Rochester  is  home  to  10  universities, 
including  the  Rochester  Institute  of 
Technology  and  the  University  of 
Rochester's  famed  Eastman  School  of 
Music.  Rochester  is  a  major  manufac¬ 
turing/export  center,  including  the 
corporate  headquarters  of  Kodak, 
Bausch  and  Lomb  and  several  emerg¬ 
ing  companies. 

The  Democrat  and  Chronicle  values  the 
benefits  of  diversity  in  the  workplace 
and  are  committed  to  equal  opportu¬ 
nity  employment.  Candidates  who 
shore  our  vision  are  especially 
encouraged  to  apply. 

Send  work  samples,  resume,  salary  his¬ 
tory  and  expectations  with  a  cover  let¬ 
ter  outlining  your  vision/thoughts  on 
what  makes  a  good  newspaper  to  Tom 
Callinan,  editor.  Democrat  and  Chroni¬ 
cle,  55  Exchange  Blvd.,  Rochester,  NY 
14614.  E-mail: 

TcollinanOdemocrotondehronicle.com 


NATIONAL  NEWS  (WIRE)  EDITOR 

The  Antelope  Valley  Press  is  looking 
for  a  candidate  who  possesses  strong 
news  judgment  and  language  skills. 
Responsibilities  include  editing  skills, 
selecting  stories  and  photos  for  wire 
pages,  page  layout,  cuHine  and 
headline  writing,  and  coordination  of 
wire  content  throughout  paper. 
Requires  2-3  year's  experience  in  copy 
editing  and  page  design  with  at  least  1 
year's  experience  in  handling  wire 
stories  and  photos.  Working  knowl¬ 
edge  of  QuarkXPress  and  Photoshop. 
Bachelor's  degree  or  eauivalent.  Send 
resume  to  Antelope  Valley  Press,  Attn: 
Personnel  Department,  P.O.  Box  880, 
Palmdale,  CA  93590-4050. 


NIGHT  CITY  EDITOR.  Gannett  news¬ 
paper  (6-day,  18,000  AM)  seeks  an 
editor  with  strong  planning  and  copy 
editing  skills  and  salid  judgment  in 
directing  reporters.  Will  consider  a 
seasoned  reporter  ready  to  move  up. 
Great  location  near  Philadelphia,  New 
York  City  and  the  Jersey  Shore.  Send  a 
letter,  resume  and  samples  of  best 
work  to  Sam  Fosdick,  local  news 
editor.  The  Daily  Journal,  891  E.  Oak 
Road,  Vineland,  NJ  08360.  Or  call 
(609)  563-5249  (or  more  information. 

Equal  Opportunity  Employer. 
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MANAGING  EDITOR 

FINESCALE  MODELER  magazine  is 
seeking  a  Managing  Editor  to  oversee 
editorial  production  of  the  magazine 
and  supervise  a  staff  of  four.  Candi¬ 
dates  must  hove  experience  in  ma<^- 
zine  editorial  production,  including 
managerial  and  supervisory  duties. 
Rock-solid  writing  and  editing  skills, 
and  work  processing  proficiency  also 
required,  ^cintosh  experience  a  plus. 
Knowledge  of  and  enthusiasm  (or  scale 
modeling  are  strong  qualifiers.  We 
offer  an  attractive  benefits  package 
that  includes  401  (k),  profit  sharing, 
and  relocation  assistance.  Our  offices 
are  located  in  a  beautiful  western  sub¬ 
urb  of  Milwaukee.  Wisconsin. 
Interested  candidates  should  submit  a 
resume  and  cover  letter  detailing 
hobby  interests  and  salary  require¬ 
ments  to: 

KAIMBACH  PUBUSHING  COMPANY 
Attn:  Human  Resources 
21027  Crossroads  Circle 
P.O.  Box  1612 
Waukesha,  W1 531 87-1 61 2 
Fax:(414)796-0739 
E-mail:  hr^kalmboch.com 

To  h'nd  out  more  about  Kalmbach  Pub¬ 
lishing  Company,  please  visit  our  home 
pages  at 

www.kalmbach.com  and 
www.finescale.com 

Equal  Opportunity  Employer 


OPENINGS  AND  INTERVIEWS 

Editors  from  the  Sun-Sentinel  of  South 
Florida  will  be  in  the  San  Francisco 
area  in  June  and  the  Seattle  area  in 
July  to  interview  candidates  for  open¬ 
ings.  Positions  include  editors,  reporters, 
copy  editors,  designers  and  photo¬ 
graphers.  Openings  are  listed  at 
www.sun-sentinel.com/ services/ 
jobs.htm  and  at  (954)  523-5463, 
category  number  5627.  To  apply,  send 
a  cover  letter,  resume  and  up  to  10 
samples  of  your  work  to  Kathleen  Pelle¬ 
grino,  Sun-Sentinel  Recruitment  Editor, 
200  East  Las  Olas  Blvd.,  9th  Floor,  Fort 
Lauderdale,  FL  33301 .  If  requesting  an 
interview,  please  identify  the  city  in  the 
cover  letter. 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply. 


METRO  EDITOR 

Are  you  able  to  inspire  a  newsroom? 
Do  you  have  a  hard  news  edge?  Do 
you  have  the  ability  to  turn  your 
personal  energy  into  high-energy 
stories?  So  you  have  the  courage  to 
compete  in  a  tough  market?  Are  you 
interested? 

We  need  a  metro  editor  vdio  is 
passionate  about  news  and  about 
readers.  We  want  someone  who  con 
bring  out  the  ABSOLUTE  BEST  in 
journalists  who  are  determined  to 
make  the  newspaper  the  first  and  best 
source  of  news. 

We  are  the  award  winning  Tribune,  a 
100,000+  doily  serving  suburban 
Phoenix,  Arizona.  If  you  think  you  fit 
our  description  and  have  at  least  7 
years  newsroom/ management  experi¬ 
ence,  send  your  portfolio  to  The 
Tribune,  Editor  Jim  Ripley,  120  W. 
First  Avenue,  Mesa,  AZ  85210. 

I  _ 

I  OUTDCXDRS  EDITOR 

!  Talented  editor  needed  For  4  state- 
j  specific  hunting  and  h'shing  monthlies, 
j  Must  have  proven  journalism  skills  and 
)  good  knowledge  of  both  hunting  and 
j  nshing.  Work  in  attractive  Atlanta  sub¬ 
urb  for  one  of  the  nation's  largest  out- 
I  doors  publishing  companies,  with  31 
I  titles  and  over  700,000  circulation, 
j  Send  resume,  work  samples  and  salary 
I  requirements  to  Ken  Dunwoody,  Game 
'  &  Fish  Publications,  2250  Newmarket 
I  Parkway,  Marietta,  GA  30067. 

OVERSEAS  WEB  EDITOR 
I  A  global  100  corporation  has  a  key 
editing  position  in  Germany  for  an 
I  experienced  U.S.  journalist  with  writ- 
I  ing/reporting  skills  and  a  vision  for 
I  how  the  web  will  transform  corporate 
1  communications.  Excellent  career 
1  opportunity,  pay.  Fax  resumes  to  (734) 

I  214-1551. 


PAGE  DESIGNERS 

Come  make  a  difference.  New  Eng¬ 
land  daily  welcomes  editors  with 
creative  design  and  editing  talent. 
We  offer  great  stories,  big  Macs  and 
full  color.  Mail  resume  and  samples 
to  Bob  Veillette,  Woterbury  Republican- 
American,  389  Meadow  Street, 
Woterbury,  CT  06722. 


(liUmiDVinGDH 

In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 


_ EDITORIAL _ 

PAGE  ONE  EDITOR 

Creative  designer/top-notch  wordsmith 
needed  for  Fast-paced  Night  City 
Desk  on  50,000-circulation  Monday- 
Saturday  paper  in  New  Jersey/New 
York  metro  area.  We  are  looking  for 
someone  with  proven  editing,  copy  edit¬ 
ing  and  layout  skills  to  get  zonra  Page 
Ones  and  jumps  done  on  tight 
deadlines.  Will  train  on  our  pagination 
system,  but  candidates  should  Tiaye  at 
least  three  years  editing  experience  at 
a  comparable  daily.  Strong  back¬ 
ground  in  local  news  essential.  $44K 
to  start.  Competitiye  benefits.  Send 
resume,  coyer  letter  and  at  least  (iye 
examples  of  your  work  to  Box  08823, 
Editor  &  Publisher. 


PHOTOJOURNALIST;  The  Norwalk 
Reflector,  a  growing  smoll  town  Mon¬ 
day- Saturday  PM  daily  that  thinks  big, 
seeking  a  photojournalist.  Recently 
expanded  staff  neMS  energetic  shooter 
with  a  sense  of  composition  and 
storytelling.  Electronic  darkroom  skills 
required.  Recent  college  or  two-year 
program  graduates  welcome  to  apply. 
Send  resume,  concise  letter  of  applica¬ 
tion  and  a  few  samples  to  Bette  Pearce, 
managing  editor,  Norwalk  Reflector, 
P.O.  Box  71 ,  Norwalk,  OH  44857  or 
pearce@goreflector.com 
Equal  Opportunity  Employer 


REPORTER  -  Growing  community 
weekly  seeks  to  fill  entry-level  position. 
Ideal  for  recent  grad.  Resume,  clips  to 
Mid  Hudson  Times,  P.O.  Box  10234, 
Newburgh,  NY  1 2552-0234. 


REPORTER  WANTED 
The  Asian  Wall  Street  Journal  seeks  an 
Asia-Pacific  regional  travel  and  avia¬ 
tion  correspondent  to  be  based  in 
either  Hong  Kong  or  Singapore.  This 
person  will  be  responsible  for  writing 
spot  news  and  features  as  well  as  a 
weekly  column.  The  successful  candi¬ 
date  will  hove  proven  ability  to  gener¬ 
ate  thoughtful  and  original  stories. 
Experience  in  Asia  is  a  plus,  experi- 
efKe  writing  about  business  and  report¬ 
ing  overseas  are  both  a  must.  Send 
resume,  clips  and  refererKes  to  AAonog- 
ing  Editor  Peter  Stein,  GPO  Box  9825, 
Hong  Kong,  or  (ox  to; 

01 1  (852)  283-4529 


REPORTER  WANTED:  The  Monitor,  a 
growing  mid-size  daily  on  the  Texas- 
Mexico  border,  has  an  opening  (or  a 
reporter.  Frontier  boomtown  coverage 
brings  many  opportunities  to  write 
about  social  issues,  business,  health 
and  environment  and  crime.  Experi¬ 
ence  preferred;  Spanish  a  plus.  Reply 
with  resume  and  samples  to  Paul  Binz, 
managing  editor.  The  Monitor,  P.O. 
Box  760,  McAllen,  TX  78505. 


REPORTER 

Looking  (or  the  ideal  candidate  (or  cov¬ 
erage  of  100,000+  cities,  city  hall, 
ana  quality  of  life  issues.  .Requires  5 
years  of  experience,  environmental  cre¬ 
dentials  preferred,  clips  and  awards 
that  demonstrate  solid  civics  with 
ability  to  handle  hard-edged  stories. 
Position  offers  a  competitive  wage  and 
excellent  benefits  package.  Refries  to 
Antelope  Valley  Press,  Attn:  Personnel 
Department,  P.O.  Box  880,  Palmdale, 
CA  93590-4050. 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTER:  We  need  a  reporter  willi  at 
least  one  year's  experience,  or  an 
equivalent  combination  of  journalism 
degree  and  campus  newspaper/ 
summer  internship  experience  to  work 
at  a  bureau  for  two  mid-sized  daily 
newspapers  on  the  Texas-Mexico 
border.  Near  Gulf  af  Mexico  beaches. 
South  Padre  Island.  Daily  deadline 
reporting  for  the  two  largest  newspa¬ 
pers  in  the  lower  Rio  Grande  Valley 
and  feature  writing  for  a  new  weekly 
tabloid-sized  newspaper  are  all  part  of 
the  job.  Spanish-speaking  ability  and 
photography  are  pluses.  Send  resume, 
five  clips  and  wark/home  telephone 
numbers  to  Allen  Essex,  bureau  chief, 
Mid-Bailey  Neighbors,  The  Monitor, 
Valley  Morning  Star,  345  S.  Texas 
Blvd.,  Weslaco,  TX  78596  or  fax: 

(956)969-0967 


REPORTER 

General  assignment  reporter  needed 
for  fast-paced  50,000-circulation  daily 
in  metropolitan  New  Jersey/New  York 
area.  Candidates  with  at  least  two 
years'  experience  on  a  comparable 
daily  or  exceptionol  weekly  will  be  con¬ 
sidered  for  this  challenging  spot  in  an 
exciting,  diverse  coverage  area.  Com¬ 
petitive  salary.  Send  resume,  cover  let¬ 
ter  and  several  examples  of  your  work 
to  Elox  08828,  Editor  &  PubiisW. 


REPORTERS 

A  Central  Massachusetts  newspaper 
seeks  a  reporter  with  a  nose  for  small 
town  news.  Entry  level.  Send  resume, 
clips  and  references  to  Box  08834, 
Editor  &  Publisher. 


REPORTERS  -  Growing  60K  doily  in 
Big  Ten  university  town  needs  hard- 
charging  reporters  to  fill  several  open¬ 
ings.  We  need  reporters  who  know 
how  to  work  a  beat,  can  develop 
sources  in  all  the  right  places  ond  hate 
to  get  beat  by  the  competition.  We 
anticipate  openings  on  beats  dealing 
with  police  news,  education  and 
regional  growth.  Send  resume, 
references  and  your  four  best  clips  to 
Rick  Fitzgerald,  metro  editor.  The  Ann 
Arbor  News,  P.O.  Box  1 1 47,  Ann 
Arbor,  Ml  48106-1 147.  The  News  is 
an  Equal  Opportunity  Employer. 


REPORTER 

The  Vindicator,  a  90,000  PM  daily,  is 
looking  for  an  experienced,  self- 
motivated  reporter  to  tackle  the  highly 
energized  news  environment  of  north¬ 
east  Ohia.  If  you've  got  solid  reporting 
and  writing  skills,  an  interest  in  data- 
based  reporting  ond  a  knack  for  meld¬ 
ing  words  with  graphics  and  pictures, 
send  cover  letter,  resume  and  clips  to 
Anthony  G.  Paglia,  senior  regional 
editor.  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501-0780.  No 
phone  calls,  please. 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisca,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  notional  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com- 
I  mitted  to  building  a  diverse  workforce 
and  ocknowlea^s  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SLOT  PERSON  FOR  award-winning, 
medium  sized  Pennsylvania  daily 
newspaper.  Experience  needed  in 
headline  writing,  editing  and  layout. 
Management  position  with  responsibil¬ 
ity  for  all  desk  personnel.  Send  resume, 
salary  requirements  and  layout  sam¬ 
ples  to  Philip  E.  Heron,  editor.  Daily 
and  Sunday  Times,  500  Mildred  Ave¬ 
nue,  Primos,  PA  1 901 8. 


SPORTS  DESIGNER/EDITOR 
The  Herald-Sun  is  in  the  market  for  an 
experienced  designer/copy  editor  with 
the  possibility  for  rapid  advancement. 
We  are  installing  a  PC-based  pagina¬ 
tion  system  using  QuarkXPress  and 
Word.  To  apply,  send  resume  ASAP  to 
Jimmy  DuPree,  sports  editor.  The 
Herald-Sun,  P.O.  Box  2092,  Durham, 
NC  27702,  or  E-mail: 

jed@herald-sun.com 


SPORTS  EDITOR 

The  Alliance  Times-Herald  is  seeking  a 
Sports  Editor  for  its  Editorial  Depart¬ 
ment.  Candidates  must  desire  to 
emphasize  local  sports  for  a  Panhandle 
Nebraska  community.  Familiarity  with 
QuarkXPress  and  page  design  a  plus. 
This  is  a  full-time  salary  position  with  a 
full  package  of  benefits.  Send  letter, 
resume  and  references  to  Managing 
Editor,  Alliance  Times-Herald,  P.O. 
Box  G,  Alliance,  NE  69301,  or  Fax 
(308)  762-3063. 


_ EDITORIAL _ 

SPORTS  EDITOR 

Because  of  a  promotion  to  a  news  posi¬ 
tion,  The  Albany  Herald  has  an 
immediate  opening  for  o  sports  editor 
to  supervise  a  staff  of  three  veteran 
sports  writers  and  two  part-time 
employees.  Duties  include  planning  cov¬ 
erage,  day-to-day  pagination  and  edit¬ 
ing  of  the  sports  section  and  column 
writing.  Coverage  focuses  on  prep 
sports  and  area  universities.  Send 
resume,  letter,  references  and  your  best 
clips  to  Jim  Hendricks,  managing 
editor.  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  3 1 702.  E-mail: 

jim@albanyherald.surfsouth.com 
Pre-employment  drug  screening 
required. 


_ EDITORIAL _ 

SPORTS  EDITOR 

The  Herald  &  News,  a  49,000  daily  in 
northeastern  New  Jersey,  seeks  a 
sports  editor  to  lead  a  staff  of  1 2  in  tell¬ 
ing  the  story  of  sports  in  our  com¬ 
munities.  For  us,  the  state  high  school 
football  championship  held  just  down 
the  road  in  Giants  Stadium  is  every  bit 
as  important  as  the  pro  games  played 
there.  We  want  an  innovative  pro  with 
substantial  experience,  including  at 
least  three  years  as  a  supervisor.  Send 
your  resume,  references,  salary  history 
and  work  samples  to  Scott  West, 
managing  editor.  The  North  Jersey 
Herald  &  News,  988  Main  Avenue, 
Passoic,NJ  07055. 

We  prefer  candidates  from  Zones  1 
and  2,  but  will  make  exceptions  for 
exceptional  people. 


EDITORIAL 


EDITORIAL 


NewTimes 

IS  GROWING  AND  IN  SEARCH  OF  EDITORS. 

New  Times  publishes  magazine-style  weekly 
newspapers  -  covering  local  news  and  features,  restaurants 
and  sports,  film  and  music  -  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Los  Angeles,  Cleveland  and  St.  Louis. 
Our  stories  inform  and  entertain  readers,  provoke  strong 
reactions,  and  win  national  awards.  We  are  accepting 
applications  now  for  the  following  fulltime  editing  positions 
(the  interview  process  will  include  a  test): 

MANAGING  EDITOR 
PHOENIX,  HOUSTON  AND  CLEVELAND 

This  position  requires  fine  writing  and  editing  skills  and 
the  ability  to  help  staffers  produce  superior  stories.  The 
managing  editor  also  supervises  the  day-today  operations  of 
the  editorial  department.  Houston  candidates  should  have 
a  strong  feature/arts  background;  Phoenix  candidates  should 
be  well  grounded  in  news;  Cleveland  applicants  must  have 
experience  in  both  features  and  news. 

ASSOCIATE  EDITOR 
FT.  LAUDERDALE 

We  are  looking  for  an  editor  with  a  strong  news  background 
who  can  craft  a  compelling  narrative  and  work  well  with  writers. 

MUSIC  EDITOR 

LOS  ANGELES,  PHOENIX,  DENVER  AND  FT.  LAUDERDALE 

This  job  entails  planning/editing  a  music  section,  hiring  freelancers 
and  writing  a  local  music  column  as  well  as  non-music  features. 

CALENDAR  EDITOR 
DALLAS 

We  need  a  writer  with  a  distinctive  voice  and  broad  cultural 
interests  to  organize  and  write  a  weekly  entertainment 
calendar  and  report  on  the  arts. 

New  Times  offers  competitive  salaries  and  benefits. 
Interested  candidates  should  send  cover  letter, 
r6sum6  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
P.O.  Box  5970 
Denver,  CO  B0217 

To  levn  more  about  Now  Timas,  visit  our  websits  at  wwwjMwtlmes.com. 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTS  DEPARTMENT 

Copy  editor 

WANTED:  Sports  page  designer  -  The 
Seattle  Post-Intelligencer  seeks  a 
talented  layout  and  copy  editor  to  add 
impact  to  its  sports  pages.  Daily 
deadline  experience,  sports  back¬ 
ground  and  strong  computer  pagina¬ 
tion  skills  required. 

Copy  Desk  Chief 

WANTED:  Sports  Copy  Desk  Chief  - 
The  Seattle  Post-Intelligencer  seeks  a 
talented,  energetic  and  experienced 
copy  editor  with  management  experi- 
eiKe.  Sports  background  and  strong  com- 
uter  language  skills  required.  Sense  of 
umor  preferred. 

Sports  Reporter 

WANTED:  College  ftxjtball  writer  -  The 
Seattle  Post-Intelligencer  seeks  a 
talented,  experienced  and  highly 
motivated  reporter  to  cover  University 
of  Washington  football.  Strong  writing 
and  reporting  skills  required.  Knowl¬ 
edge  of  Northwest  college  sports,  par¬ 
ticularly  the  Huskies,  preferred. 

Candidates  must  be  willing  to  live  in  a 
gorgeous  city  and  work  with  fun-loving 
people  spoiling  for  a  newspaper  fight. 
Send  resume  and  sample  pages  to 
Glenn  Drosendahl,  sports  editor,  Seat¬ 
tle  P-l,  101  Elliott  Avenue  W.,  Seattle, 
WA  98 11 9-4220. 


SPORTS  REPORTER.  The  Brownsville 
Herald,  a  20,000  circulation  daily  30 
minutes  from  the  beach  and  five 
minutes  from  Mexico,  is  looking  for  a 
sports  reporter.  PC-based  QuarkXPress 
experience  a  plus.  Send  resume  and 
work  samples  to  Joy  Rex,  sports  editor, 
1135  E.  Van  Buren,  Brownsville,  TX 
78597.  jay_rex@link.freedom.com 


STAFF  WRITER 
Intertec  Publishing,  a  fortune  1000 
trade  publishing  company,  seeks  a 
Staff  Writer  for  Wireless  Review  mag¬ 
azine.  Wireless  Review  is  the  #1  mag¬ 
azine  for  the  wireless  communications 
industry.  Position  is  located  in 
OveHand  Park,  KS  (  a  Kansas  City  sub¬ 
urb);  please  note  that  relocation 
assistance  will  NOT  be  available. 

This  position  is  responsible  for  writing, 
editing  and  preparing  material  for 
ubiication  in  WR.  Candidate  should 
ave  a  minimum  3  years  reporting, 
writing  and  editing  experience  -  mag¬ 
azine  or  newspaper  background  pre¬ 
ferred.  Bachelor's  in  Journalism, 
English,  ar  related  field  required.  Must 
be  articulate,  comfortable  interviewing 
CEO's,  able  to  juggle  multiple  stories, 
meet  deadlines,  write  clear,  concise 
copy  with  minimum  supervision.  DTP 
experience  required.  Telecommunica¬ 
tions  knowledge  preferred.  Send 
resume  and  letter  including  salary 
requirements  plus  3  writing  samples  to 
Intertec  Publishing  Corp.,  HR  Depart¬ 
ment,  Attn:  MS-Writer,  9800  Metcalf 
Avenue,  Overland  Park,  KS  6621 2  or: 

E-mail  margo_shaw@intertec.com 
Fax  (91 3)  967-1846  EOE 
Visit  us  at  www. intertec.com 


_ EDITORIAL _ 

SPORTSWRITER  NEEDED  for  The 
Citizen,  a  daily  located  in  the  beautiful 
Finger  Lakes  Region  of  New  York  state. 
Responsibilities  would  include  high 
school  sports  coverage,  minor  league 
baseball  and  Syracuse  University 
sports.  Page  design  skills  using  QuarkX¬ 
Press  a  bonus.  Send  resumes,  writing 
and  page  design  samples  to  Chris 
Sciria,  sports  editor.  The  Citizen,  25 
Dill  Street,  Auburn,  NY  1 3021 . 


TALENTED  REPORTERS,  MANAGING 
EDITOR  AND  SPORTS  EDITOR  needed 
for  Northwest  Arkansas  Newspaper 
War!  Good  Pay,  great  benefits,  and 
lots  of  fun!  If  you  love  the  thrill  of  com¬ 
petition,  call  Community  Publishers,  Inc. 
at  (501)  271-3743  or  fax  your  cover 
letter  and  resume  to: 

(501)271-3788  EOE 


THE  ARIZONA  REPUBLIC,  one  of  the 
nation's  largest  newspapers,  is  about 
to  increase  its  commitment  to  online 
breaking  news.  To  help  us  do  the  job, 
we're  seeking  two  online  reporters. 
They  should  be  able  to  do  original 
reporting  as  well  as  rewrite  copy  called 
in  from  our  on-scene  staff  in  order  to 
provide  timely,  accurate  news  reports. 
At  least  two  years'  experience  in  print 
or  broadcast  and  a  knack  for  short, 
tight  writing  ore  a  must.  The  PC  should 
already  be  a  close  friend  of  yours  and 
aniine  experience  is  a  plus.  Work  will 
require  night  and  weekend  hours.  To 
get  a  sense  of  what  is  making  news  in 
Arizona,  look  at  the  Republic  web  site 
www.azcentral.com  Salary  and  bene¬ 
fits  are  competitive.  To  apply.  E-mail 
Don  Rodriguez,  development  and 
recruitment  editor,  at: 

Don.Rodriguez@pni.com 


_ EDITORIAL _ 

THE  BAKERSFIELD  CALIFORNIAN,  an 
award-winning  94,000/76,000  fam¬ 
ily-owned  daily  in  central  California, 
has  immediate  openings  in  several  key 
areas.  Our  paper,  judged  the  state's 
best  for  its  size  last  year  by  CNPA, 
serves  a  metro  area  of  350,000.  We 
value  initiative,  creativity,  energy  and 
innovation.  Visit  our  website 
www.bakersfield.com  -  for  a  closer 
look.  If  interested,  send  cover  letter, 
resume  and  work  samples  to: 

Linda  Wienandt,  managing  editor 

c/o  Human  Resources  Department 
The  Bakersfield  Californian 
P.O.Box  440 
Bakersfield,  CA  93302 

ASSISTANT  FEATURES  EDITOR  to  help 
oversee  seven  daily  entertainment/ 
lifestyle  sections,  weekly  Food  & 
Healthy  Living  section,  weekly  TV  view¬ 
ing  guide  and  various  special  projects. 
Previous  supervisory  experience  essen¬ 
tial,  as  well  as  3-5  years  experience 
reporting. 

COPY  EDITOR  for  desk  using  fully 
paginated  QuarkXPress/QPS  system. 
Experience  as  reporter  and/or  editor 
preferred,  but  will  consider  entry-level 
applicant  with  sharp  spelling,  punctua¬ 
tion  and  grammar  skills. 

PHOTO  EDITOR  to  lead  award- 
winning  staff  of  six  in  technologically 
advanced  environment.  Familiority  with 
QuarkXPress,  PhotoShop,  MediaGrid  a 
plus,  along  with  strong  understanding 
of  digital  photography's  potential  and 
challenges.  5-10  years  daily  photo¬ 
journalism  experience  required,  includ¬ 
ing  3-5  in  management. 


_ EDITORIAL _ 

THE  COLUMBIA  DAILY  TRIBUNE,  a 
1 9,000  circulation,  award-winning 
afternoon  daily,  needs  a  city  editor 
with  an  unstoppable  fire  for  news,  a 
deft  touch  with  words  and  a  cool 
demeanor  on  deadline.  Must  have  the 
experience  and  proven  skills  to  lead  a 
staff  of  high-performing  reporters  in  a 
competitive  market.  Send  resume  and 
clips  to  Columbia  Daily  Tribune,  P.O. 
Box  798,  Columbia,  MO  65205  or  E- 
mail  jerobertson@tribmail.com 

THE  DAILY  TIMES,  a  17,000  circula¬ 
tion  daily,  seeks  a  copy  editor  with 
strong  page  design  skills,  the  ability  to 
meet  deadlines  and  superior  editing 
skills.  Pagination  experience  and 
knowledge  of  QuarkXPress  helpful. 
Send  cover  letter,  resume,  salary 
requirements,  and  samples  to  Debbie 
Allard,  managing  editor,  Portsmouth 
Daily  Times,  P.O.  Box  581, 
Portsmouth,  OH  45662. 


THE  DAYTON  DAILY  NEWS,  a 
Pulitzer-Prize  winning  newspaper  in 
southwest  Ohio,  is  taking  applications 
for  a  Miami  County  bureau  editor.  This 
editor  will  be  part  of  the  regional  team 
which  has  bureaus  in  three  counties  in 
the  Dayton  area.  Editor  must  be  able  to 
lead  an  aggressive  staff  as  it  competes 
head-to-head  with  daily  suburban 
newspapers.  We  seek  an  editor  who 
can  nurture  young  talent  and  help 
reporters  grow.  This  editor  must  have  a 
proven  track  recard  of  handling  break¬ 
ing  news  and  enterprise  witn  equal 
skill.  Must  be  a  terrific  word  editor  who 
can  turn  mundane  stories  into  crisp 
tales  that  grab  readers.  This  editor  will 
also  represent  the  Dayton  Daily  News 
at  community  functions  and  write  a 
weekly  column.  We  seek  a  minimum  of 
three  years  editing  experience.  If 
interested,  please  send  an  E-mail 
to  Regional  Editor  Ray  Marcano 
ray_marcano@coxohio.com  or  mail  a 
resume  and  other  applicable  informa¬ 
tion  to  45  S.  Ludlow  Street,  Dayton, 
OH  45402. 


THE  DULUTH  NEWS-TRIBUNE,  an 
award-winning,  Knight  Ridder  news¬ 
paper  on  the  shores  of  Lake  Superior 
that  serves  northwestern  Wisconsin 
and  northern  Minnesota  with  daily 
readership  of  over  1 29,000  people,  is 
looking  for  the  following  professionals 
to  join  our  team: 

COPY  EDITOR:  Principal  duties  include 
deciding  wire  content,  giving  readers 
in-depth  stories  and  news  they  can  use 
to  make  a  difference  in  their  lives.  Also 
must  write  great  headlines,  tightly  edit 
wire  and  staff  copy,  design  reader- 
friendly  pages  and  show  enthusiasm 
for  new  challenges.  Send  resume, 
headline  and  editing  clips,  page 
layouts  and  at  least  four  references. 

PAGE  DESIGNER  who  can  create 
lively,  reader-friendly  pages  that 
inform  and  inspire.  Strong  computer 
skills  with  Harris  pagination  a  plus. 
Macintosh  and  AP  Leaf  experience 
helpful.  Also  must  show  enthusiasm  for 
challenges. 

Apply  to  Leeann  Adams,  team  leader, 
Duluth  News-Tribune,  424  West  First 
Street,  Duluth,  MN  55802. 


EDITORIAL 


EDITORIAL 


NEWSROOM  SYSTEMS  SPECIALIST 


ARE  YOU  the  computer  expert 
in  your  newsrixim?  Would  you 
like  to  take  an  active  role  in 
the  technology  industry,  while 
still  working  in  newsrooms? 

SAXoTECH,  Inc.  is  one  of 
the  fastest-growing  publishing 
system  vendors  in  the  world. 
CXir  new  office  in  the  U.S. 
needs  talented,  experienced 
newsroom  personnel  with  a 
strong  interest  in  computer  sys¬ 
tems  to  join  our  customer  ful¬ 
fillment  teams.  You’ll  be 
involved  in  all  aspects  of  cus¬ 
tomer  relations,  including 
helping  with  sales,  doing  site 
and  workflow  analysis,  training 
new  users,  helping  manage 
installations,  and  handling 
support  calls. 


SKILLS  REQUIRED:  Experience 
with  QuarkXPress,  pre-press, 
copy  editing,  and  public  speak¬ 
ing.  We  are  looking  for  posi¬ 
tive,  self-motivated  people. 
Previous  teaching  experience 
is  a  plus.  Need  to  be  able  to 
relocate  to  the 
Washington,  D.C. 
area,  as  well  as  travel 
extensively  (U.S. 
and  Europe). 

Excellent  salary 
and  benefits.  ' 

Send  resume  to: 


ROBERT  A.  LASZLO 
SAXoTECH.  Inc. 

3  Bethesda  Metro  Center,  Suite  700 
Bethesda,  MD  20814 
Fax:(301)657-9776 
E-mail:  RLASZLO@saxotech.com 
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CLASSIFIE 


_ MARKETING _ 

WIRE  SERVICE  NEEDS  a  person  to 
sell/license  our  content,  to  print  and 
Internet  media.  Must  hove  excellent 
communication  skills,  be  competent  in 
MS  Word  and  Internet  use.  Sales/ news 
experience  a  plus.  Some  travel 
invalved.  Send  resume  to  BPI  Commu¬ 
nications,  Inc.,  HR  #15,  5055  Wilsbire 
Blvd.,  Los  Angeles,  CA  90036. 


HELP  WANTED 


_ EDITORIAL _ 

THE  ASPEN  DAILY  NEWS,  a  12,000 
circulation,  daily  newspaper  is  seeking  a 
news  junkie  to  complete  its  four-person 
reporting  staff.  Applicants  must  hove  at 
least  ane  year  af  experience  in  news¬ 
papers  and  be  willing  to  go  the  extra 
distance  to  get  the  story.  That  means 
applicants  must  be  self- motivated,  will¬ 
ing  to  break  a  sweat  and  able  to  work 
long  hours  if  necessary.  If  you  want  a 
lifestyle  change  in  a  great  news  town, 
join  the  Aspen  Daily  News  team.  Call 
Carolyn  at  (970)  925-2220,  ext.218, 
or  E-mail  at  $ack@sopris.net 


THE  GAZETTE,  A  100,000  daily  in  Col¬ 
orado  Springs,  is  seeking  a  night  city 
editor.  Candidates  should  hove  excep¬ 
tional  story  assignment,  planning  and 
line-editing  skills  and  experience  in 
directing  breaking  news  and  enterprise 
work.  This  is  an  excellent  opportunity 
for  an  estoblished  editor  or  top-notch 
reporter.  Send  resume,  a  letter  outlin¬ 
ing  your  professional  accomplishments 
and  six  editing  or  reporting  clips  to  Cliff 
Foster,  city  editor.  The  Gazette,  30  S. 
Prospect  Street,  Colorado  Springs,  CO 
80903. 

No  phone  calls,  please.  EOE 


THE  PALM  BEACH  POST  is  looking  for 
a  court  reporter  to  cover  a  very  active 
state  appeals  court  and  federal  court  in 
a  highly  competitive  market.  Applicant 
would  also  occasionally  spell  criminal 
courts  and  civil  courts  reporter.  Should 
be  skilled  in  public  records  searches, 
experienced  in  cavering  courts,  able  to 
juggle  several  assignment,  write  well 
an  deadline  and  be  able  to  report  and 
write  knowledgeably  about  the  justice 
system.  Please  send  resume  and  clips  to 
Bill  Rose,  metro  editor.  Palm  Beach 
Post,  Box  24700,  West  Palm  Beach,  FL 
33416-4700. 


THE  TRIBUNE,  a  37,000  circulation 
newspaper  located  on  the  beautiful 
central  California  coast,  is  seeking  a 
features  editor  and  features  writer. 
Send  resume,  samples  of  your  work 
and  a  letter  explaining  why  you  should 
be  hired  to  S6ndra  Duerr,  executive 
editor.  The  Tribune,  P.O.  Box  1 1 2,  San 
Luis  Obispo,  CA  93406. 


TOP-NOTCH  NEWS  EDITOR 

We're  looking  for  a  strong  news  leader 
to  run  our  operation  on  the  night  cycle 
who  is  also  an  experienced  monager 
to  run  our  eight-person  copy  desk. 
Ideal  candidate  will  work  with  local 
and  wire  editors  to  get  the  best  work 
on  the  front  page  every  day.  This  mid¬ 
sized  daily  (40,000  daily/50,000 
Sunday)  received  the  1 998  Excellence 
in  News  Award  from  parent  company 
Lee  Enterprises.  The  Herald  &  Review  is 
an  equal  opportunity  employer.  Send 
resume,  references  to  T.  Kuhle,  Herald 
&  Review,  P.O.  Box  311,  Decatur,  IL 
62525. 


_ EDITORIAL _ 

TOP-NOTCH  copy  editor/page 
designer  for  growing  33,500  daily  in 
western  Montana.  Live  in  progressive 
university  town  close  to  wilderness  and 
work  with  SND  award-winning  staff  of 
editor/designers.  Must  be  proficient  in 
QuarkXPress,  have  knowledge  of 
Photoshop  and  Freehand  and  experi¬ 
ence  in  news  and  feature  page  design. 
Prefer  journalism  degree,  some  report¬ 
ing/photography  experience  and 
demonstrated  ability  to  make  copy  and 
headlines  shine  on  deadline.  Send 
resume  and  clips  by  May  21  to  Bobbie 
Engelstad,  human  resource  manager, 
Missoulian,  500  S.  Higgins  Street, 
Missoula,  MT  59807. 


UPSTATE  NY  OPPORTUNITIES 

The  Observer-Dispatch  in  Utica,  NY,  a 
50,000  Gannett  daily,  is  looking  for 
talented  jaurnalists  to  join  our  award¬ 
winning  team: 

PHOTO  EDITOR.  We're  seeking  an 
energetic  and  inspirational  photo¬ 
journalist  ta  plan  and  oversee  the  daily 
phato  repart  and  lead  our  five-person 
photo  staff.  This  positian  requires 
strong  organizational,  photo  editing 
and  people  management  skills. 

PAGE  DESIGNER.  If  you're  a  page 
designer  with  strong  editing  and  pres- 
entatian  skills,  vre  would  like  to  hear 
from  you.  Responsibilities  include  edit¬ 
ing  stories  for  thoroughness,  clarity 
and  accuracy;  designing  and  paginat¬ 
ing  visually  appealing  pages;  and  writ¬ 
ing  clear,  inviting  headlines. 

EXPERIENCED  REPORTER.  We're  look¬ 
ing  for  a  hard-hitting,  passionate  and 
productive  reporter  to  cover  the  county 
government/economic  development 
beat  (and  the  upcaming  Woodstock 
'99  concert  here).  At  least  two  years  of 
daily  experience  is  a  must;  computer- 
assisted  reporting  knowledge  is  a  plus. 

If  interested  in  any  of  these  positions, 
please  send  resume  and  half-dozen 
samples  of  your  best  work  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  1 3501 . 

We  value  diversity 


WANTED:  Assistant  sports  editor  for 
the  daily  newspaper  in  the  hometown 
of  the  Pro  Football  Hall  of  Fame. 
Strong  design  experience,  understand¬ 
ing  or  prep,  college  and  pro  sports  and 
appreciation  (or  recreational  sports 
and  sports  features  a  must.  Experience 
as  a  writing  coach  a  plus.  The  suc¬ 
cessful  candidate  will  ploy  a  strong 
role  in  design  and  editing  as  we  tell  the 
story  of  sports  in  our  community  and 
beyond.  Send  resume,  cover  letter  and 
work  samples  to  Sports  Editor  Don 
Detore,  The  Repository,  500  Market 
Avenue  S.,  Canton,  OH  44702  or: 

E-mail  ddetore@rep-printing.com 

The  very  first  step  towards  success  in 
any  occupation  is  to  become  interested 
in  it 

Sir  William  Osier 


_ EDITORIAL _ 

WIRE  EDITOR 

The  Kansas  City  Star  seeks  a  wire 
editor  with  a  minimum  of  five  years 
experience.  The  position  requires  good 
judgment,  rewriting  skills  and  strong 
interest  in  national  and  international 
news. 

Send  letters,  resume  and  other  material 
to  Darryl  Levings,  national  editor,  Kan¬ 
sas  City  Star,  1 729  Grand  Blvd.,  Kan¬ 
sas  City,  MO  64108. 


WORK  FOR  AN  INNOVATIVE  DAILY 
WEB  NEWS  SITE;  collaborate  with  a 
creative  team  of  writers;  and  initiate  con¬ 
tent  and  project  plans.  Newswatch.org 
is  seeking  two  individuals  with  excel¬ 
lent  writing  and  editing  skills  to 
work  in  our  Washington,  DC  office.  The 
Copy  Editor /Web  Producer  must  have 
knowledge  of  HTML,  Microsoft  Front 
Page  and  Adobe  Photoshop,  ability  to 
organize  and  balance  multiple  pri¬ 
orities  while  working  under  constant 
deadlines.  This  person  will  also  hove 
^portunities  to  write  for  Newswatch. 
The  Staff  Writer  must  hove  good  news 
sense  and  experience  working  with 
daily  deadlines.  For  both  individuals, 
experience  or  an  interest  in  media  crit¬ 
icism  a  plus.  A  related  college  degree 
and  newsroom,  magazine  or  broad¬ 
cast  experience  is  preferred.  We  are  a 
non-partisian,  nonprofit  organization 
committed  to  diversity  in  the  work¬ 
place.  Send  cover  letter  with  salary 
requirements,  resume  and  writing  sam¬ 
ples  to  Managing  Director,  Center  for 
Medio  and  Public  Affairs,  2100  L  Street 
NW,  Suite  300,  Washington,  DC  20037, 
or  (ax  to: 

(202)872-4014 
NO  PHONE  CALLS,  PLEASE 

INFORMATION  SYSTEMS 

IT  PROFESSIONALS/NEW  MEDIA 
Visit  vrww.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


NEW  BUSINESS  DEVELOPMENT 

Work  with  V.P.,  New  Business  Devel¬ 
opment,  in  a  NYC-based  financial  ser¬ 
vices  industry  publishing  company. 
Ability  to  do  competitive  research, 
work  with  marketing  to  develop 
strategies,  and  build  business  plans  is 
required.  Must  be  able  to  project 
manage  implementation  of  new  Web 
sites,  new  print  and  E-mail  newsletters, 
and  other  products.  Good  growth 
opportunity.  Fax  or  E-mail: 

(212)765-6123 

catherine.sherwood@tfn.com 


_ NEW  MEDIA _ 

REGIONAL  CONTENT  MANAGER 
AND  CONTENT  PRODUCERS 

Citysearch.com  a  national  producer  of 
A&E  web  sites,  seeks  Regional  Content 
Manager  for  Chicago-based  position 
to  supervise  content  operations  of  multi¬ 
ple  sites  in  mid-West/Great  Lakes. 
Responsible  for  quality  of  content,  hir¬ 
ing  and  manoging  staff  and  setting/ 
implementing  regional/national  calen¬ 
dars.  50%  travel.  B.A.,  minimum  5 
years  content  management.  (A&E/ 
interactive  preferred)  and  profit  and 
loss  experience.  Also  seeking  Senior 
and  Associate  Content  Producers  for 
markets  throughout  U.S. 

Email  resume  and  clips  to 
content_jobs@citysearch.com  or: 

Fax  (626)  405-9929 


Don’t  miss  the  Help  Wanted 
ads  in  this  week’s 

NEWSPAPER  WORKPLACE 
&  EMPLOYMENT 
FEATURE 

Pages  36  thru  39 

Columbia  University 

Get  the  story.  Get  the  Times: 

Coe  Angeles  Sfimes 


www.mediainfo.com 
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HELP  WANTED 


_ NEW  MEDIA _ 

VERMONT  DAILY  NEWSPAPER  look¬ 
ing  for  webmosler  to  bring  newspaper 
and  other  sites  online  with  MSAccess 
and  web  interface.  Knowledge  of 
related  software/ systems  necessary. 
Excellent  salary  and  benefits.  Contact 
G.  Johnston,  P.O.  Box  668,  Rutland, 
VT  05701.  Or  E-mail 

graciej@rutlandherald.com 

PREPRESS 

PREPRESS  MANAGER 

Immediate  opportunity  for  an  experi¬ 
enced  Prepress  department  manager 
for  a  daily  newspaper.  Seeking  a  pro¬ 
ven  leader  to  direct  a  staff  of  25+ 
employees  in  ad  production,  layout, 
creative  services,  composing,  digital  ad 
reception  and  pagination.  Requires 
thorough  knowledge  of  Mac  applica¬ 
tions,  (QuarkXPress,  Photoshop,  etc.j, 
strong  communication  skills  and  quality 
assurance.  Minimum  of  5  years  man¬ 
agement  experience  preferred. 

We  offer  competitive  wage  and  com¬ 
prehensive  benefits  packoge.  Qualified 
candidates  send  resume  and  salary  his¬ 
tory  to: 

Chief  Financial  Officer 
Belleville  News-Democrat 
P.O  Box  427 

Belleville,  IL  62222-0427 

A  Knight  Ridder  Owned  Newspaper 

PREPRESS  MANAGER  for  high  volume 
ad  production  department  for  multi¬ 
publication,  two  shift,  Mac  environ¬ 
ment.  Located  in  Southeastern  Wl, 
near  Lake  Geneva.  Send  resume  and 
cover  letter  or  call  for  more  informa¬ 
tion. 

Community  Shoppers,  Inc. 

P.O.  Box  367,  Delavan,  Wl  531 1 5 
Attention:  Human  Resource  Manager 
(414)728-3424 

PRODUaiON  MANAGER 

Goss  Urbanite  experience  necessary. 
Mail  or  E-mail  resume,  salary  history  to 
Box  08831,  Editor  &  Publisher  E-mail: 
eileenl@mediainfo.com 

PRESSROOM 

PRESS  OPERATOR  -  Experience  with 
Urbanite  preferred.  Afternoon  paper 
Monday  -  Friday,  AM  weekends.  No 
commercial  work.  Family  owned. 
23,500  in  Bowling  Green,  KY.  Fax 
Larry  Simpson,  (502)  781  -0726. 

PRESSROOM 

Experienced  Goss  operator  needed  at 
Nevada's  largest  newspaper.  New 
Newsliner  shafHess  presses  are  now 
being  installed.  We  offer  a  great  place 
to  work  in  a  thriving  desert  community. 
If  you  are  looking  for  a  positive  career 
move  with  a  stable  company,  send 
your  resume  to  Jim  Hannah,  director  of 
human  resources.  Las  Vegas  Review- 
Journal,  P.O.  Box  70,  Las  Vegas,  NV, 
891 25-0070,  or  E-mail: 
Jim_Hannah@lvr|.com  EOE 


_ PRESSROOM _ 

PRESSROOM 

MANAGER 

Single-width,  newspaper  plus  com¬ 
mercial.  Emphasis  on  training, 
teamwork,  maintenance,  budget. 
Hands-on.  10  years  press  experience, 
3  years  management  experience. 
Resumes:  Suffolk  Life  Newspapers, 
P.O.  Box  9167,  Riverhead,  NY  11901. 
FAX  (516)  369-5930.  Attn:  GM 


PRESSROOM 

Skilled,  experienced,  quality  minded 
Press  Operator  needed  for  Single 
wide,  1 0  unit  Goss  Urbanite.  Deadline, 
process  color  experience  necessary. 
We  are  a  growing  daily,  AM  newspa¬ 
per.  We  offer  a  competitive  salary  and 
an  excellent  benefits  package.  FAX  or 
mail  summary  of  qualifications  to: 

Boca  Raton  News 
33  S.E.  Third  Street 
Boca  Raton,  FL  33432 
FAX  (561)  338-4987 
Attn:  Jeanne  Tegler 


PRINTING  MANAGER  wanted  for 
respected  six-day,  10,000  circulation 
East  Coast  daily.  Supervise  single-wide 
web  and  sheetfed  commercial  printing 
operations,  prepress,  systems,  print 
estimating  and  building  maintenance. 
Perfect  for  experienced  number  two  to 
run  your  own  shop.  Excellent  salary, 
benefits.  Send  resume,  salary  history  to 
Box  08832,  Editor  &  Publisher. 


PRODUCnON/TECH 

THE  COMMERCIAL-NEWS,  a  20,000, 
7-day  community  newspaper  in  east- 
central  Illinois,  is  seeking  a  production 
director  to  oversee  operations  in  its  com¬ 
posing,  press,  commercial  printing  and 
mailroom  departments.  In  addition  to 
comprehensive  prepress  and  printing 
knowledge,  the  successful  applicant 
must  possess  excellent  communication 
and  leadership  skills,  effective  ana¬ 
lytical  and  computer  skills,  a  strong 
customer  service  focus  and  the  ability 
to  train  and  develop  others.  The  Com¬ 
mercial-News  is  service  focus  and  the 
ability  to  train  and  develop  others.  The 
Commercial-News  is  owned  by  com¬ 
munity  newspaper  holdings,  inc.,  a 
progressive  and  growing  company, 
which  can  provide  additional  career 
growth  to  the  successful  applicant. 
Please  send  a  cover  letter,  resume  and 
references  to  John  Bauer,  publisher,  Com¬ 
munity-News,  17  W.  North  Street, 
Donville,  IL61832. 

Fax  (21 7)  446-9825 
E-mail  |bauer@dancomnews.com 


PRESS  OPERATORS/ 
ELECTRONIC  DARKROOM  TECH 

NW  Arizona  City,  centralized  between 
recreational  areas.  Good  benefit 
package.  Pay  depending  on  experi¬ 
ence.  For  more  information  contact 
Shannon  Dixon  at  (520)  753-6397  ext. 
232. 


PRODUCnON/TECH 

AAACHINIST  SUPERVISOR 

The  New  Haven  Register,  a  100,000 
circulation  daily  and  Sunday  newspa¬ 
per,  has  an  immediate  opening  (or  a 
mechanic/machinist  who  is  able  to 
maintain  and  repair  everything  from  pre¬ 
press  to  pressroom  to  distribution 
equipment.  Goss  double-wide  (5  years) 
experience  required.  Hands  on  and 
supervise  others.  We  offer  a  very  com¬ 
petitive  salary  and  benefit  package. 
Mail  or  (ax  resume  with  salary  require¬ 
ments  to  Robert  Nevola,  The  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  06511  or  Fax  (203) 
789-5209. 

PRODUaiON  MANAGER.  Goss 
Urbanite  experience.  Five  years  man¬ 
agement  experience  with  all  facets  of 
newspaper  production.  The  ability  to 
maintain  high  level  of  quality  printing. 
Excellent  compensation  and  benefits 
package.  The  Courier  is  a  6-day- 
1 2,000  circulation  newspaper,  located 
in  Arkansas'  most  desired  community. 
Send  or  fax  resume  to  Production 
Manager  -  c/o  David  Mosesso,  P.O. 
Box  887,  Rusellville,AR  72811. 
(501)968-2832. 

The  Courier  is  an  equal  opportunity 
employer  and  does  not  discriminate  on 
the  basis  of  race,  religion,  color,  sex, 
age,  notional  origin  or  disability. 


PRODUCnON/TECH 

PRODUaiON  DIREaOR 
The  successful  candidate  will  have 
extensive  knowledge  and  management 
experience  in  prepress  and  press 
operations.  Must  have  the  ability  to 
troubleshoot  and  make  sound  deci¬ 
sions.  Will  oversee  night  production 
operations. 

The  following  hands-on  management 
positions  are  part  of  our  daily  news¬ 
paper  and  commercial  printing  opera¬ 
tions: 

PREPRESS  MANAGER 

The  successful  candidate  will  have  | 

extensive  working  and  management 
experience  in  Mac  based  (QuarkX-  j 

Press,  Illustrator,  Photoshop)  ad  crea-  j 

tion  and  design  as  well  as  electronic  i 
pagination,  4  color  stripping  and  plate  j 

making. 

PRESS  MANAGER  i 

The  successful  candidate  will  hove  print¬ 
ing  and  management  experience  in 
single-width  offset  printing  for  our  1 0 
unit  Urbanite  press. 

These  3  positions  require  exceptional 
commitment  to  quality,  deadline 
performance,  waste  control,  preventive 
maintenance  and  expense  control. 

Please  send  a  cover  letter  with  your 
accomplishments,  a  copy  of  your 
resume  and  salary  requirements  to 
Scott  N.  Edgerton,  VP  Operations, 

Boca  Raton  News,  33  S.E.  Third  Street, 

Boca  Raton.  FL  33432.  Fax  (561 )  338-  I 

4850  E-mail  (no  attachments)  j 

bocanews@bocanews.infi.net  i 


Tir: 


OR  .;Ur;T  ^ 

Job  Hunting?  uyino  ; 

ISELLING?  SELLi»||v/fia^!K-? 

^  HIRING?: 

Q9  veiling.  RYlNiG 

ELLING?  SEllHiring/  RF| 

lmsi[  LOOKING?V^\ 

ING?bR  BUYING?  BUYING'?  E  JVINGY 

Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who’s  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 

New  ads  every  week! 

Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  hazelp@mediainfo.com 

Mail:  E&P  Classified  Ads,  11  West  19th  Street,  New  York,  10011 
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CLASSIFIED  ADVERTISING 
INFORMATION 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week . $11.75 

2  weeks  . $10.35 

3  weeks  . $9.05 

4  weeks  . $7.85 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.50 

2  weeks  . $4.60 

3  weeks  . ^.80 

4  weeks  . $3.40 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $10.10 

2  weeks  . $8.90 

3  weeks  . $7.80 

4  weeks  . W.75 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $15.00  per  insertion 
Positions  Wanted  -  Add  $7.50  per  insertion  USA 
All  international  box  reply  -  $30.00 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $121  pci 

2  weeks . $110  pci 

3  weeks . $104  pci 

4  weeks . $100  pci 

PAYMENT 

Make  check  payable  to  Editor&  Publisher 
mgmi  or  charge  to  your  American  Express, 

VIS4  SIS  SSfBifflWI  MasterCard  or  Visa.  Please  supply  name 
■MM  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Rease  contact  us  for.  contract  rates,  display  ad  copy  specifications  and 
procedures 

MAIL;  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
michelea@mediainfo.com 
lisad@mediainfo.com 


VOICE:  (212)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Michele  Appello  /  Extension  173 
Lisa  Dixon  /  Extension  174 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


POSITIONS 


_ ADVERTISING _ 

AD  DIRECTOR  SEEKING  position  in 
Zones  1  or  2,  that  will  lead  to  GM  slot. 
Reply  to  Box  08833,  Editor  &  Pub¬ 
lisher. 


AD  DIRECTOR/Sales  Manager  with 
Publisher  experience.  Strong  manage¬ 
ment  skills.  Sales  just  making  the 
grade?  Need  FIRE  back  in  their 
BELLIES?  I  understand  bottom  line  and 
profit.  Strong  in  Inserts/Single  Sheet 
P&D's.  Long  term/Short  term.  Line  in 
Zone  2.  Let's  Talk  in  confidence. 

(516)653-3361 

E-mail:  wja.mla.com@worldnet.att.net 

PROVEN  SALES  PRODUCER,  Advertis¬ 
ing  and  Circulation  Sales  background, 
seeks  smaller  newspaper  or  trade  pub¬ 
lication  to  help  grow.  (Zones  7,8,9) 

E-mail  matnKin1@mtaonline.net 


EDITORIAL 


EXPERIENCED  HARD-CHARGING 
G.A.  reporter  seeks  position  with  daily 
or  weekly.  Excellent  photographic 
skills.  Will  relocate. 

Dove  (603)  356-8964 

EXPERIENCED  WRITER/EDITOR  seeks 
Freelance  or  F/T  work.  Excellent  skills 
in  newspoper,  magazine,  trade,  ad,  PR 
venues.  Flexible,  creative,  speedy. 
(212)213-1619.  DFyoga@aol.com 

EXPERIENCED,  FLORIDA-BASED 
(Daytona  Beach);  45  minutes  to 
Orlando;  close  to  Orlando  and  Ken¬ 
nedy  Space  Center;  90  minutes  to 
Jackson;  easy  access  to  Tampa, 
Tallahassee;  full  time  correspondent/ 
Freelance  writer  available  for  assign¬ 
ments;  clips,  areas  of  expertise  avail¬ 
able  on  request;  AAoiraLynn  Mefein; 

(904)  254-4898  Mary(in71 7@aol.com 
Box  971 6 

Daytona  Beach,  FL  32120-9716 

FREELANCE  WRITER  seeks  work. 
Excellent  references  and  clips.  Will 
travel.  Call  (860)435-3587 


I 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement, 
you  con  Fox  or  e-mail  your  Positions 
Wanted  ad  along  with  your 
Visa/MasterCard/American  Express  card 
number  and  expiration  date. 

(212)  929-1259  or 
E-mail:  michelea@mediainfo.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identitication 
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,  E&?  SHOP  TALK  AT  THIRTY 


by  Willmar  Thorkelson 


An  editor’s  relationship  with  God 

Tim  McGuire  of  the  Star  Tribune  and  others  share  their  faith 


They  told  about  their  faith  journeys 
—  Tim  McGuire,  editor  of  the 
Minneapolis-based  Star  Tribune, 
and  Anne  Graham  Lotz,  a  daughter  of  Billy 
Graham,  who  leads  her  own  ministries. 

The  occasion  was  Minnesota’s  39th 
annual  prayer  breakfast  held  March  3 1  in 
St.  Paul’s  new  River  Centre  attended  by 
some  1,400  persons  from  many  denomi¬ 
nations. 

McGuire,  who  has 
seen  the  circulation  of 
his  papers  climb  to 
400,000  daily,  and 
about  670,000  on  Sun¬ 
days,  described  himself 
as  “a  cradle  Catholic, 
bom  50  years  ago  with 
a  profound  congenital 
handicap  called  arthro- 
griposis. 

“Thirteen  surgeries 
in  my  first  16  years 
shaped  who  I  am,”  he 
said.  “To  fit  in  and  be 
like  everyone  else,  I  set 
indoor  and  outdoor 
records  for  a  wild  carousing  youth. 

“Only  when  my  first  child  was  bom  in 
1977,  did  I  return  to  the  faith  of  my  child¬ 
hood.  In  1982,  I  began  to  tithe,  following 
the  tradition  of  Bible-based  stewardship. 
Through  the  ’80s  as  my  faith  drifted, 
tithing  kept  me  connected  to  my  God.” 

McGuire  said  four  key  things 
occurred  in  his  faith  life  in  the  late  ’80s 
and  early  ’90s: 

•  His  wife,  Jean,  converted  to 
Catholicism. 

•  An  outside  consultant  made  him  realize 
he  could  be  Christian  on  Sunday,  and  not 
live  that  faith  in  the  workplace. 

•  He  joined  a  “remarkable”  seven-mem¬ 
ber,  faith-sharing  group  put  together  by 
Father  John  Forliti  of  St.  Olaf  Catholic 
Church  in  downtown  Minneapolis. 

“All  seven  of  us,”  McGuire  said,  “live 
in  the  public  eye  under  huge  amounts  of 
stress.  Monday  mornings  at  6:45  hold  my 
faith  life  together.” 

He  became  a  lay  preacher  in  the 
Catholic  church. 


“The  preacher  has  definitely  benefit¬ 
ed  more  than  my  listeners.  I  do  not 
preach  from  a  holier-than-thou  perspec¬ 
tive  because  I  am  not  holier  than  any 
thou.  I’m  a  struggling  sinner  trying  to 
make  a  faith  journey  to  the  right  place, 
in  a  job  that  sometimes  challenges  all 
those  faith  principles.” 

Tim  McGuire  invited  those  in  the  audi¬ 
ence  to  join  in  a 
“prayer  of  journey”  he 
had  written  for  the 
breakfast: 

“Dear  Lord,  in  two 
days  we  will  commem¬ 
orate  your  Calvary 
journey.  Give  us  the 
wisdom  to  appreciate 
your  trip  with  that 
cross  as  we  deal  with 
our  own  crosses. 

“The  soldiers  mock¬ 
ed  you  as  they  pre¬ 
pared  for  your  death; 
yet  you  stood  stoically. 
Lord,  many  of  us  get 
mocked  when  we  stand 
up  for  you  and  the  values  and  principles 
you  stand  for. 

“Lord,  at  the  top  of  that  hill  they  drove 
nails  into  your  hands  and  your  feet.  Those 
nails  were  our  sins,  not  yours  ...” 

Anne  Graham,  the  second  daughter  of 
Billy  and  Ruth  Graham,  the  wife  of  Dr. 
Dan  Lotz,  and  the  mother  of  three  chil¬ 
dren,  gained  fame  through  her  Bible  study 
classes  in  North  Carolina  which  have  mul¬ 
tiplied  more  than  tenfold. 

In  1988,  she  established  AnGel 
Ministries,  a  nonprofit  corporation  that 
sponsors  her  speaking,  tapes,  and  books 
on  Bible  reorganization. 

Although  her  college  and  seminary 
education  were  limited,  it  is  Anne  whom 
Billy  calls  when  he  needs  sermon  help. 
Her  father  has  called  her  “the  best  preach¬ 
er  in  the  family.” 

“When  people  pray,  they  should  place 
their  faith  in  the  God  of  Creation,”  she 
said,  talking  about  God  being  active  in 
billions  of  galaxies.  She  seems  to  have 
accepted  the  message  of  some 


Christians  trained  in  science  that  “your 
God  is  too  small.” 

St.  Paul  Mayor  Norman  Coleman  and 
Bloomington  Mayor  Coral  Houle  provid¬ 
ed  Old  and  New  Testament  readings  at 
the  breakfast,  which  is  patterned  after 
National  Prayer  Breakfast  held  annually 
in  Washington. 

Gil  Thoele,  a  St.  Paul  printing  compa¬ 
ny  executive,  received  a  gift  of  Bible  for 
his  work  as  chairman  of  this  year’s  break¬ 
fast.  Linda  Rios  Brook,  who  has  worked 
to  bring  Christian  television  to  the  Twin 
Cities,  will  be  chairman  of  the  breakfast 
in  2000,  which  will  be  held  in 
Minneapolis. 

In  the  April  18  issue  of  the  Star 
Tribune,  McGuire  announced  13  goals  for 
news  employees: 

•  To  strive  for  accuracy,  wholeness,  and 
credibility. 

•  To  define  our  metropolitan  identity  and 
explain  it  to  readers. 

•  To  create  and  maintain  a  diverse  news¬ 
room  and  to  help  establish  diversity  in  our 
industry. 

•  To  help  staffers  develop  into  the  best 
journalists  they  can  be. 

In  a  follow-up  column  on  May  1, 
McGuire  says  the  newspaper’s  goal  “must 
be  to  convey  the  authenticity,  the  genuine¬ 
ness  and  vividness  of  the  Twin  Cities  of 
Minnesota. 

“We  can  attain  this  sense  of  place  only 
if  we  understand  where  we  live.  Then  we 
must  tell  stories  about  people  and  places 
within  our  community  that  successfully 
convey  that  sense. 

“We’re  at  a  point  [with  newsroom 
diversity]  where  we  can  move  forward  or 
stall;  we  must  work  even  harder  to  hire 
more  people  of  color,  and  as  an  industry 
we  have  to  entice  more  young  people  of 
color  into  newspaper  work.  We  must  also 
pay  attention  to  retaining  and  developing 
diverse  staffers.” 


Thorkelson  has  spent  more  than  50 
years  covering  religion.  Forty  of  those 
years  were  spent  on  the  Minneapolis 
Star  Tribune,  most  of  the  time  as  reli¬ 
gion  editor. 


“I’m  a  stmggling 
sinner  trying  to  make  a 
faith  journey  ...  in  a  Job 
that  sometimes 
challenges  all  those 
faith  principles.” 

—Tim  McGuire,  editor, 

Stafi  Tribune 
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HIRESYSTEMS, 


It's  About  Time 

Introdudng  from  HireSystems  —  designed  to  give 

newspapers  a  profitable  value-add,  and  employment  advertisers 
cutting-edge  tools  to  manage  recruiting  and  hiring. 

AdWorks  delivers  candidates'  resumes  right  to  your  employment 
advertiser's  desktop,  boosting  the  power  of  your  employment 
section.  We  provide  state-of-the-art  resume  collection  and 
scanning,  secure  database  hosting  and  the  highest  quality 
search  capabilities  — ^all  private-labeled  as  yours,  in  your  market 

At  HireSystems,  we  understand  your  need  for  new  revenue 
streams,  competitive  selling  tools,  and  newspaper-branded 
advertising  solutions.  We  also  understand  your  employment 
advertiser's  need  to  speed  up  the  hiring  process. 

It's  about  time  we  met.  Call  us  about  an  AdWorks  partnership 
in  your  market. 

650.349.9000  or  www.hiresystems.com 


It's  About  Time 


This  spring,  nearly  43  million  readers  learned  new  ways  to  treat  and  prevent  allergies,  which 
cause  10  million  lost  school  days,  3.5  million  lost  work  days  and  $15  billion  in  medical  costs 
each  year.  Every  week,  USA  WEEKEND  provides  a  fresh,  relevant  perspective  on  today's  most 
talked  about  issues,  people  and  events.  Take  a  closer  look  at  our  new,  re-styled  pages  and 
see  for  yourself  why  we're  the  nation's  fastest-growing  newspaper  magazine. 
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